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Are you living in—or moving to—a small community and wondering how you'll fit in,
connect with other Pagans, and live your beliefs in peace? This wonderfully unique
book is filled with ways to nourish your Pagan soul in small towns, suburbs, and any
place outside the city limits. Along with Bronwen Forbes' own experiences, Pagans
from close-knit communities across the country offer hard-won wisdom and advice on
all aspects of staying true to yourself and your spirituality. —Starting a coven or study
group —Getting along with non-Pagan neighbors —How to find and make ritual tools
—Celebrating the Sabbats —Home decoration —Dating non-Pagans —Following Pagan
etiquette —When and how to reveal your beliefs —Raising Pagan children After reading
the book, join the discussion online at groups.yahoo.com/group/smalltownpagans,
where you can make more enriching connections.
Audio Branding is a concise, practical guide on the influential world of audio branding what it is, why it's important, and how it can be used to enhance a brand. Consider the
familiar tune of a branded ringtone, the bubbly sounds of Skype, and even the chosen
sound bite for a branded car unlocking as the driver presses the key. How do these
choices tie into a wider brand identity? Which emotions do they spark, and most
importantly, how do these choices enhance brand association with the consumer?
Audio Branding delivers fascinating insights into this area of marketing, underpinned by
practical step-by-step guidance and cutting-edge research to enhance brand loyalty
through user experience. Written by authors who have contributed directly to the
development of this field, the book contains an enlightening set of case studies,
including companies such as Renault (a surprisingly emotional audio brand) Atlanta
Convention & Visitors Bureau (a warm, energetic audio brand), and Michelin (a globally
coherent audio brand). Covering issues such as the dominance of audio-enabled
devices and the phenomenon of continuous partial attention, Audio Branding
demonstrates how brands can infuse sound into so many different aspects of their
identity, building in a subtle longevity of brand presence through daily user experience.
I don’t claim to be a branding expert. I don’t build brands for a living and I haven’t
spent years learning about logo design and color psychology. However, I do know a
great deal about business development. From my experiences with various growing
companies, I’ve discovered that many small business owners struggle to grasp the full
value of branding. They hear about the concept and assume they need a name and
logo for their business – but they don’t see what branding is truly about. Even if you
know what a brand is, you may not know how to separate your personal brand from
your business identity, or what the difference is between the two. Branding Shmanding
offers a way to demystify branding once and for all, so you can leverage the true
benefits of the brand for your future.
BarCharts' best-selling Spanish Grammar guide has been updated and expanded!
Learn the basics of Spanish grammar in our easily accessible format. Covering
everything from rules of stress to the various verb categories and conjugations, this
handy reference guide will help you master the hard-to-remember rules of Spanish
grammar. This new edition features an additional panel of information, including more
examples for easy comprehension.
How Cool Brands Stay Hot reveals what drives Generation Y, the most marketing savvy
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and advertising-critical generation, and how you can develop the right brand strategies
to reach this group which, at three times the size of Generation X, has a big impact on
society and business. Packed with qualitative and quantitative research plus creative
ideas on how to position, develop and promote brands to the new consumer
generation, it explains the five crucial steps or dimensions on how to stay a cool
youngster brand. The first edition of How Cool Brands Stay Hot won the prestigious
2012 Berry-AMA Book Prize for the best book in marketing and Expert Marketer's
Marketing Book of the Year 2011. This fully updated second edition incorporates
additional years of extensive research and includes new case studies and 18 interviews
with global brand and marketing executives of successful brands such as Converse,
Heineken, Diesel, Coca-Cola, MasterCard, eBay, and the BBC.
Essential writings thatconsider the diverse meanings of contemporary painting since its
postconceptualrevival.
Written by a local author, this guide is filled to the brim with insider information on
everything from the top fishing sites to seasonal festivals and the best places to eat,
sleep, and play.
This set includes Nursing Home Administration, 6th Edition and The Licensing Exam
Review Guide in Nursing Home Administration, 6th Edition.

Extra Bold is the inclusive, practical, and informative (design) career guide for
everyone! Part textbook and part comic book, zine, manifesto, survival guide, and
self-help manual, Extra Bold is filled with stories and ideas that don't show up in
other career books or design overviews. • Both pragmatic and inquisitive, the
book explores power structures in the workplace and how to navigate them. •
Interviews showcase people at different stages of their careers. • Biographical
sketches explore individuals marginalized by sexism, racism, and ableism. •
Practical guides cover everything from starting out, to wage gaps, coming out at
work, cover letters, mentoring, and more. A new take on the design canon. •
Opens with critical essays that rethink design principles and practices through
theories of feminism, anti-racism, inclusion, and nonbinary thinking. • Features
interviews, essays, typefaces, and projects from dozens of contributors with a
variety of racial and ethnic backgrounds, abilities, gender identities, and positions
of economic and social privilege. • Adds new voices to the dominant design
canon. Written collaboratively by a diverse team of authors, with original,
handcrafted illustrations by Jennifer Tobias that bring warmth, happiness, humor,
and narrative depth to the book. Extra Bold is written by Ellen Lupton (Thinking
with Type), Farah Kafei, Jennifer Tobias, Josh A. Halstead, Kaleena Sales, Leslie
Xia, and Valentina Vergara.
Esquire. Ford Motors. Burton Snowboards. The Obama Administration. While all
of these brands are vastly different, they share at least one thing in common: a
teeny, little bit of Aaron James Draplin. Draplin is one of the new school of
influential graphic designers who combine the power of design, social media,
entrepreneurship, and DIY aesthetic to create a successful business and way of
life. Pretty Much Everything is a mid-career survey of work, case studies,
inspiration, road stories, lists, maps, how-tos, and advice. It includes examples of
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his work—posters, record covers, logos—and presents the process behind his
design with projects like Field Notes and the “Things We Love” State Posters.
Draplin also offers valuable advice and hilarious commentary that illustrates how
much more goes into design than just what appears on the page. With Draplin’s
humor and pointed observations on the contemporary design scene, Draplin
Design Co. is the complete package for the new generation of designers.
Marvel's other Spider-Man--Miles Morales--swings into his first ever Little Golden
Book! Meet Marvel's Spider-Man from another universe--Miles Morales. Boys and
girls ages 2 to 5 will love this action-packed Little Golden Book as they learn
about the web-slinger's amazing powers as well as his faithful friends and fiercest
foes!
A brand new collection of powerful insights into building outstanding customer
relationships… 4 pioneering books, now in a convenient e-format, at a great price!
4 remarkable eBooks help you develop rock-solid, high-value long-term customer
relationships: levels of loyalty you thought were impossible Today, rock-solid longterm customer relationships are the holy grail of every business -- and they seem
just as elusive. But such relationships are possible: great businesses are proving
it every day, and reaping the rewards. In this extraordinary 4 eBook set, you'll
learn how they do it -- and how you can, too, no matter what you sell or who your
customers are. First, in Managing Customers for Profit: Strategies to Increase
Profits and Build Loyalty, internationally respected marketing expert V. Kumar
presents a complete framework for linking your investments to business value and maximizing the lifetime value of every customer. Learn how to use Customer
Lifetime Value (CLV) to target customers with higher profit potential…manage and
reward existing customers based on their profitability…and invest in high-profit
customers to prevent attrition and ensure future profitability. Kumar introduces
customer-centric approaches to allocating marketing resources…pitching the right
products to the right customers at the right time…determining when a customer is
likely to leave, and whether to intervene…managing multichannel shopping… even
calculating referral value. Next, in Smart Retail: Practical Winning Ideas and
Strategies from the Most Successful Retailers in the World, Richard Hammond
presents remarkable new case studies, ideas, strategies, and tactics from great
retailers worldwide. Discover new ways to use data to drive profit and growth… do
more with less… leverage technology to develop highly productive and innovative
remote teams… create your ultimate retail experience! In Inside the Mind of the
Shopper: The Science of Retailing, the legendary Herb Sorensen reveals what
customers really do when they shop, ripping away myths and mistakes that lead
retailers to miss huge opportunities. Sorensen identifies simple interventions that
can have dramatic sales effects, shows why many common strategies don't work,
and offers specific solutions for serving quick-trip shoppers, optimizing in-store
migration patterns, improving manufacturer-retailer collaboration, even retailing to
multicultural communities. Finally, in The Truth About What Customers Want,
Michael R. Solomon demystifies today's consumers, revealing what they want,
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think, and feel. Then, based on his deep truths about consumer behavior, he
presents 50 bite-size, easy-to-use techniques for finding and keeping highly
profitable customers! From world-renowned experts in customer behavior and
retail performance V. Kumar, Richard Hammond, Herb Sorensen, and Michael R.
Solomon
"The official style guide used by the writers and editors of the world's most
authoritative news organization."
In my opinion, unless you're a total introvert, agoraphobic, disabled or too lazy to
leave the house, your best bet to buy most things you need is locally. Go to the
Yellow Pages, read your local newspapers, drive around the shopping areas, go
to local free ad websites and talk to people you know about what you need. I
generally buy most of my stuff from the big department stores but if I need
something like furniture, I'll check out the furniture stores on the poor side of the
town because the prices for the same goods are often much cheaper than a store
in the higher class part of town plus you can often haggle with the owner on a
cash deal. By shopping on the poor side of town at supermarkets for food, you
can often save several dollars on a load of groceries. Beyond that, I generally go
to the thrift stores a few times a year to buy t-shirts, clothes and anything else
that strikes my fancy as I look around.
The Cancun User's Guide contains 204 densely packed pages of independent,
honest advice, recommendations and cultural information about Cancun and
Mexico by an American family living here since 1981. Written in a clear, popular
style, and illustrated with photographs, drawings and maps, it will help you save
money and have more fun when visiting Cancun. It's also funny and
heartwarming, written by celebrated author Jules Siegel, whose works have
appeared in Playboy, Rolling Stone, Best American Short Stories and many other
publications. Completely updated for 2005! The Cancun User's Guide is the only
independent locally-produced guide!
In a modern world where the American dream can sometimes give way to the
quest for mere survival, brothers Mike and Steve Sniezak offer a practical, nononsense field guide to saving money and eating better. A Trucker’s Survival
Guide to Eating In presents a hosts of information to help you cook for yourself
on the road or at home. With a focus on the trucking world, the Sniezaks offer
advice for those who wish to slow down and simplify their eating habits. A
Trucker’s Survival Guide to Eating In steers you through the process of obtaining
basic equipment, shopping for groceries, and cooking three balanced meals and
additional snacks each day. In A Trucker’s Guide to Eating In, a seagoing cook
and his truck driving brother come together to help you save money and eat
better with eighteen wheels rolling down the road. It presents a host of tips and
techniques for surviving on the road—simple cooking for regular people.
In Logo Design Love, Irish graphic designer David Airey brings the best parts of his wildly
popular blog of the same name to the printed page. Just as in the blog, David fills each page of
this simple, modern-looking book with gorgeous logos and real world anecdotes that illustrate
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best practices for designing brand identity systems that last.
This sourcebook provides complete, up-to-date coverage of all aspects of performance
management -- communication, coaching, measuring, rating, reviewing, and developing. It is a
collection of articles from today's most authoritative sources which have been pre-selected and
organized by experts to make it easy for you to get the best information on current trends in the
field. This is an invaluable resource for those who are designing, managing, and evaluating
performance management systems. It links performance management to strategy, and
discusses it as an organizational culture change mechanism. The articles and other resources
have been carefully selected to emphasize application, which makes this a practical how to
sourcebook on all aspects of performance. Also included are ready-to-use, fully reproducible
handouts, questionnaires, transparency masters, and other materials to use in presentations
and training.
Today everyone—whether they know it or not—is in the emotional transportation business. More
and more, success is won by creating compelling stories that have the power to move
partners, shareholders, customers, and employees to action. Simply put, if you can’t tell it, you
can’t sell it. And this book tells you how to do both. Historically, stories have always been
igniters of action, moving people to do things. But only recently has it become clear that
purposeful stories—those created with a specific mission in mind—are absolutely essential in
persuading others to support a vision, dream or cause. Peter Guber, whose executive and
entrepreneurial accomplishments have made him a success in multiple industries, has long
relied on purposeful story telling to motivate, win over, shape, engage and sell. Indeed, what
began as knack for telling stories as an entertainment industry executive has, through years of
perspiration and inspiration, evolved into a set of principles that anyone can use to achieve
their goals. In Tell to Win, Guber shows how to move beyond soulless Power Point slides,
facts, and figures to create purposeful stories that can serve as powerful calls to action. Among
his techniques: * Capture your audience’s attention first, fast and foremost * Motivate your
listeners by demonstrating authenticity * Build your tell around “what’s in it for them” * Change
passive listeners into active participants * Use “state-of-the-heart” technology online and
offline to make sure audience commitment remains strong To validate the power of telling
purposeful stories, Guber includes in this book a remarkably diverse number of “voices”
—master tellers with whom he’s shared experiences. They include YouTube founder Chad
Hurley, NBA champion Pat Riley, clothing designer Normal Kamali, “Mission to Mars” scientist
Gentry Lee, Under Armour CEO Kevin Plank, former South African president Nelson Mandela,
magician David Copperfield, film director Steven Spielberg, novelist Nora Roberts, rock legend
Gene Simmons, and physician and author Deepak Chopra. After listening to this extraordinary
mix of voices, you’ll know how to craft, deliver—and own—a story that is truly compelling, one
capable of turning others into viral advocates for your goal.
Thomas Fox, the Compliance Evangelist®, is one of the leading writers, thinkers and
commentators on anti-bribery and anti-corruption compliance. In this latest edition of The
Compliance Handbook he continues to arm seasoned compliance professionals, and those
new to the realm, with the practical, actionable guidance and tools needed to design, create,
implement and continually enhance a best practices compliance program. The “Nuts and
Bolts” for Creating a Comprehensive Compliance Plan The first chapter of this unique work
lays out a succinct yet thorough 31-day approach to operationalizing a company’s compliance
regimen. Beginning with a section on what 2020 brought to the compliance landscape, the
chapter goes on to methodically outline best practices for everything from establishing policies,
procedures and internal controls, to assessing risk, training, handling investigations and more.
Each day ends with three key takeaways you can implement at little or no cost. Understanding
Compliance Responsibility Across the Organization The Compliance Handbook also takes a
close look at the role of all professionals with compliance responsibility, from Compliance
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Officers and Boards of Directors, to Human Resources, to Internal Audit and Internal Controls
and Communications and Training professionals. In-Depth Treatment of Hot Topics and
Trends The Handbook provides an in-depth look at the latest thinking and trends for the full
range of critical compliance topics, including: Compliance and business ventures Third party
risk management The Board’s Role in Compliance Continuous improvement Compliance
innovation And much more Incorporating Current Government Pronouncements The Second
Edition incorporates the most current government pronouncements governing best practices
compliance programs including: the 2019 Evaluation of Corporate Compliance Programs
released by the Fraud Section of the Department of Justice, and its 2020 Update; the updated
FCPA Resource Guide 2nd edition; the Framework for OFAC Compliance Commitments; and
the 2019 DOJ Antitrust Division’s Evaluation of Corporate Compliance Programs in Criminal
Antitrust.
The Ulster Volunteer Force (UVF) was established in January 1913, as a militant expression of
Ulster Unionist opposition to the Third Home Rule Bill. Academic historians have tended to
overlook Ulster Loyalism. This book provides the first comprehensive study of the UVF in this
period, considering in detail the composition of the officer corps, the marked regional recruiting
differences, the ideologies involved, the arming and equipping of the UVF and the contingency
plans made by UVF Headquarters in the event of Home Rule being imposed on Ulster. Using
previously neglected sources, it demonstrates that the UVF was better armed and less welltrained, with the involvement of fewer British army officers than previous historians have
allowed, and suggests that the UVF was quite capable of seizing control of Ulster and installing
the Ulster Provisional Government in the event of Home Rule being implemented in 1914. This
book will be essential reading for military and Irish historians and their students, and will
interest any general reader interested in modern paramilitary forces.
What is true feminine beauty? As the artist I fancy myself to be, I feel that I know it when I see
it. Many women are blessed with natural beauty which has two components as far as I’m
concerned: 1.) The face. 2.) The body. In the face, some women have striking looks but if they
don’t have beautiful souls it reverberates there. Your resting expression indicates the type of
person you are. Over time, this expression becomes your permanent face which is why I can
tell who looks happy in a relaxed way versus the girls with anger, sadness or a beef with the
world written on their faces. They have scowls on them. Look at yourself in the mirror with no
expression on your face. You can see how other people see you. See more at tonykel.com
In Good Girls Don’t Have to Dress Bad, Shari Braendel teaches you how to appreciate the
body God gave you and how to always look your best—from conquering the battle of finding the
right swimsuit, to choosing how many bangles you should wear or how big your purse should
be, to wearing the right style jeans that will best flatter your thighs or hips, to finding the best
places to shop to suit your unique personal style. Many of us are watching reality TV shows to
get a clue on how to dress right and look good. We hungrily purchase fashion magazines any
time the cover article has something to do with how we can hide our despised body parts. We
make mad dashes to the local department store to pick up the new anti-wrinkle cream Oprah
promised will take ten years away from our face. We care about how we look. Why is that?
Because we’re women, and women love to look and feel good. God made us that way. And
this is not a bad thing. In fact, it’s a wonderful thing. God loves beauty. He doesn’t want us to
reflect his image being sloppy, disheveled women of God who don’t pay any attention to what
we look like. Good Girls Don’t Have to Dress Bad will show you how to look and feel your
best, no matter what day it is or what the occasion. And it will also stop you from screaming at
the top of your lungs, “I have nothing to wear.”
A brand new collection of business analytics insights and actionable techniques… 3
authoritative books, now in a convenient e-format, at a great price! 3 authoritative eBooks
deliver comprehensive analytics knowledge and tools for optimizing every critical business
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decision! Use business analytics to drive maximum value from all your business data! This
unique 3 eBook package will help you harness your information, discover hidden patterns, and
successfully act on what you learn. In Enterprise Analytics, analytics pioneer Tom Davenport
and the world-renowned experts at the International Institute for Analytics (IIA) bring together
the latest techniques, best practices, and research on large-scale analytics strategy,
technology, implementation, and management. Using real-world examples, they cover
everything from building better analytics organizations to gathering data; implementing
predictive analytics to linking analysis with organizational performance. You'll find specific
insights for optimizing supply chains, online services, marketing, fraud detection, and many
other business functions; plus chapter-length case studies from healthcare, retail, and financial
services. Next, in the up-to-the-minute Analysis Without Paralysis, Second Edition, Babette E.
Bensoussan and Craig S. Fleisher help you succeed with analysis without getting mired in
advanced math or arcane theory. They walk you through the entire business analysis process,
and guide you through using 12 core tools for making better decisions about strategy and
operations -- including three powerful tools covered for the first time in this new Second
Edition. Then, in Business and Competitive Analysis, Fleisher and Bensoussan help you apply
24 leading business analysis models to gain deep clarity about your business environment,
answer tough questions, and make tough choices. They first walk you through defining
problems, avoiding pitfalls, choosing tools, and communicating results. Next, they
systematically address both “classic” techniques and the most promising new approaches
from economics, finance, sociology, anthropology, and the intelligence and futurist
communities. For the first time, one book covers Nine Forces, Competitive Positioning,
Business Model, Supply Chain Analyses, Benchmarking, McKinsey 7S, Shadowing, Product
Line, Win/Loss, Strategic Relationships, Corporate Reputation, Critical Success Factors,
Driving Forces, Country Risk, Technology Forecasting, War Gaming, Event/Timeline,
Indications, Warning Analyses, Competitor Cash Flow, ACH, Linchpin Analyses, and more.
Whether you're an executive, strategist, analyst, marketer, or operations professional, this
eBook collection will help you make more effective, data-driven, profitable decisions! From
world-renowned analytics and competitive/business intelligence experts Thomas H. Davenport,
Babette E. Bensoussan, and Craig S. Fleisher
The idea of "sustainability" has gone mainstream. What began as a grassroots movement to
promote responsible development has become a bullet point in corporate ecobranding
strategies. This BIT examines the conflict between ecobranding and true sustainability and
considers the ambiguous influence of Prius-driving movie stars.
In an age of overwhelming Internet competition and rampant takeovers, marketers face the
very real challenge of understanding how to engage customers online. Leland Harden and Bob
Heyman, online marketing pioneers and authors of the popular book Net Results, team up
again to teach marketers how to use search engine optimization, affiliate marketing, and all of
the Web 2.0 tools they need to compete in the digital marketplace. Filled with up-to-date
information on the best venues for online marketing, as well as explanations of social
networking, virtual worlds, widgets, wikis, and emerging media, Digital Engagement shows
marketers how to: stop burning money on web advertising campaigns that don't deliver • tweak
websites to improve conversions and traffic flow • master proven strategies for consumergenerated media to generate buzz and improve brand recognition Featuring case studies from
companies like Toyota and Tommy Hilfiger as well as lists of key vendors for online marketing
software, this is the only book that offers a truly comprehensive guide to all of the new online
marketing tools.
This, the 30th edition of the "United States Government Printing Office Style Manual," is the
first revision to this authoritative style manual since 2002. The "GPO Style Manual, as it is
popularly known, is issued under the authority of section 1105 of Title 44 U.S.C., which
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requires the Public Printer, as head of the GPO to "dtermine the form and style in which the
printing...ordered by a department is executed...having proper reagrd to economy,
workmanship, and the purposes for which the work is needed." The Manual is prepared by the
GPO Style Board, composed of proofreading, printing, and Government documents specialists
from within GPO, where all congressional publications, and many other key Federal
Government documents are prepared. The first "GPO Style Manual" appeared in 1894. It was
developed orginally as a printer's stylebook to standardize word and type treatment and
remains so today. Through successived editions, however, the "GPO Style Manual" has come
to be widely recognized by writers and editors both within and outside the Federal Government
as one of the most useful resources in the editorial arsenal. This new, revised version of the
"GPO Style Manual" has been thoroughly redesigned to make it more modern and easier to
read, and the content has been updated generally throughout in keeping with current usage.
“A valuable call to action for small shareholders to change the ways big corporations do
business.” —Robert Reich, former US Secretary of Labor Want to make misbehaving
corporations mend their ways? You can! If you own their stock, corporations have to listen to
you. Shareholder advocate Andrew Behar explains how to exercise your proxy voting rights to
weigh in on corporate policies—you only need a single share of stock to do it. If you've got just
$2,000 in stock, Behar shows how you can go further and file a resolution to directly address
the board of directors. And even if your investments are in a workplace-sponsored 401(k) or a
mutual fund, you can work with your fund manager to purge corporations from your portfolio
that don't align with your values. Illustrated with inspiring stories of individuals who have gone
up against corporate Goliaths and won, this book informs, inspires, and instructs investors how
to unleash their power to change the world.
Features include: online polling features; strategic planning; expanded coverage of online
research practices; consumer relationship planning; marketing concepts such as database
marketing, integrated marketing communications, social responsibility and ethical decisionmaking and e-commerce; and coverage of m-commerce.
**Please Note** A newer edition is now available. Walmart Atlas is a comprehensive guide to
more than 4,100 Walmart stores, Supercenters, and Sam's Club stores in the United States.
Includes state maps that provide a quick and easy way to locate stores and identify if gas or
diesel fuel is available. Detailed information for each store includes: store location type of store
availability of gasoline and diesel fuel distance from Interstate highway within ten miles
pharmacy and auto service address with zip code and phone number GPS coordinates driving
directions Whether you're a RV blacktop boondocker or regular shopper, the Walmart Atlas will
help you locate stores throughout America.
Write right in for scholarly success While world-renowned for the precision and clarity it lends
to scholarly writing, keeping track of APA style's exacting standards can be demanding (at
times even excruciating!) for initiates and seasoned writers alike. Created and governed by the
American Psychological Association, it provides a universal style for formatting, citations, and
footnotes in psychological research, behavioral and social science journals, and beyond.
Getting up to speed is tough stuff, but once you've got it, your work will have that easy-to-follow
scholarly authority that will get high marks from your professors and peers alike. Your friendly,
frustration-free guide for this adventure in simplifying APA style is Joe Giampalmi, who has
taught more than 100 APA-style composition courses to college students. He takes the pain of
following APA style away by breaking it down to its essential elements and focusing on the
important stuff students encounter most. You'll work through specific, real-life examples of
using APA style for psychology, criminology, business, and nursing papers. In addition to
demystifying the intricacies of formatting and citation, APA Style & Citations For Dummies has
got you covered in all matters of grammar and punctuation—as well as guidance on how APA
style can help you negotiate issues around the ethics of authorship and the importance of word
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choice in reducing bias. Develop conciseness and clarity Pay attention to flow, structure, and
logic in your writing Know when, why, how, and what to cite Keep your writing ethically
conscious and bias-free Writing in APA style is something that almost all students will need to
do at some point: APA Style & Citations For Dummies is a must-have desk reference to know
how to win the approval of your professors—and earn the marks you need for success!
The term "culture wars" refers to the political and sociological polarisation that has
characterised American society the past several decades. This new edition provides an
enlightening and comprehensive A-to-Z ready reference, now with supporting primary
documents, on major topics of contemporary importance for students, teachers, and the
general reader. It aims to promote understanding and clarification on pertinent topics that too
often are not adequately explained or discussed in a balanced context. With approximately 640
entries plus more than 120 primary documents supporting both sides of key issues, this is a
unique and defining work, indispensable to informed discussions of the most timely and critical
issues facing America today.
A strategy text on value creation with case studies The ninth edition of Contemporary Strategy
Analysis: Text and Cases focuses on the fundamentals of value creation with an emphasis on
practicality. Topics in this edition include: platform-based competition and ecosystems of
related industries; the role of strategy making processes; mergers, acquisitions and alliances;
and strategy implementation. Within the twenty case studies, students will find leading
companies that are familiar to them. This strategy analysis text is suitable for MBA and
advanced undergraduate students.
Lifting the veil on all facets of the marijuana industry, this step-by-step guide sheds light on
business opportunities available as cannabis becomes legal and regulated across the globe.
From retailers to growers, producers, and suppliers, there’s a seemingly never-ending list of
startup opportunities in this emerging market, and we'll give you the tools you need to succeed.
Plus, this kit includes: Essential industry-specific startup essentials including industry trends,
best practices, important resources, possible pitfalls, marketing musts, and more Entrepreneur
Editors’ Start Your Own Business, a guide to starting any business and surviving the first three
years Interviews and advice from successful entrepreneurs in the industry Worksheets,
brainstorming sections, and checklists Entrepreneur’s Startup Resource Kit (downloadable)
More about Entrepreneur’s Startup Resource Kit Every small business is unique. Therefore,
it’s essential to have tools that are customizable depending on your business’s needs. That’s
why with Entrepreneur is also offering you access to our Startup Resource Kit. Get instant
access to thousands of business letters, sales letters, sample documents and more – all at
your fingertips! You’ll find the following: The Small Business Legal Toolkit When your business
dreams go from idea to reality, you’re suddenly faced with laws and regulations governing
nearly every move you make. Learn how to stay in compliance and protect your business from
legal action. In this essential toolkit, you’ll get answers to the “how do I get started?”
questions every business owner faces along with a thorough understanding of the legal and
tax requirements of your business. Sample Business Letters 1000+ customizable business
letters covering each type of written business communication you’re likely to encounter as you
communicate with customers, suppliers, employees, and others. Plus a complete guide to
business communication that covers every question you may have about developing your own
business communication style. Sample Sales Letters The experts at Entrepreneur have
compiled more than 1000 of the most effective sales letters covering introductions,
prospecting, setting up appointments, cover letters, proposal letters, the all-important follow-up
letter and letters covering all aspects of sales operations to help you make the sale, generate
new customers and huge profits.
Use The Force! Released in 1977, the movie Star Wars: A New Hope changed pop culture
forever. The accompanying toys became a global phenomenon and are now the most hotly
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pursued toys in the galaxy. How hot? A Boba Fett action figure or Cloud City Playset in mint
condition can be worth thousands of dollars to collectors. Learn the secrets of the universe with
this hands-on, how-to guide to picking Star Wars toys. Fun, informative and easy to use, this
indispensable pocket guide is more powerful than a fully operational Death Star. You'll
Uncover: • Professional and practical strategies for finding valuable Star Wars toys • Coverage
of action figures, vehicles, accessories, and playsets • Hundreds of detailed and beautiful color
images to enhance your experience • How to price and evaluate Star Wars items Whether for
pleasure or profit, the Picker's Pocket Guide is a real find.
Describes the characteristics of a successful entrepreneur, explains how to start and run a
business, and offers tips on costs, investment, market research, and negotiation.
In Strategic Brand Management, Alexander Chernev, professor of marketing at the renowned
Kellogg School of Management at Northwestern University, lays out a systematic approach to
understanding the key principles of building enduring brands. This book presents a cohesive
framework for brand management that delineates the unique role of brands as a means of
creating market value. Topics covered include developing a meaningful value proposition,
designing brand attributes, developing an impactful brand communication campaign, managing
brand portfolios, cobranding, brand repositioning and realignment, managing brand extensions,
measuring brand impact, the legal aspects of protecting the brand, and developing a strategic
brand management plan. Clear, succinct, and practical, Strategic Brand Management is the
definitive text on building strong brands.
In today's hyper-connected world, any brand with a website or digital presence is 'global' by its
very definition; yet in practice it takes an enormous amount of strategic planning and
adaptability to successfully manage an international brand. Global Brand Management
explores the increasingly universal scope of brand management. In an era when many brand
managers will find themselves working for large multinationals operating across varied
territories, categories and consumer groups, developing an understanding of both the
opportunities and risks of multinational brands is truly essential. Meticulously researched,
Global Brand Management shows readers how to manage an existing global brand, while
simultaneously equipping them with the skills to build one from scratch. The text uses
fascinating case studies including Oreo, Harley Davidson and Xiaomi to demonstrate the
challenges of maintaining a stable brand identity when operating across territories with
different languages, cultural values and logistics. With helpful pedagogy throughout and built-in
features to enhance classroom learning, Global Brand Management is the perfect springboard
for students to appreciate, enjoy and embrace the nuances and complexities of brand
management on an international scale.
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