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Examples of ineffective and even negative leaders are all too abundant in sports. Poor leadership attitudes are a great loss for players,
coaches, teams, schools, communities and society as a whole. To become productive leaders, coaches, administrators and parents need
guidance and resources. This book reveals what the most revered scholars and icons from business and other leadership fields know about
leadership theory, research and practice—and applies the results to the world of sport. This is a book parents, coaches and administrators can
use to maximize their own leadership potential as well as teach leadership to those under their charge.
You don't have to be everything to everyone. You don't have to try so hard to button it up and hold it together. Join Jess and Hayley as they
reveal how women today can walk in the true liberty we already have in Jesus. For all the fullness of God available to His daughters, we often
feel limited by two defining insecurities: “I am too much,” and “I am not enough.” Co-authors and best friends Jess Connolly and Hayley
Morgan have felt the same, until one essential question turned the tables on it all: If God is wild and free and he created women, what does
this mean for us today? Wild and Free is an anthem and an invitation in equal parts to find freedom from the cultural captivity that holds us
back, and freedom to step into the wild and holy call of God in our lives. With fresh biblical insight tracing all the way back to Eve and a
treasury of practical application, Jess and Hayley reveal how women today can walk in the true liberty we already have in Jesus. Because
you don’t have to be everything to everyone. You don’t have to try so hard to button it up and hold it together. And you certainly don’t have
to quiet the voice that God gave you when he created you to sing. Wild and Free will help you shake off the lies of insecurity in your life, and
step forward to maximize your God-given influence for his glory and the world’s good.
Every day, business people bore listeners with presentations that ramble on, make no clear points, and fail to address the audiences’ key
concerns. This book lays out a plan for ridding the world of lousy presentations. Learn how to: • Create “rifle shot” presentations that hit the
mark and satisfy listeners. • Answer questions in a way that inspires confidence. • Deliver messages in a style that makes you look and
sound like a leader. • Overcome fear of public speaking.
Foreword by Bill Gates LinkedIn cofounder, legendary investor, and host of the award-winning Masters of Scale podcast reveals the secret to
starting and scaling massively valuable companies. What entrepreneur or founder doesn’t aspire to build the next Amazon, Facebook, or
Airbnb? Yet those who actually manage to do so are exceedingly rare. So what separates the startups that get disrupted and disappear from
the ones who grow to become global giants? The secret is blitzscaling: a set of techniques for scaling up at a dizzying pace that blows
competitors out of the water. The objective of Blitzscaling is not to go from zero to one, but from one to one billion –as quickly as possible.
When growing at a breakneck pace, getting to next level requires very different strategies from those that got you to where you are today. In a
book inspired by their popular class at Stanford Business School, Hoffman and Yeh reveal how to navigate the necessary shifts and weather
the unique challenges that arise at each stage of a company’s life cycle, such as: how to design business models for igniting and sustaining
relentless growth; strategies for hiring and managing; how the role of the founder and company culture must evolve as the business matures,
and more. Whether your business has ten employees or ten thousand, Blitzscaling is the essential playbook for winning in a world where
speed is the only competitive advantage that matters.
Marketing and consumer research has traditionally conceptualized consumers as individuals- who exercise choice in the marketplace as
individuals not as a class or a group. However an important new perspective is now emerging that rejects the individualistic view and focuses
on the reality that human life is essentially social, and that who we are is an inherently social phenomenon. It is the tribus, the many little
groups we belong to, that are fundamental to our experience of life. Tribal Marketing shows that it is not individual consumption of products
that defines our lives but rather that this activity actually facilitates meaningful social relationships. The social ‘links’ (social relationships) are
more important than the things (brands etc.) The aim of this book is therefore to offer a systematic overview of the area that has been defined
as “cultures of consumption”- consumption microcultures, brand cultures, brand tribes, and brand communities. It is though these that
students of marketing and marketing practitioners can begin to genuinely understand the real drivers of consumer behaviour. It will be
essential to everyone who needs to understand the new paradigm in consumer research, brand management and communications
management.
Forget the 10,000 hour rule— what if it’s possible to learn the basics of any new skill in 20 hours or less? Take a moment to consider how
many things you want to learn to do. What’s on your list? What’s holding you back from getting started? Are you worried about the time and
effort it takes to acquire new skills—time you don’t have and effort you can’t spare? Research suggests it takes 10,000 hours to develop a
new skill. In this nonstop world when will you ever find that much time and energy? To make matters worse, the early hours of practicing
something new are always the most frustrating. That’s why it’s difficult to learn how to speak a new language, play an instrument, hit a golf
ball, or shoot great photos. It’s so much easier to watch TV or surf the web . . . In The First 20 Hours, Josh Kaufman offers a systematic
approach to rapid skill acquisition— how to learn any new skill as quickly as possible. His method shows you how to deconstruct complex
skills, maximize productive practice, and remove common learning barriers. By completing just 20 hours of focused, deliberate practice you’ll
go from knowing absolutely nothing to performing noticeably well. Kaufman personally field-tested the methods in this book. You’ll have a
front row seat as he develops a personal yoga practice, writes his own web-based computer programs, teaches himself to touch type on a
nonstandard keyboard, explores the oldest and most complex board game in history, picks up the ukulele, and learns how to windsurf. Here
are a few of the simple techniques he teaches: Define your target performance level: Figure out what your desired level of skill looks like,
what you’re trying to achieve, and what you’ll be able to do when you’re done. The more specific, the better. Deconstruct the skill: Most of
the things we think of as skills are actually bundles of smaller subskills. If you break down the subcomponents, it’s easier to figure out which
ones are most important and practice those first. Eliminate barriers to practice: Removing common distractions and unnecessary effort makes
it much easier to sit down and focus on deliberate practice. Create fast feedback loops: Getting accurate, real-time information about how
well you’re performing during practice makes it much easier to improve. Whether you want to paint a portrait, launch a start-up, fly an
airplane, or juggle flaming chainsaws, The First 20 Hours will help you pick up the basics of any skill in record time . . . and have more fun
along the way.
Use Social and Viral Technologies to Supercharge Your Customer Service! Use this book to bring true business discipline to your social
media program and align with your organization’s goals. Top branding and marketing expert Olivier Blanchard brings together new best
practices for strategy, planning, execution, measurement, analysis, and optimization. You will learn how to define the financial and
nonfinancial business impacts you are aiming for--and achieve them. Social Media ROI delivers practical solutions for everything from
structuring programs to attracting followers, defining metrics to managing crises. Whether you are in a startup or a global enterprise, this book
will help you gain more value from every dime you invest in social media. You’ll learn how to: Align social communications with broader
business goals and functions Plan for effective performance measurement Establish clarity of vision, purpose, and execution Implement
guidelines and operations for effectively managing social media Get started by “listening before talking” Integrate social media into long-term
marketing programs, short-term campaigns, and brand initiatives Use social media to deliver real-time, optimized customer support Leverage
mobility and the “on-the-fly” social media culture Measure FRY (Frequency, Reach, and Yield) Includes a foreword by Brian Solis.
The New York Times–bestselling time management book from the author of The 7 Habits of Highly Effective People. Stephen R. Covey’s
First Things First is the gold standard for time management books. His principle-centered approach for prioritizing gives you time
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management tips that enable you to make changes and sacrifices needed in order to obtain happiness and retain a feeling of security. First
Things First: The Interactive Edition takes Dr. Covey’s philosophy and remasters the entire text to include easy-to-understand infographics,
analysis, and more. This time-saving version of First Things First is the efficient way to apply Dr. Covey’s tested and validated time
management tips, while retaining his core message. This guide will help you: • Get more done in less time • Develop and retain rich
relationships • Attain inner peace • Create balance in your life • And, put first things first “Covey is the hottest self-improvement consultant to
hit US business since Dale Carnegie.” —USA Today “Covey has reached the apex with First Things First. This is an important work. I can’t
think of anyone who wouldn’t be helped by reading it.” —Larry King, CNN “These goals embody a perfect balance of the mental, the physical,
the spiritual, and the social.” —Booklist

For generations, we've been stuck with a cookie-cutter mold for success that requires us to be the same as everyone
else, only better. This "standard formula" works for some people but leaves most of us feeling disengaged and frustrated.
As much as we might dislike the standard formula, it seems like there's no other practical path to financial security and a
fulfilling life. But what if there is? In the Dark Horse Project at the Harvard Graduate School of Education, bestselling
author and acclaimed thought leader Todd Rose and neuroscientist Ogi Ogas studied women and men who achieved
impressive success even though nobody saw them coming. Dark horses blaze their own trail to a life of happiness and
prosperity. Yet what is so remarkable is that hidden inside their seemingly one-of-a-kind journeys are practical principles
for achieving success that work for anyone, no matter who you are or what you hope to achieve. This mold-breaking
approach doesn't depend on you SAT scores, who you know, or how much money you have. The secret is a mindset that
can be expressed in plain English: Harness your individuality in the pursuit of fulfillment to achieve excellence. In Dark
Horse, Rose and Ogas show how the four elements of the dark horse mindset empower you to consistently make the
right choices that fit your unique interests, abilities, and circumstances and will guide you to a life of passion, purpose,
and achievement.
You can achieve your business dream. Beat the odds as you learn from the best - including Henry Ford, Steve Jobs, and
Bill Gates - and turn your idea into an amazing and profitable enterprise. The Business Book helps you over the hurdles
facing every new business, such as finding a gap in the market, securing finance, employing people, and creating an eyecatching brand. It is a plain-speaking visual guide to 80 of the most important commerce theories including chaos theory,
critical path analysis, market mapping, and the MABA matrix. Its graphics and flow diagrams demystify complicated
concepts and explain the ideas of seminal business thinkers, such as Malcolm Gladwell's "tipping point" or Michael
Porter's "five forces". It shows that you can succeed with stories of rags-to-riches entrepreneurs, including the founders of
Hewlett-Packard, who began their global enterprise from their garage. Whether you are a student, a CEO, or a would-be
entrepreneur, The Business Book will inspire you and put you on the inside track to making your goal a reality. Series
Overview: Big Ideas Simply Explained series uses creative design and innovative graphics along with straightforward and
engaging writing to make complex subjects easier to understand. With over 7 million copies worldwide sold to date, these
award-winning books provide just the information needed for students, families, or anyone interested in concise, thoughtprovoking refreshers on a single subject.
The indispensable classic on marketing by the bestselling author of Tribes and Purple Cow. Legendary business writer
Seth Godin has three essential questions for every marketer: “What’s your story?” “Will the people who need to hear
this story believe it?” “Is it true?” All marketers tell stories. And if they do it right, we believe them. We believe that wine
tastes better in a $20 glass than a $1 glass. We believe that an $80,000 Porsche is vastly superior to a $36,000
Volkswagen that’s virtually the same car. We believe that $225 sneakers make our feet feel better—and look cooler—than
a $25 brand. And believing it makes it true. As Seth Godin has taught hundreds of thousands of marketers and students
around the world, great marketers don’t talk about features or even benefits. Instead, they tell a story—a story we want to
believe, whether it’s factual or not. In a world where most people have an infinite number of choices and no time to make
them, every organization is a marketer, and all marketing is about telling stories. Marketers succeed when they tell us a
story that fits our worldview, a story that we intuitively embrace and then share with our friends. Think of the Dyson
vacuum cleaner, or Fiji water, or the iPod. But beware: If your stories are inauthentic, you cross the line from fib to fraud.
Marketers fail when they are selfish and scurrilous, when they abuse the tools of their trade and make the world worse.
That’s a lesson learned the hard way by telemarketers, cigarette companies, and sleazy politicians. But for the rest of us,
it’s time to embrace the power of the story. As Godin writes, “Stories make it easier to understand the world. Stories are
the only way we know to spread an idea. Marketers didn’t invent storytelling. They just perfected it.”
What keeps so many of us from doing what we long to do? Why is there a naysayer within? How can we avoid the
roadblocks of any creative endeavor—be it starting up a dream business venture, writing a novel, or painting a
masterpiece? The War of Art identifies the enemy that every one of us must face, outlines a battle plan to conquer this
internal foe, then pinpoints just how to achieve the greatest success. The War of Art emphasizes the resolve needed to
recognize and overcome the obstacles of ambition and then effectively shows how to reach the highest level of creative
discipline. Think of it as tough love . . . for yourself.
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Defense lawyer Andy Carpenter spends as much time as he can working on his true passion, the Tara Foundation, the
dog rescue organization he runs. Lately, Andy has been especially involved in a county prison program where inmates
help train dogs the Tara Foundation has rescued to make them more adoptable, benefiting both the dogs and the
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prisoners. One of the prisoners Andy has been working with is Brian Atkins, who has 18 months left on a 5-year term for
fraud. Brian has been helping to train Boomer, an adorable fox terrier the Tara Foundation rescued from a neglectful
owner. Brian and Boomer are clearly a terrific match. In fact, Andy hopes that Brian will adopt Boomer himself, once his
sentence is up. But one day, Andy arrives at the prison to discover that Brian has used Boomer to make an ingenious
escape, and man and dog are both in the wind. The next day, the man on whose testimony Brian was convicted is found
murdered. Brian is caught and arrested for the crime, though he forcefully protests his innocence. Suddenly, Andy finds
himself with a new client in Brian and a new dog in Boomer. And as he starts to dig deeper into the murder and the
events leading up to it, Andy realizes he might be putting them all in far more danger than anyone had realized.
(Black & White version) Fundamentals of Business was created for Virginia Tech's MGT 1104 Foundations of Business
through a collaboration between the Pamplin College of Business and Virginia Tech Libraries. This book is freely
available at: http://hdl.handle.net/10919/70961 It is licensed with a Creative Commons-NonCommercial ShareAlike 3.0
license.
Beholden to accepted assumptions about people and organizations, too many enterprises waste human potential. Robert
Quinn shows how to defy convention and create organizations where people feel fully engaged and continually rewarded,
where both individually and collectively they flourish and exceed expectations. The problem is that leaders are following a
negative and constraining “mental map” that insists organizations must be rigid, top-down hierarchies and that the
people in them are driven mainly by self-interest and fear. But leaders can adopt a different mental map, one where
organizations are networks of fluid, evolving relationships and where people are motivated by a desire to grow, learn, and
serve a larger goal. Using dozens of memorable stories, Quinn describes specific actions leaders can take to facilitate
the emergence of this organizational culture—helping people gain a sense of purpose, engage in authentic conversations,
see new possibilities, and sacrifice for the common good. The book includes the Positive Organization Generator, a tool
that provides 100 real-life practices from positive organizations and helps you reinvent them to fit your specific needs.
With the POG you can identify and implement the practices that will have the greatest impact on your organization. At its
heart, the book helps leaders to see new possibilities that lie within the acknowledged realities of organizational life. It
provides five keys for learning to be "bilingual"--speaking the conventional language of business as well as the language
of the positive organization. When leaders can do this, they are able to make real and lasting change.
Spells and prophecies sew havoc in the fight for humankind in the 4th novel of the #1 New York Times bestselling author’s epic
fantasy series. Having taken his rightful place as Lord Rahl, ruler of D’Hara, Richard must once again postpone his wedding to
Kahlan Amnell in order to face the fearsome Imperial Order in a fight for the New World and the freedom of humankind. But while
Richard has the brave people of D’Hara at his command, Emperor Jagang of the Imperial Order has a significant advantage: he
doesn’t fight fair. Jagang invokes a prophecy that binds Richard and Kahlan to a fate of pain, betrayal, and a path to the
Underworld. At Jagang’s behest, a Sister of the Dark gains access into the fabled Temple of the Winds and unleashes a plague
that sweeps across the lands like a firestorm. To stop the plague, Richard and Kahlan must risk everything they have—and
everything they’ve hoped for.
<p>We live in a period of accelerating change. New trends, technologies and crisis emerge rapidly and transform familiar social
and political landscapes. Established and cherished ideals, with deep historical roots, can be overturned overnight.
Unconventional and uncommon notions and events can appear as though from nowhere, proliferate, and become dominant. The
last few years alone have witnessed the emergence of populism and the far right in Europe and the US, Brexit, cracks in the
European Union, cyber wars accompanied by the re-emergence of a cold war. China as an increasingly dominant new
superpower. Pandemics like the Ebola and Zika viruses. Climate change leading to extreme weather events. Driverless cars. AI.
‘Fake News’. ‘Alternative Facts’. ‘Post-Truth’. ‘Disruptive technologies’ that disrupt and often corrupt everything. Everything
seems to be in a state of flux, nothing can be trusted. All that we regard as normal is melting away right before
us.</p><p><br></p><p>The postnormal times theory attempts to make sense of a rapidly changing world, where uncertainty is the
dominant theme and ignorance has become a valuable commodity. <em>The Postnormal Times Reader</em> is a pioneering
anthology of writings on the contradictory, complex and chaotic nature of our era. It covers the origins, theory and methods of
postnormal times; and examines a host of issues, ranging from climate change, governance, Middle East to religion and science,
from the perspective of postnormal times. By mapping some of the key local and global issues of our transitional age, the Reader
suggests a way of navigating our turbulent futures.</p>
From May 2009 through October 2011, arrests were made for 32 "homegrown," jihadist-inspired terrorist plots by American
citizens or legal permanent residents of the United States. Two of these resulted in attacks--U.S. Army Major Nidal Hasan's
alleged assault at Fort Hood in Texas and Abdulhakim Muhammed's shooting at the U.S. Army-Navy Career Center in Little Rock,
AR--and produced 14 deaths. By comparison, in more than seven years from the September 11, 2001, terrorist strikes (9/11)
through April 2009, there were 21 such plots. Two resulted in attacks, and no more than six plots occurred in a single year (2006).
The apparent spike in such activity from May 2009 to October 2011 suggests that at least some Americans--even if a tiny
minority--continue to be susceptible to ideologies supporting a violent form of jihad. This report describes homegrown violent
jihadists and the plots and attacks that have occurred since 9/11. For this report, "homegrown" and "domestic" are terms that
describe terrorist activity or plots perpetrated within the United States or abroad by American citizens, legal permanent residents,
or visitors radicalized largely within the United States. The term "jihadist" describes radicalized individuals using Islam as an
ideological and/or religious justification for their belief in the establishment of a global caliphate, or jurisdiction governed by a
Muslim civil and religious leader known as a caliph. The term "violent jihadist" characterizes jihadists who have made the jump to
illegally supporting, plotting, or directly engaging in violent terrorist activity. The report also discusses the radicalization process
and the forces driving violent extremist activity. It analyzes post-9/11 domestic jihadist terrorism and describes law enforcement
and intelligence efforts to combat terrorism and the challenges associated with those efforts. It also outlines actions underway to
build trust and partnership between community groups and government agencies and the tensions that may occur between law
enforcement and engagement activities. Appendix A provides details about each of the post-9/11 homegrown jihadist terrorist plots
and attacks. Finally, the report offers policy considerations for Congress.
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This book brings order to the chaotic and rapidly evolving world of influencer marketing by providing readers with much needed
context, frameworks, and best practices. Written for busy marketing professionals working in both domestic and international
markets, it addresses these topics in a highly actionable and engaging manner. Digital Influence covers everything from how to
identify the right influencers and determine “level of influence” to collaborating with influencers and measuring ROI. It turns out,
it’s not all about paying online celebrities outrageous sums to post sponsored content. Backaler also provides much-needed
context for why influencer marketing is flourishing today, and perspective into what a more technologically-enabled, globallyconnected future will look like. Ultimately, people want to learn from trusted peers, not faceless companies. Better than any
corporate marketing function, influencers understand how to make best use of social media platforms and tailor content for their
respective cultures to engage consumers in their home markets. Business leaders should arm themselves with Backaler's book to
ensure they're not left behind.
A New York Times, USA Today, and Wall Street Journal bestseller In this iconic bestseller, popular business blogger and
bestselling author Seth Godin proves that winners are really just the best quitters. Godin shows that winners quit fast, quit often,
and quit without guilt—until they commit to beating the right Dip. Every new project (or job, or hobby, or company) starts out
fun…then gets really hard, and not much fun at all. You might be in a Dip—a temporary setback that will get better if you keep
pushing. But maybe it’s really a Cul-de-Sac—a total dead end. What really sets superstars apart is the ability to tell the two apart.
Winners seek out the Dip. They realize that the bigger the barrier, the bigger the reward for getting past it. If you can beat the Dip
to be the best, you’ll earn profits, glory, and long-term security. Whether you’re an intern or a CEO, this fun little book will help
you figure out if you’re in a Dip that’s worthy of your time, effort, and talents. The old saying is wrong—winners do quit, and
quitters do win.
Turn Passionate Ideas into Profitable Enterprises Do you dream of making a living doing what you love but find the process of
creating a viable business plan like trying to fit a square peg into a round hole? Jennifer Lee knows what it’s like to make the
entrepreneurial leap — and how to do it successfully. The key is using, rather than stifling, imagination and intuition. Lee’s
illustrated, colorful worksheets and step-by-step instructions are playful yet practical, transforming drudgery into joy. They’ll enable
you to define your vision and nail down plans for funding, marketing, networking, and long-term strategy. Discover how to: *
Develop a financial plan with fun and flair * Select your circle of support to get the work done * Clarify your business values and
goals * Paint a picture of your business landscape * Understand your competition and what makes you stand out from the crowd *
Identify your perfect customers and create a marketing plan to reach them * Map out concrete action steps to bring your RightBrain Business Plan to life
#1 NEW YORK TIMES AND WALL STREET JOURNAL BESTSELLER Pay brand-new employees $2,000 to quit Make customer
service the responsibility of the entire company-not just a department Focus on company culture as the #1 priority Apply research
from the science of happiness to running a business Help employees grow-both personally and professionally Seek to change the
world Oh, and make money too . . . Sound crazy? It's all standard operating procedure at Zappos, the online retailer that's doing
over $1 billion in gross merchandise sales annually. After debuting as the highest-ranking newcomer in Fortune magazine's annual
"Best Companies to Work For" list in 2009, Zappos was acquired by Amazon in a deal valued at over $1.2 billion on the day of
closing. In DELIVERING HAPPINESS, Zappos CEO Tony Hsieh shares the different lessons he has learned in business and life,
from starting a worm farm to running a pizza business, through LinkExchange, Zappos, and more. Fast-paced and down-to-earth,
DELIVERING HAPPINESS shows how a very different kind of corporate culture is a powerful model for achieving success-and
how by concentrating on the happiness of those around you, you can dramatically increase your own. To learn more about the
book, go to www.deliveringhappinessbook.com.
Why customer retention is the new acquisition If there's anything the recession of 2009 taught us, it was the importance of
investing in our customers, but when was this any different? So says Joseph Jaffe, bestselling author of Life After the 30-Second
Spot and Join the Conversation, and a leading expert and thought leader on new media and social media. In most businesses, it
costs roughly five-to-ten times more to acquire a new customer than it does to retain an existing one, and yet companies continue
to disproportionately spend their budgets into the "wrong" end of the funnel – the mass media or awareness side. What we haven't
paid enough attention to is the "right" end of the funnel-the word-of-mouth component that essentially acts as a multiplier for future
business. The economic impact of an active, engaged and loyal customer is tremendous. And the same is true of the opposite
scenario, namely the impact of angry customers and negative word-of-mouth or referrals. It is this thinking that Jaffe has
channeled to challenge marketers to "flip the funnel" once and for all. With a renewed focus and energy on customer experience, it
is possible to grow your sales, while decreasing your budget – in other words, getting more from less. Engaging a few customers
to spread the word to many. Using this new "flipped funnel" model, together with a set of new rules of customer service and a
revolutionary customer referral and activation process, you'll learn how to transform your existing customers into your best
salespeople. In addition, Jaffe will explain how to best introduce and combine both digital and social media tools to boost your
loyalty arsenal, deploy "influencer marketing" and implement word-of-mouth strategies that inspire your loyal, opinionated, and
most vocal customers to become credible, persuasive, and influential endorsers of your products and services. Explains how to cut
your marketing budget AND grow sales! Illustrates practical ways to use existing customers to reach out to new prospects Outlines
the authentic role of social media Demonstrates key ideas with rich, real life examples including Comcast, Apple, The Obama
Campaign, Dell, Panasonic, American Airlines, Delta Airlines, Johnson & Johnson, Coca-Cola and many, many more Written by
one of the most sought-after consultants, keynote speakers, and thought-leaders on new marketing change and innovation;
renowned blogger and podcaster at Jaffe Juice (www.jaffejuice.com) and host/presenter of web video show, JaffeJuiceTV
(www.jaffejuice.tv) Visit www.flipthefunnelnow.com to join the conversation.
Health Promotion in Practice is a practice-driven text thattranslates theories of health promotion into a step-by-stepclinical approach for
engaging with clients. The book covers thetheoretical frameworks of health promotion, clinical approaches tothe eleven healthy
behaviors—eating well, physical activity,sexual health, oral health, smoking cessation, substance safety,injury prevention, violence prevention,
disaster preparedness,organizational wellness, and enhancing development—as well ascritical factors shaping the present and the future of
the field.Written by the leading practitioners and researchers in the fieldof health promotion, Health Promotion in Practice is a keytext and
reference for students, faculty, researchers, andpractitioners. "Finally, a signature book in which practitioners of healthpromotion will find
relevant guidance for their work. SherriSheinfeld Gorin and Joan Arnold have compiled an outstanding castof savvy experts whose collective
effort has resulted in a stunningbreadth of coverage. Whether you are a practitioner or a studentpreparing for practice, this book will help you
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to bridge the gapbetween theory and practice-driven empiricism." —John P. Allegrante, professor of health education, TeachersCollege, and
Mailman School of Public Health, ColumbiaUniversity "The models of health promotion around which Health Promotionin Practice is built
have a sound basis in currentunderstanding of human development, the impact of community andsocial systems, and stages of growth,
development, and aging. Thishandbook can provide both experienced health professionals andstudents beginning to develop practice
patterns the content andstructure to interactions that are truly promoting ofhealth." —Kristine M. Gebbie, Dr.P.H., R.N., Columbia
UniversitySchool of Nursing
This book will provide you with the nine essential skills that Thought Leaders do - and provide you with practical strategies to capture,
package and deliver your ideas for greater success!
For anyone who longs to experience God in the thick of life's demands, Sara Hagerty's Adore offers a simple, soul-nourishing practice for
engaging with God in the middle minutes of your day. None of us signed up for a conventional experience with the unconventional God, yet
too often the spiritual life can become routine, dare we say, even boring. In Adore, Sara Hagerty gives us all permission to admit "I barely
know You, God," and with this honest admission, to scoot a little nearer to this familiar stranger. Adoration is the simple practice Sara
discovered for starting where you are, and letting the grit of your day greet the beauty of God's presence. Adoration is for the woman who
feels frenzied and fearful in the middle minutes of her day. It is a simple practice for 7:37 a.m. when the children are waking and the dryer is
already humming but also for the 12:17 p.m. lunch break and for 5:53 p.m. while stuck in traffic. Adoration is the place where we put how we
feel in front of God's Word, and watch what happens to our insides. It's what you were made for. Join Sara in this soul-stirring journey through
thirty attributes of God which you can walk through at your own pace. Learn how the simple habit of adoration--in the middle minutes of your
day--can help you see God with fresh eyes, and talk to Him right there. Experience a new way of engaging with God in your everyday. Adore
will show you how.
Knowmad Society explores the future of learning, work, and how we relate with each other in a world driven by accelerating change, value
networks, and the rise of knowmads. Knowmads are nomadic knowledge workers: Creative, imaginative, and innovative people who can
work with almost anybody, anytime, and anywhere. The jobs associated with 21st century knowledge and innovation workers have become
much less specific concerning task and place, but require more value-generative applications of what they know. The office as we know it is
gone. Schools and other learning spaces will follow next. In this book, nine authors from three continents, ranging from academics to
business leaders, share their visions for the future of learning and work. Educational and organizational implications are uncovered,
experiences are shared, and the contributors explore what it's going to take for individuals, organizations, and nations to succeed in
Knowmad Society.
Looks at the principles and clean code, includes case studies showcasing the practices of writing clean code, and contains a list of heuristics
and "smells" accumulated from the process of writing clean code.
A concise, shocking, and practical guide for overcoming cultural obstacles and find your true self.What keep us from becoming a real version
of ourselves?Why is there a different worldview in every culture? How can we avoid the traps of beliefs systems and find what it is that we
actually want to do in life--not what society tells us to want?Borja Moya diagnoses the problem, which is that the enemy is within ourselves.
An enemy each of us has to overcome if we want to take over control of our lives. Defeating Mr. Mole is about the inner battle everybody has,
against the beliefs and values that are given to us in the moment we were born. It's a battle for free will. Whatever struggle you have in your
life, this book will inspire you to overcome your default set of values and beliefs and live the life you were meant to.
How does Kramer exemplify the entrepreneurial process? How does George's penchant for risk taking prepare him to be a better
entrepreneur than Jerry? What important trends for potential entrepreneurial opportunities does Elaine miss? What does Newman's attempt
to be entrepreneurial teach us about the disruption of traditional value chains and business models?The Startup of Seinfeld is written by a
professor of strategy and entrepreneurship who can't watch an episode of Seinfeld without thinking about its implications for aspiring
entrepreneurs. Although not intended to be a how-to textbook for creating a successful startup, this book presents concepts and principles of
entrepreneurship and then links the reader to actual Seinfeld clips as a context for their application. A fresh twist on "edutainment," this
multimedia approach combines words, graphics, and video to bring the worlds of academia and popular culture together.Get your internetconnected device ready and dive into a realm of entrepreneurship that transforms the greatest show about nothing into?something."This
multimedia book is a serious introduction to entrepreneurship, but it's also seriously fun." - William Irwin, editor of Seinfeld and Philosophy: A
Book about Everything and Nothing"Livengood brings a fresh and innovative perspective to entrepreneurship education . . . I'm all in for this
book!" - Diana Kander, author of All-in Startup"This book is a must for every entrepreneur or wannabe. Not just informative, but also clever
and fun. A winning combination from a guy who knows his stuff." - Ray Lindstrom, author of FEARLESS! Confessions of a Serial
Entrepreneur
Connectional Intelligence unlocks the 21st-century secret to getting "big things done," regardless of who you are, where you live, or what you
do. We typically associate success and leadership with smarts, passion and luck. But in today's hypercompetitive world, even those gifts
aren't enough. Get Big Things Done argues that the game changer is a thoroughly modern skill called Connectional Intelligence. Virtually
anyone can maximize his or her potential, and achieve breakthrough performance, by developing this crucial ability. So, what is it? Put
simply, Connectional Intelligence is the ability to combine knowledge, ambition and human capital, forging connections on a global scale that
create unprecedented value and meaning. As radical a concept as Emotional Intelligence was in the 90s, Connectional Intelligence is
changing everything from business and sports to academics, health and politics by quickly, efficiently and creatively helping people enlist
supporters, drive innovation, develop strategies and implement solutions to big problems. Can a small-town pumpkin grower affect the global
food crisis? A Fortune 500 executive change her company's outdated culture through video storytelling? A hip-hop artist launch an
international happiness movement? Or a scientist use virtual reality games to lower pain for burn victims? The answer, you'll read, is a
resounding yes. Each of these individuals is using Connectional Intelligence to become a power player to get big things done. Erica Dhawan
and Saj-nicole Joni's Get Big Things Done unlocks the secrets of how the world's movers and shakers use Connectional Intelligence to
achieve their personal and professional goals--no matter how ambitious.

This energetic and thought-provoking book encourages a reflexive, non-nationalistic approach to doing world research and sets
out how to understand, plan, do and use this research. Williams introduces a range of frameworks, from desk-based studies and
traditional ethnography to the use of internet, satellites, robots, drones and ‘big data’, and provides exciting, interdisciplinary
examples. This book is presented in a clear international style and uses creative approaches to researching peoples, places and
world systems. It explains: desk-based research using international data including documentaries, museum objects, archives, datasets and working with groups such as refugees, tourists and migrants distance research using online videos, surveys and remote
methods such as video conferencing and crowdsourcing fieldwork abroad, including ethnography, street observation and mapping.
The book is also accompanied by a website, with the following features: For Students Weblinks for each chapter
Examples/summaries/templates related to text marked with Additional thinking zones An overview of data capture technologies
For Lecturers Copies of all the figures and thinking zones for use in teaching material PowerPoint slides for each chapter Built
upon the foundations of the author’s 30 years of research experience, and including original case studies from international
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students, this is an essential guide for anyone in the social sciences using or doing international and global research.
Tribe of Hackers: Cybersecurity Advice from the Best Hackers in the World (9781119643371) was previously published as Tribe of
Hackers: Cybersecurity Advice from the Best Hackers in the World (9781793464187). While this version features a new cover
design and introduction, the remaining content is the same as the prior release and should not be considered a new or updated
product. Looking for real-world advice from leading cybersecurity experts? You’ve found your tribe. Tribe of Hackers:
Cybersecurity Advice from the Best Hackers in the World is your guide to joining the ranks of hundreds of thousands of
cybersecurity professionals around the world. Whether you’re just joining the industry, climbing the corporate ladder, or
considering consulting, Tribe of Hackers offers the practical know-how, industry perspectives, and technical insight you need to
succeed in the rapidly growing information security market. This unique guide includes inspiring interviews from 70 security
experts, including Lesley Carhart, Ming Chow, Bruce Potter, Robert M. Lee, and Jayson E. Street. Get the scoop on the biggest
cybersecurity myths and misconceptions about security Learn what qualities and credentials you need to advance in the
cybersecurity field Uncover which life hacks are worth your while Understand how social media and the Internet of Things has
changed cybersecurity Discover what it takes to make the move from the corporate world to your own cybersecurity venture Find
your favorite hackers online and continue the conversation Tribe of Hackers is a must-have resource for security professionals
who are looking to advance their careers, gain a fresh perspective, and get serious about cybersecurity with thought-provoking
insights from the world’s most noteworthy hackers and influential security specialists.
A fully updated guide to making your landing pages profitable Effective Internet marketing requires that you test and optimize your
landing pages to maximize exposure and conversion rate. This second edition of a bestselling guide to landing page optimization
includes case studies with before-and-after results as well as new information on web site usability. It covers how to prepare all
types of content for testing, how to interpret results, recognize the seven common design mistakes, and much more. Included is a
gift card for Google AdWords. Features fully updated information and case studies on landing page optimization Shows how to use
Google's Website Optimizer tool, what to test and how to prepare your site for testing, the pros and cons of different test
strategies, how to interpret results, and common site design mistakes Provides a step-by-step implementation plan and advice on
getting support and resources Landing Page Optimization, Second Edition is a comprehensive guide to increasing conversions
and improving profits.
Soul initiation is an essential spiritual adventure that most of the world has forgotten — or not yet discovered. Here, visionary
ecopsychologist Bill Plotkin maps this journey, one that has not been previously illuminated in the contemporary Western world
and yet is vital for the future of our species and our planet. Based on the experiences of thousands of people, this book provides
phase-by-phase guidance for the descent to soul — the dissolution of current identity; the encounter with the mythopoetic mysteries
of soul; and the metamorphosis of the ego into a cocreator of life-enhancing culture. Plotkin illustrates each phase of this riveting
and sometimes hazardous odyssey with fascinating stories from many people, including those he has guided. Throughout he
weaves an in-depth exploration of Carl Jung's Red Book — and an innovative framework for understanding it.
Frost & Sullivan's 2014 Growth, Innovation, and Leadership Book of the Year "EXPONENTIAL ORGANIZATIONS should be
required reading for anyone interested in the ways exponential technologies are reinventing best practices in business." —Ray
Kurzweil, Director of Engineering at Google In business, performance is key. In performance, how you organize can be the key to
growth. In the past five years, the business world has seen the birth of a new breed of company—the Exponential Organization—that
has revolutionized how a company can accelerate its growth by using technology. An ExO can eliminate the incremental, linear
way traditional companies get bigger, leveraging assets like community, big data, algorithms, and new technology into achieving
performance benchmarks ten times better than its peers. Three luminaries of the business world—Salim Ismail, Yuri van Geest, and
Mike Malone—have researched this phenomenon and documented ten characteristics of Exponential Organizations. Here, in
EXPONENTIAL ORGANIZATIONS, they walk the reader through how any company, from a startup to a multi-national, can
become an ExO, streamline its performance, and grow to the next level. "EXPONENTIAL ORGANIZATIONS is the most pivotal
book in its class. Salim examines the future of organizations and offers readers his insights on the concept of Exponential
Organizations, because he himself embodies the strategy, structure, culture, processes, and systems of this new breed of
company." —John Hagel, The Center for the Edge Chosen by Benjamin Netanyahu, Prime Minister of Israel, to be one of
Bloomberg's Best Books of 2015
Think Like a UX Researcher will challenge your preconceptions about user experience (UX) research and encourage you to think
beyond the obvious. You’ll discover how to plan and conduct UX research, analyze data, persuade teams to take action on the
results and build a career in UX. The book will help you take a more strategic view of product design so you can focus on
optimizing the user’s experience. UX Researchers, Designers, Project Managers, Scrum Masters, Business Analysts and
Marketing Managers will find tools, inspiration and ideas to rejuvenate their thinking, inspire their team and improve their craft. Key
Features A dive-in-anywhere book that offers practical advice and topical examples. Thought triggers, exercises and scenarios to
test your knowledge of UX research. Workshop ideas to build a development team’s UX maturity. War stories from seasoned
researchers to show you how UX research methods can be tailored to your own organization.
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