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In recent years, all types of businesses have increasingly focused on the importance of the relationship with the customer.
Customer knowledge management has become a well-known term used in the business and academic worlds for understanding
how to control consumer behavior. The Handbook of Research on Managing and Influencing Consumer Behavior discusses the
importance of understanding and implementing customer knowledge management and customer relationship management into
everyday business workflows. This comprehensive reference work highlights the changes that the Internet and social media have
brought to consumer behavior, and is of great use to marketers, businesses, academics, students, researchers, and professionals.
This book covers a very broad range of topics in marketing, communication, and tourism, focusing especially on new perspectives
and technologies that promise to influence the future direction of marketing research and practice in a digital and innovational era.
Among the areas covered are product and brand management, strategic marketing, B2B marketing and sales management,
international marketing, business communication and advertising, digital and social marketing, tourism and hospitality marketing
and management, destination branding and cultural management, and event marketing. The book comprises the proceedings of
the International Conference on Strategic Innovative Marketing and Tourism (ICSIMAT) 2018, where researchers, academics, and
government and industry practitioners from around the world came together to discuss best practices, the latest research, new
paradigms, and advances in theory. It will be of interest to a wide audience, including members of the academic community, MSc
and PhD students, and marketing and tourism professionals.
Globally the hospitality and tourism industry is evolving and undergoing radical changes. The past practices are now advancing
through the rapid development of knowledge and skills acquired to adapt and create innovations in various ways. Hence, it is
imperative that we have an understanding of the present issues so that we are able to remedy probl
The recent explosion of digital media, online networking, and e-commerce has generated great new opportunities for those
Internet-savvy individuals who see potential in new technologies and can turn those possibilities into reality. It is vital for such
forward-thinking innovators to stay abreast of all the latest technologies. Web-Based Services: Concepts, Methodologies, Tools,
and Applications provides readers with comprehensive coverage of some of the latest tools and technologies in the digital industry.
The chapters in this multi-volume book describe a diverse range of applications and methodologies made possible in a world
connected by the global network, providing researchers, computer scientists, web developers, and digital experts with the latest
knowledge and developments in Internet technologies.
Hospitality and Tourism - Synergizing creativity and innovation in research contains 116 accepted papers from the International
Hospitality and Tourism Postgraduate Conference 2013 (Shah Alam, Malaysia, 2 3 September 2013). The book presents trends
and practical ideas in the area of hospitality and tourism, and is divided into the sections below:This book constitutes the refereed proceedings of the 24th International Conference on Information and Software Technologies,
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ICIST 2018, held in Vilnius, Lithuania, in October 2018. The 48 papers presented were carefully reviewed and selected from 124
submissions. The papers are organized in topical sections on information systems; business intelligence for information and
software systems; software engineering; and information technology applications.
Seminar paper from the year 2013 in the subject Tourism, grade: 2,0, University of Applied Sciences Bremen (IGC), course:
Sustainable Tourism Management, language: English, abstract: The world’s resources are limited and will sooner or later come to
an end. This is an undeniable fact as the consequences of decades of reckless exploitation are painfully being brought to our eyes
by countless reports on continuing ozone depletion, growing desertification, fatal meltdown of the polar caps and inexorable global
warming. Yet the plain realization does not always go hand in hand with immediate action. While there is a new global
consciousness towards ecology and the preservation of nature there is still a long way to go in order to avert the earth’s
destruction. The tourism sector - being described by the UNWTO (2012, p. 2) as one of the world’s largest and fastest growing
industries – plays a crucial role in this context. The enormous growth not only in the transportation sector holds a major
responsibility for increasing CO2 emissions worldwide. But it is not only the environmental destruction that the tourism industry
needs to fear and assume responsibility for. Negative impacts of Globalization are being excellerated as the tourism sector
continues to grow. The rich become richer on the expense of the poor, local communities are being exploited as tourist attractions,
and traditions and social structures get lost due to increasing intercultural contacts. If the tourism industry does not take immediate
action it will destroy its most important resources: beautiful nature, traditional culture and the hospitality of local people. But is it
really this easy? Are all globalization effects negative? Do the poor always have to be the losers in this process? Is it exploitation,
when local communities show their traditions to foreigners? Or is it a welcome opportunity to generate new income and improve
the well-being of the people? Who decides what is good for the world and on what basis? For many tourism businesses the the
term “sustainable development” has become a keyword. Can this concept show a way out of the dilemma? Or is it just an empty
shell used to improve one’s reputation and boost sales? These are some of the questions that will be addressed in this paper in
order to evaluate the future of the concept of “sustainable development” for the tourism industry.
Heritage, Culture and Society contains the papers presented at the 3rd International Hospitality and Tourism Conference
(IHTC2016) & 2nd International Seminar on Tourism (ISOT 2016), Bandung, Indonesia, 10—12 October 2016). The book covers 7
themes: i) Hospitality and tourism management ii) Hospitality and tourism marketing iii) Current trends in hospitality and tourism
management iv) Technology and innovation in hospitality and tourism v) Sustainable tourism vi) Gastronomy, foodservice and food
safety, and vii) Relevant areas in hospitality and tourism Heritage, Culture and Society is a significant contribution to the literature
on Hospitality and Tourism, and will be of interest to professionals and academia in both areas.
Collection of selected, peer reviewed papers from the 2013 International Conference on Advances in Energy and Environmental
Science (ICAEES 2013), July 30-31, 2013, Guangzhou, China. The 551 papers are grouped as follows: Chapter 1: Environmental
Analysis and Monitoring; Chapter 2: Environmental Planning and Assessment; Chapter 3: Environmental Chemistry and Biology,
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Environmental Materials; Chapter 4: Environmental Safety and Health; Chapter 5: Environmental Protection, Plant Protection and
Low Carbon; Chapter 6: Waste Disposal and Recycling; Chapter 7: Technologies of Environmental Restoration; Chapter 8:
Hydrology, Water Resources Engineering, and Soil and Water Conservation; Chapter 9: Land Resources Environment and Urban
Planning; Chapter 10: Geographic Information and Remote Sensing Science; Chapter 11: Storage and Processing of Agricultural
Products, and Biomedical Technology; Chapter 12: Geology, Mineral Prospecting and Exploration; Chapter 13: Mining
Engineering and Mineral Process Engineering; Chapter 14: Development of Oil and Gas; Chapter 15: Materials and Processing
Technologies; Chapter 16: Engineering Management and Engineering Education.
The tourism industry is an industry of people and is directly dependent on the performance of activities, skills, professionalism,
quality, and competitiveness. Approaching the perspective of people management stresses the need to humanize companies,
making empowerment and commitment easier. These are key to setting “talents” and, more importantly, to encouraging these
individuals to put their creative capacities to the service of the companies for which they work. Only by being collaborative
internally does business gain competitive capacity in the global marketplace. This aspect is crucial in tourism in the face of strong
and growing competition in the sector. Human Capital and People Management in the Tourism Industry is a crucial reference
source that reveals groundbreaking human resource policies for tourism destinations, revolutionary human capital managerial
business approaches in tourism, innovative tourism training perspectives, and new tourism qualification prospects. Featuring
research on topics such as intellectual capital, human resource management, and financial performance, this book is ideally
designed for business managers, entrepreneurs, human resource officers, industry professionals, academicians, students, and
researchers.
The International Conference on Industrial Engineering and Engineering Management is sponsored by the Chinese Industrial
Engineering Institution, CMES, which is the only national-level academic society for Industrial Engineering. The conference is held
annually as the major event in this arena. Being the largest and the most authoritative international academic conference held in
China, it provides an academic platform for experts and entrepreneurs in the areas of international industrial engineering and
management to exchange their research findings. Many experts in various fields from China and around the world gather together
at the conference to review, exchange, summarize and promote their achievements in the fields of industrial engineering and
engineering management. For example, some experts pay special attention to the current state of the application of related
techniques in China as well as their future prospects, such as green product design, quality control and management, supply chain
and logistics management to address the need for, amongst other things low-carbon, energy-saving and emission-reduction. They
also offer opinions on the outlook for the development of related techniques. The proceedings offers impressive methods and
concrete applications for experts from colleges and universities, research institutions and enterprises who are engaged in
theoretical research into industrial engineering and engineering management and its applications. As all the papers are of great
value from both an academic and a practical point of view, they also provide research data for international scholars who are
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investigating Chinese style enterprises and engineering management.
This book includes a selection of papers from the 2018 World Conference on Information Systems and Technologies
(WorldCIST'18), held in Naples, Italy on March27-29, 2018. WorldCIST is a global forum for researchers and practitioners to
present and discuss recent results and innovations, current trends, professional experiences and the challenges of modern
information systems and technologies research together with their technological development and applications. The main topics
covered are: A) Information and Knowledge Management; B) Organizational Models and Information Systems; C) Software and
Systems Modeling; D) Software Systems, Architectures, Applications and Tools; E) Multimedia Systems and Applications; F)
Computer Networks, Mobility and Pervasive Systems; G) Intelligent and Decision Support Systems; H) Big Data Analytics and
Applications; I) Human–Computer Interaction; J) Ethics, Computers & Security; K) Health Informatics; L) Information Technologies
in Education; M) Information Technologies in Radiocommunications; N) Technologies for Biomedical Applications.
Conference Proceedings of 4th International Conference on Tourism Research
Introduces students to the importance of the customer service component of a business.
Research Paper (undergraduate) from the year 2013 in the subject Tourism, grade: 1, , language: English, abstract: The World
Tourism Organization (WTO) sees tourism as an activity by people who travel outside of their customary neighborhood either for
leisure, business, or for medical purposes for a period not exceeding one year. Some tourism scholars see tourism as the
temporary movement of individuals away from their normal surroundings, and the activities undertaken during their stay in the new
destination, as well as the facilities made to cater for the tourists needs. Pundits estimate that about seventy percent of tourists
visit the ten major tourism destinations while thirty percent share the other destinations. It is, therefore, evident that the bulk of the
revenue generated in the global travel goes to the established destinations; therefore, the undeveloped destinations need to
undertake some strategic planning in order to attract tourists in their destinations. Tourists are drawn to a certain tourism
destination because of its attractiveness that reflects the feelings of the tourists regarding the destination perceived ability to meet
their needs. Thus, the more a certain destination meets the tourist’s needs, the more it is seen to be attractive, and consequently
its popularity grows. It is imperative that the sustainable tourism development concept be adopted in all tourism destinations in
order to appropriately cater for the needs of the travellers and the host destinations while enhancing and protecting opportunities
for the future.
This proceedings volume contains papers presented at the 2015 International Conference on Management and Technology in
Knowledge, Service, Tourism & Hospitality (SERVE 2015), covering a wide range of topics in the fields of knowledge and service
management, web intelligence, tourism and hospitality. This overview of current state of affair

IT changes everyday’s life, especially in education and medicine. The goal of ITME 2013 is to further explore the
theoretical and practical issues of IT in education and medicine. It also aims to foster new ideas and collaboration
between researchers and practitioners.
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"Travel is no longer a past-time but a colossal industry, arguably one of the biggest in the world and second only to oil in
importance for many poor countries. One out of 12 people in the world are employed by the tourism industry which
contributes $6.5 trillion to the world's economy. To investigate the size and effect of this new industry, Elizabeth Becker
traveled the globe. She speaks to the Minister of Tourism of Zambia who thinks licensing foreigners to kill wild animals is
a good way to make money and then to a Zambian travel guide who takes her to see the rare endangered sable
antelope. She travels to Venice where community groups are fighting to stop the tourism industry from pushing them out
of their homes, to France where officials have made tourism their number one industry to save their cultural heritage; and
on cruises speaking to waiters who earn $60 a month--then on to Miami to interview their CEO. Becker's sharp depiction
reveals travel as a product; nations as stewards. Seeing the tourism industry from the inside out, the world offers a
dizzying range of travel options but very few quiet getaways"-The European Journal of Tourism Research is an interdisciplinary scientific journal in the field of tourism, published by
Varna University of Management, Bulgaria. Its aim is to provide a platform for discussion of theoretical and empirical
problems in tourism. Publications from all fields, connected with tourism such as management, marketing, sociology,
psychology, geography, political sciences, mathematics, statistics, anthropology, culture, information technologies and
others are invited. The journal is open to all researchers. Young researchers and authors from Central and Eastern
Europe are encouraged to submit their contributions. Regular Articles in the European Journal of Tourism Research
should normally be between 4 000 and 20 000 words. Major research articles of between 10 000 and 20 000 are highly
welcome. Longer or shorter papers will also be considered. The journal publishes also Research Notes of 1 500 – 2 000
words. Submitted papers must combine theoretical concepts with practical applications or empirical testing. The
European Journal of Tourism Research includes also the following sections: Book Reviews, announcements for
Conferences and Seminars, abstracts of successfully defended Doctoral Dissertations in Tourism, case studies of
Tourism Best Practices. The European Journal of Tourism Research is published in three Volumes per year. The full text
of the European Journal of Tourism Research is available in the following databases: EBSCO Hospitality and Tourism
CompleteCABI Leisure, Recreation and TourismProQuest Research Library Individual articles can be rented via journal's
page at DeepDyve. The journal is indexed in Scopus and Thomson Reuters' Emerging Sources Citation Index. The
editorial team welcomes your submissions to the European Journal of Tourism Research.
The papers presented in this volume advance the state-of-the-art research on social media and Web 2.0, electronic
tourism marketing, website development and evaluation, search engine marketing and optimization, IT adoption and
diffusion, virtual travel communities, mobile technologies, management information systems in tourism, eLearning,
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recommender systems for tourism businesses and destinations and electronic distribution for hospitality and travel
products. This book covers the most significant topics contributed by prominent scholars from around the world and is
suitable for both academics and practitioners who are interested in the latest developments in e-Tourism.
These proceedings represent the work of researchers participating in the 6th International Conference on Management,
Leadership and Governance (ICMLG 2018) which is being hosted this year by the Institute for Knowledge and Innovation
Southeast Asia (IKI-SEA), a Centre of Excellence of at Bangkok University, Thailand on 24-25 May 2018.
The International Student Conference in Tourism Research (ISCONTOUR) offers students a unique platform to present
their research and establish a mutual knowledge transfer forum for attendees from academia, industry, government and
other organisations. The annual conference, which is jointly organized by the IMC University of Applied Sciences Krems
and the Management Center Innsbruck, takes place alternatively at the locations Krems and Innsbruck. The conference
research chairs are Prof. (FH) Mag. Christian Maurer (University of Applied Sciences Krems) and Prof. (FH) Mag. Hubert
Siller (Management Center Innsbruck). The target audience include international bachelor, master and PhD students,
graduates, lecturers and professors from the field of tourism and leisure management as well as businesses and anyone
interested in cutting-edge research of the conference topic areas. The conference topics include marketing and
management, tourism product development and sustainability, information and communication technologies, finance and
budgeting, and human resource management.
Information and Communication Technologies in Tourism 2013Proceedings of the International Conference in Innsbruck,
Austria, January 22-25, 2013Springer Science & Business Media
Planning an Applied Research Project in Hospitality, Tourism and Sports provides a comprehensive and carefully
structured treatment of all the aspects involved in planning a research project. Instead of being a statistically oriented
book, this text provides a conceptual and process-oriented approach to planning and conducting research. Written for
both students and professionals, it is easy to read, short, and to the point, i.e., practical. The book provides basic, yet
comprehensive information about doing research, and can be used not only in a “research methods” course where
students will have to plan and conduct a research project, but also in earlier course work to help students learn to write
research papers. Planning an Applied Research Project in Hospitality, Tourism and Sports covers a range of subjects
including: selecting a topic, conducting a literature review, developing a coherent design, and using various research
techniques such as interviews, questionnaires, and observations. It also contains information on analyzing data once it
has been collected and developing a proposal to obtain support before undertaking a research project. Unique coverage
includes: 2 chapters on conducting and writing a literature review, 1 chapter on analyzing data (from both a qualitative
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and quantitative perspective), 1 chapter on writing a research proposal, and 3 detailed chapters on techniques.
Tourism in Asia is growing faster than anywhere else in the world. Despite the significance of the tourism industry in this area it is under
researched. This book addresses this imbalance by providing an edited collection of chapters which explore the domestic and intraregional
tourism in Asia.
Research Paper (undergraduate) from the year 2013 in the subject Tourism, grade: 1, language: English, abstract: The World Tourism
Organization (WTO) sees tourism as an activity by people who travel outside of their customary neighborhood either for leisure, business, or
for medical purposes for a period not exceeding one year. Some tourism scholars see tourism as the temporary movement of individuals
away from their normal surroundings, and the activities undertaken during their stay in the new destination, as well as the facilities made to
cater for the tourists needs. Pundits estimate that about seventy percent of tourists visit the ten major tourism destinations while thirty percent
share the other destinations. It is, therefore, evident that the bulk of the revenue generated in the global travel goes to the established
destinations; therefore, the undeveloped destinations need to undertake some strategic planning in order to attract tourists in their
destinations. Tourists are drawn to a certain tourism destination because of its attractiveness that reflects the feelings of the tourists regarding
the destination perceived ability to meet their needs. Thus, the more a certain destination meets the tourist's needs, the more it is seen to be
attractive, and consequently its popularity grows. It is imperative that the sustainable tourism development concept be adopted in all tourism
destinations in order to appropriately cater for the needs of the travellers and the host destinations while enhancing and protecting
opportunities for the future.
This book examines the many ways in which innovative technologies represent a powerful development tool for the tourism and leisure sector
and presents novel strategies based on these technologies that foster sustainable tourism management and promote sustainable
destinations. The aim is to elucidate the ways in which ICTs can be used to create a high-quality experience for citizens and visitors while
ensuring the wise, ecologically sound management of human and natural resources. Attention is also focused on the globalized environment
in which these advances are occurring, and on the impacts of broader social, economic, and political forces in transforming our understanding
of "tourism" in the era of online devices. The book is based on the proceedings of the Fourth International Conference of the International
Association of Cultural and Digital Tourism (IACuDiT) and is edited in collaboration with IACuDiT. It will have broad appeal to professionals
from academia, industry, government, and other organizations who wish to learn about the latest perspectives in the fields of tourism, travel,
hospitality, culture and heritage, leisure, and sports within the context of a knowledge society and smart economy.
Seminar paper from the year 2013 in the subject Tourism - Hotel Management, grade: 1,0, Munich University of Applied Sciences (Tourism),
course: Academic research, language: English, abstract: The article with the headline "International hotel chains and environmental
protection: an analysis of Hilton’s yes we care! Programme" has its main focus on the topic of corporate social responsibility (CSR) executed
by international hotel chains. The article analyses and evaluates the Hilton’s we care! programme that was rolled out in 70 Hilton Worldwide
hotels. It outlines the close connection between CSR and term corporate environmentalism. A further connection is made between the
linkage of CSR and Human Recourses Management (HRM). The relevance of the topic CSR and environmentalism is illustrated in the article.
?The papers presented in this volume advance the state of the art in social media and Web 2.0, electronic tourism marketing, web site and
search engine optimization, technology adoption and diffusion, online communities, tourism management and decision support, eLearning,
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mobile technologies and applications in tourism, recommender systems, e-intermediaries and networks in tourism, customer research in etourism and user generated content. The volume collects research papers of prominent scholars from around the world with a disciplinary
background in the fields of social or computer sciences. The book covers the most significant topics within the study field of electronic tourism
and addresses both, academics and practitioners interested in the latest advances in the electronic travel and tourism domain.
Proceedings of the ISCONTOUR The aim of the International Student Conference in Tourism Research (ISCONTOUR) is thus to offer
students a unique platform to present their research and to establish a mutual knowledge transfer forum for attendees from academia,
industry, government and other organisations. The annual conference, wich is jointly organised by the IMC University of Applied Sciences
Krems and the Salzburg University of Applied Sciences, will take place alternatively at the locations Salzburg and Krems. The conference
research chairs are Prof. (FH) Dr. Roman Egger (Salzburg University of Applied Sciences) and Prof. (FH) Mag. Christian Maurer (University
of Applied Sciences Krems). The target audience include international students (also PhDs), graduates, teachers and lecturers from the field
of tourism and leisure management as well as companies and anyone interested in the conference topic areas. Issues to be covered at the
conference include the following areas within a tourism context: Marketing & Management Tourism Product Development & Sustainability
Information and Communication Technologies
This book provides a review of the current theory and practice of experiential tourism and how it is marketed. Many societies today are
characterised by widespread individual wealth of an order previously confined to the elite with the consequence that ownership of ‘ordinary’
physical goods is no longer a distinguishing factor. Instead people are now seeking the ‘extraordinary’ with examples being bodies
enhanced through surgery, personal fitness trainers, and, in the case of leisure and tourism, seeking unique and unusual places to visit and
activities to undertake. This trend manifests in the increasing consumption of services and the addition of experiential elements to physical
goods by businesses aware of societal changes. The trend is enhanced by rapidly changing technology and economic production methods
providing new sectors of the world’s population with access to the consumption experiences that are repeatedly featured in the media. This is
the experience economy, characterised by a search by consumers for fantasies, feelings, and fun. This book was based on a special issue of
Journal of Hospitality Marketing & Mangement.
A Brookings Institution Press and the National University of Singapore Press publication This is the story of the Singapore healthcare system:
how it works, how it is financed, its history, where it is going, and what lessons it may hold for national health systems around the world.
Singapore ranks sixth in the world in healthcare outcomes, yet spends proportionally less on healthcare than any other high-income country.
This is the first book to set out a comprehensive system-level description of healthcare in Singapore, with a view to understanding what can
be learned from its unique system design and development path. The lessons from Singapore will be of interest to those currently planning
the future of healthcare in emerging economies, as well as those engaged in the urgent debates on healthcare in the wealthier countries
faced with serious long-term challenges in healthcare financing. Policymakers, legislators, public health officials responsible for healthcare
systems planning, finance and operations, as well as those working on healthcare issues in universities and think tanks should understand
how the Singapore system works to achieve affordable excellence.
Now in its 149th edition, The Statesman's Yearbook continues to be the reference work of choice for accurate and reliable information on
every country in the world. Covering political, economic, social and cultural aspects, the Yearbook is also available online for subscribing
institutions: www.statesmansyearbook.com .
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The papers presented in this volume advance the state-of-the-art research on digital marketing and social media, mobile computing and
responsive web design, semantic technologies and recommender systems, augmented and virtual reality, electronic distribution and online
travel reviews, MOOC and eLearning, eGovernment and sharing economy. This book covers the most significant areas contributed by
prominent scholars from around the world and is suitable for both academics and practitioners who are interested in the latest developments
in eTourism.
Make the most of your online business resources The growing acceptance and use of the Internet as an increasingly valuable travel tool has
tourism and hospitality businesses taking a critical look at their business-to-customer online environments while pondering such questions as,
“How do I get people to visit my Web site?” “Is my Web site attracting the ’right’ kind of e-consumers?” and “How do I turn browsers into
buyers?” The Handbook of Consumer Behavior, Tourism, and the Internet analyzes the latest strategies involving Internet business
applications that will help you attract—and keep—online travel customers. Researchers from the United States, Europe, and Asia present the
latest findings you need to make the right decisions regarding long-term e-commerce development and planning. The Handbook of
Consumer Behavior, Tourism, and the Internet examines vital issues affecting the travel and tourism industry from an online perspective. This
book analyzes the latest theory and research on general online buyer characteristics, the differences between online and offline consumer
behavior, the differences between broadband and narrowband users, the online search process, quality and perception of lodging brands,
and Web site design, maintenance, and development. Each section of the book includes a model/diagram that serves as an overview of the
topic, followed by a thorough discussion on the topic from several sources. Each section ends with commentary on the areas where future
research is needed. The book’s contributors use a variety of research methodologies ranging from qualitative data analyses using artificial
neutral network analysis, to experimental design, non-parametric statistical tests, and structural equation modeling. Topics examined in the
Handbook of Consumer Behavior, Tourism, and the Internet include: the need for businesses to use internal examinations to determine and
meet online consumer needs the emerging field of e-complaint behavior—consumers taking to the Web to voice complaints about travel
services how to use e-tools to measure guest satisfaction how to measure consumer reaction to Web-based technology the Internet’s impact
on decision making for travel products and how to use e-mail marketing, electronic customer relationship management (eCRM), Web
positioning, and search engine placement The Handbook of Consumer Behavior, Tourism, and the Internet is equally valuable as a
classroom resource or professional reference, providing up-to-date material on Internet applications and their impact on consumers and ecommerce.
These proceedings represent the work of researchers participating in the International Conference on Tourism Research (ICTR 2018) which
is being hosted by JAMK University of Applied Sciences, Jyväskylä, Finland on 23-24 March 2018.
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