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The Power Of Ideas
Heritage's mission, from the beginning, has been to provide timely, credible information for policymakers (especially members of Congress)
and the media about the vital issues facing America. Never content and never satisfied, Heritage has continued to transform the nation's
policies. Over the last twenty-five years, the foundation has played a key role in almost every major public policy debate in Washington,
including the Strategic Defense Initiative (SDI), enterprise zones, health care, Social Security, the flat tax, the North American Free Trade
Agreement (NAFTA), welfare reform, telecommunications deregulation, congressional reform, and the culture war. - Foreword.
'Over a hundred years ago, the German poet Heine warned the French not to underestimate the power of ideas: philosophical concepts
nurtured in the stillness of a professor's study could destroy a civilisation' - Isaiah Berlin, Two Concepts of Liberty, 1958. The nineteen essays
collected here show Isaiah Berlin at his most lucid: these short, introductory pieces provide the perfect starting point for the reader new to his
work. Their linking theme is the crucial social and political role of ideas, and of their progenitors. The subjects vary widely - from philosophy to
education, from Russia to Israel, from Marxism to romanticism - and the appositeness of Heine's warning is exemplified on a broad front. The
contents include Berlin's last essay - a retrospective autobiographical survey and the classic statement of his Zionist views. As a whole the
book exhibits the full range of his expertise, and demonstrates the enormously engaging individuality, as well as the power, of his own ideas.
The Power Of IdeasRandom House
Foreign policy success or failure is often attributed to the role of leadership. This volume explores the relationship between President George
W. Bush's leadership, the administration's stated belief in the power of ideas (and the ideas of power) and its approach to the war on terror.
Drawing on the international expertise of ten American foreign policy and security specialists, this incisive and timely book combines
theoretical perspectives on political leadership with rigorous empirical analysis of selected aspects of the Bush administration's post 9/11
foreign policy. As a result, this book sheds considerable light not just on the limited impact of President Bush's war on terror strategy, but
also, more importantly, on why key ideas underpinning the strategy, such as US global primacy and pre-emptive war, largely failed to gel in a
globalizing world.
One of the most widely adopted texts in the field, Philosophy: The Power of Ideas offers a topical introduction to philosophy within an
overarching historical framework. The goal of the authors is to make philosophy understandable while not oversimplifying the material,
showing that philosophy contains powerful ideas that affect the lives of real people.
Ideas are everywhere, but those with the greatest problem-solving, business-transforming, and life-changing potential are often hard to
identify. Even when we recognize good ideas, applying them to everyday obstacles—whether in the workplace, our homes, or our civic
institutions—can seem insurmountable. According to Matthew Syed, it doesn't have to be this way. In Rebel Ideas, Syed argues that our
brainpower as individuals isn't enough. To tackle problems from climate change to economic decline, we'll need to employ the power of
"cognitive diversity." Drawing on psychology, genetics, and beyond, Syed uses real-world scenarios including the failings of the CIA before
9/11 and a communication disaster at the peak of Mount Everest to introduce us to the true power of thinking differently. Rebel Ideas will
strengthen any kind of team, while including advice on how, as individuals, we can embrace the potential of an "outsider mind-set" as our
greatest asset. Matthew Syed is the Sunday Times bestselling author of Black Box Thinking, Bounce, and The Greatest. He writes an awardwinning newspaper column in The Times and is the host of the hugely successful BBC podcast Flintoff, Savage and the Ping Pong Guy.
In this work, Mark Lawrence Schrad looks on an oddity of modern history - the broad diffusion of temperance legislation in the early 20th
century - to make a broad argument about how bad policy ideas achieve international success.
This book provides a look at philosophical practice from the viewpoint of the practitioner or prospective practitioner. It answers the questions:
What is philosophical practice? What are its aims and methods? How does philosophical counseling differ from psychological counseling and
other forms of psychotherapy. How are philosophical practitioners educated and trained? How do philosophical practitioners relate to other
professions? What are the politics of philosophical practice? How does one become a practitioner? What is APPA Certification? What are the
prospects for philosophical practice in the USA and elsewhere? Handbook of Philosophical Practice provides an account of philosophy's
current renaissance as a discipline of applied practice while critiquing the historical, social, and cultural forces which have contributed to its
earlier descent into obscurity.
This text explores the historical relationship of ideas, power and culture. Looking at several case studies, it analyses how the regnant
ideology intertwines with power around the pivotal relationships that govern social labour.
Edited and contributed to by one of America's most respected political and economic thinkers, and containing essays by an impressive roster
of experts, The Power of Public Ideas offers a controversial, timely, and incisive analysis of the impact of the public interest on governmental
policy making.
The most comprehensive biography of Barry Goldwater ever written is back by popular demand with a new foreword by Phyllis Schlafly and
an updated introduction by the author. Lee Edwards renders a penetrating account of the icon who put the conservative movement on the
national stage. Replete with previously unpublished details of his life, Goldwater established itself as the definitive study of the political
maverick who made a revolution.
"A higher education history textbook on the history of authoritarianism in Africa"-Many companies conduct Lean training and projects, but few have tapped the wealth of ideas in the minds of their staff like Baylor Scott and
White Health. This book documents the path Steve Hoeft and Robert Pryor created at Baylor Scott and White Health and shares what worked
as well as what didn t illustrating over seven years of successes and fai
Innovation in money is just as important as innovation in any other sphere of activity; money is always a “work in progress.” In fact, history
shows societies have tried out a wide diversity of monetary arrangements. Ideas about money have played key roles at crucial turning points
in world history and during national histories. Recently, a new global money space has been created, a joint venture between the public and
private sector. This book explores the new money society that has grown up to inhabit this new space. The book has several aims: Firstly, the
book shows how beliefs about money, as well as attitudes and values towards it, have varied between societies and over time, and
specifically how they have changed over the modern era. Secondly, the book shows the powerful effects that changing ideas have had on
events, including wars and revolutions, recessions, booms and financial crises. Thirdly, the book recounts the creation of a global money
space, dated to the last quarter of the 20th century, and explores its features. Fourthly, the book describes some characteristics of the new
money society that inhabits the global money space. Fifthly, the book shows how each society, and indeed successive generations of the
same society, has made its own unique arrangements to govern money – i.e. how it comes to terms with the power of money. The author
argues that we need to develop a new arrangement now and suggests that we have much to learn from recent creative work in a number of
fields ranging from the sociology of money to contemporary art. This approach sheds new light on a number of controversial issues, including
the rise of crony capitalism, growing social divisions, currency wars, and asset price bubbles.

Economics, Keynes once wrote, can be a 'very dangerous science'. Sometimes, though, it can be moulded to further the common
good though it might need a leap in mental outlook, a whole new zeitgeist to be able do do. This book is about a transformation in
Australian economists' thought and ideas during the interwar period. It focuses upon the interplay between economic ideas,
players and policy sometimes in the public arena. In a decade marked by depression, recovery and international political
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turbulence Australian economists moved from a classical orthodox economic position to that of a cautious Keynesianism by 1939.
We look at how a small collective of economists tried to influence policy-making in the nineteen-thirties. Economists felt obliged to
seek changes to the parameters as economic conditions altered but, more importantly, as their insights about economic
management changed. There are three related themes that underscore this book. Firstly, the professionalisation of Australian
economics took a gigantic leap in this period, aided in part, by the adverse circumstances confronting the economy but also by the
aspirations economists held for their discipline. A second theme relates to the rather unflattering reputation foisted upon interwar
economists after 1945. That transition underlies a third theme of this book, namely, how Australian economists were emboldened
by Keynes's General Theory to confidently push for greater management of economic activity. By 1939 Australian economists
conceptualized from a new theoretic framework and from one which they advanced comment and policy advice. This book
therefore will rehabilitate the works of Australian interwar economists, arguing that they not only had an enviable international
reputation but also facilitated the acceptance of Keynes¿s General Theory among policymakers before most of their counterparts
elsewhere.
A surprising, convincing, and optimistic argument for meeting the crisis of scarcity with the power of ideas
To be brilliant, you have to be irrational Why is Red Bull so popular - even though everyone hates the taste? Why do countdown
boards on platforms take away the pain of train delays? And why do we prefer stripy toothpaste? We think we are rational
creatures. Economics and business rely on the assumption that we make logical decisions based on evidence. But we aren't, and
we don't. In many crucial areas of our lives, reason plays a vanishingly small part. Instead we are driven by unconscious desires,
which is why placebos are so powerful. We are drawn to the beautiful, the extravagant and the absurd - from lavish wedding
invitations to tiny bottles of the latest fragrance. So if you want to influence people's choices you have to bypass reason. The best
ideas don't make rational sense- they make you feelmore than they make you think. Rory Sutherland is the Ogilvy advertising
legend whose TED Talks have been viewed nearly 7 million times. In his first book he blends cutting-edge behavioural science,
jaw-dropping stories and a touch of branding magic, on his mission to turn us all into idea alchemists.
An 800-CEO-READ Staff Pick Shortlisted for the Thinkers50 Breakthrough Idea Award A Financial Times Business Book of the
Month “For any would-be activists who hear the voice: ‘not me’ or ‘not now,’ Merchant makes the strong case for ‘yes you’ and
‘yes now’—and even shows you how to jump in.” —Van Jones, host of CNN’s The Messy Truth, author of Rebuild the Dream and
The Green Collar Economy “The Power of Onlyness is a book for our times. . . . Merchant forces us to dig deep, into the book and
ourselves, and it goes beyond self-knowledge and self-empowerment, obliterating the fear of otherness with an understanding of
the onlyness of us all.” —Sally Haldorson, 800-CEO-READ An innovation expert illuminates why your power to make a difference is
no longer bound by your status If you’re like most people, you wish you had the ability to make a difference, but you don’t have
the credentials, or a seat at the table, can’t get past the gatekeepers, and aren’t high enough in any hierarchy to get your ideas
heard. In The Power of Onlyness, Nilofer Merchant, one of the world’s top-ranked business thinkers, reveals that, in fact, we have
now reached an unprecedented moment of opportunity for your ideas to “make a dent” on the world. Now that the Internet has
liberated ideas to spread through networks instead of hierarchies, power is no longer determined by your status, but by
“onlyness”—that spot in the world only you stand in, a function of your distinct history and experiences, visions and hopes. If you
build upon your signature ingredient of purpose and connect with those who are equally passionate, you have a lever by which to
move the world. This new ability is already within your grasp, but to command it, you need to know how to meaningfully mobilize
others around your ideas. Through inspirational and instructive stories, Merchant reveals proven strategies to unleash the
centrifugal force of a new idea, no matter how weird or wild it may seem. Imagine how much better the world could be if every idea
could have its shot, not just the ones that come from expected people and places. Which long-intractable problems would we
solve, what new levels of creativity would be unlocked, and who might innovate a breakthrough that could benefit ourselves, our
communities, and especially our economy. This limitless potential of onlyness has already been recognized by Thinkers 50, the
Oscars of management, which cited it one of the five ideas that will shape business for next twenty years. Why do some
individuals make scalable impact with their ideas, regardless of their power or status? The Power of Onlyness unravels this
mystery for the first time so that anyone can make a dent. Even you.
This groundbreaking book presents a new understanding of ideological change. It shows how and why America's political parties
have evolved.
What is it about free-market ideas that gives them staying power in the face of such failures as persistent unemployment, widening
inequality, and financial crises? The Power of Market Fundamentalism extends economist Karl Polanyi's work to explain why these
dangerous utopian ideas have become the dominant economic ideology of our time.
Explores the history of the idea of constituent power over five key events, from the French Revolution to the present.
What does an idea look like? And where do they come from? Grant Snider’s illustrations will motivate you to explore these questions, inspire
you to come up with your own answers and, like all Gordian knots, prompt even more questions. Whether you are a professional artist or
designer, a student pursuing a creative career, a person of faith, someone who likes walks on the beach, or a dreamer who sits on the front
porch contemplating life, this collection of one- and two-page comics will provide insight into the joys and frustrations of creativity, inspiration,
and process—no matter your age or creative background. Also Available: The Shape of Ideas 2018 Wall Calendar (ISBN: 978-1-4197-2456-5)
Teaching the lessons of New York's most famous public school, Deborah Meier provides a widely acclaimed vision for the future of public
education. With a new preface reflecting on the school's continuing success.
This book investigates the emergence, the dissemination and the reception of the notion of ‘state fragility’. It analyses the process of
conceptualisation, examining how the ‘fragile states’ concept was framed by policy makers to describe reality in accordance with their
priorities in the fields of development and security. Contributors investigate the instrumental use of the ‘state fragility’ label in the
legitimisation of Western policy interventions in countries facing violence and profound poverty. They also emphasise the agency of actors
‘on the receiving end’, describing how the elites and governments in so-called ‘fragile states’ have incorporated and reinterpreted the
concept to fit their own political agendas. A first set of articles examines the role played by the World Bank, the OECD, the European Union
and the G7+ in the transnational diffusion of the concept, which is understood as a critical element in the new discourse on international aid
and security. A second set of papers employs three case studies (Sudan, Indonesia and Uganda) to explore the processes of appropriation,
reinterpretation and the strategic use of the ‘fragile state’ concept. This book was originally published as a special issue of Third World
Quarterly.
Conventional wisdom today says that to survive, companies must move beyond incremental, sustaining innovation and invest in some form of
radical innovation. "Disrupt yourself or be disrupted!" is the relentless message company leaders hear. The Power of Little Ideas argues
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there's a "third way" that is neither sustaining nor disruptive. This low-risk, high-reward strategy is an approach to innovation that all company
leaders should understand so that they recognize it when their competitors practice it, and apply it when it will give them a competitive
advantage. This distinctive approach has three key elements: It consists of creating a family of complementary innovations around a product
or service, all of which work together to make that product more appealing and competitive. The complementary innovations work together as
a system to carry out a single strategy or purpose. Crucially, unlike disruptive or radical innovation, innovating around a key product does not
change the central product in any fundamental way. In this powerful, practical book, Wharton professor David Robertson illustrates how many
well-known companies, including CarMax, GoPro, LEGO, Gatorade, Disney, USAA, Novo Nordisk, and many others, used this approach to
stave off competitive threats and achieve great success. He outlines the organizational practices that unintentionally torpedo this approach to
innovation in many companies and shows how organizations can overcome those challenges. Aimed at leaders seeking strategies for
sustained innovation, and at the quickly growing numbers of managers involved with creating new products, The Power of Little Ideas
provides a logical, organic, and enduring third way to innovate.
One of the century's most influential philosophers assesses a movement that changed the course of history in this unedited transcript of his
1965 Mellon lecture series. "Exhilaratingly thought-provoking".--"Times London".
This Element argues that understanding media and democracy in troubled times requires an analytical framework that takes seriously the role
of ideas in political life and communication. We develop a framework for analyzing ideas and argue that the empirical study of ideas should
combine interpretive approaches to derive meaning and understand influence with quantitative analysis to help determine the reach, spread,
and impact of ideas. We illustrate our approach through three case studies: the idea of reparations in Ta-Nehisi Coates's 'The Case for
Reparations,' the idea of free expression in Mark Zuckerberg's Facebook policy speech at Georgetown, and Andrew Yang's idea of the
“Freedom Dividend” as a form of universal basic income. We trace the landscapes and spheres within which these ideas emerged and were
articulated within, the ways they were encoded in discourse, the fields they travelled across, and how they became powerful.
Barry C. Lynn, one of America's preeminent thinkers, provides the clearest statement yet on the nature and magnitude of the political and
economic dangers posed by America’s new monopolies in Liberty from All Masters. "Very few thinkers in recent years have done more to
shift the debate in Washington than Barry Lynn." —Franklin Foer Americans are obsessed with liberty, mad about liberty. On any day, we can
tune into arguments about how much liberty we need to buy a gun or get an abortion, to marry who we want or adopt the gender we feel. We
argue endlessly about liberty from regulation and observation by the state, and proudly rebel against the tyranny of course syllabi and
Pandora playlists. Redesign the penny today and the motto would read “You ain’t the boss of me.” Yet Americans are only now awakening
to what is perhaps the gravest domestic threat to our liberties in a century—in the form of an extreme and fast-growing concentration of
economic power. Monopolists today control almost every corner of the American economy. The result is not only lower wages and higher
prices, hence a concentration of wealth and power in the hands of the few. The result is also a stripping away of our liberty to work how and
where we want, to launch and grow the businesses we want, to create the communities and families and lives we want. The rise of online
monopolists such as Google and Amazon—designed to gather our most intimate secrets and use them to manipulate our personal and group
actions—is making the problem only far worse fast. Not only have these giant corporations captured the ability to manage how we share news
and ideas with one another, they increasingly enjoy the power to shape how we move and play and speak and think.

Do people's beliefs help to explain foreign policy decisions, or is political activity better understood as the self-interested
behavior of key actors? The collaborative effort of a group of distinguished scholars, this volume breaks new ground in
demonstrating how ideas can shape policy, even when actors are motivated by rational self-interest. After an introduction
outlining a new framework for approaching the role of ideas in foreign policy making, well-crafted case studies test the
approach. The function of ideas as "road maps" that reduce uncertainty is examined in chapters on human rights,
decolonialization, the creation of socialist economies in China and Eastern Europe, and the postwar Anglo-American
economic settlement. Discussions of parliamentary ideas in seventeenth-century England and of the Single European Act
illustrate the role of ideas in resolving problems of coordination. The process by which ideas are institutionalized is further
explored in chapters on the Peace of Westphalia and on German and Japanese efforts to cope with contemporary
terrorism.
'The choice with which humankind is faced is between the idea of power and the power of ideas.'From his appointment
as Chief Rabbi in 1991, through to his death in November 2020, Rabbi Lord Jonathan Sacks made an incalculable
contribution not just to the religious life of the Jewish community but to the national conversation - and increasingly to the
global community - on issues of ethics and morality.Commemorating the first anniversary of his death, this volume brings
together a compelling selection of Jonathan Sacks' BBC Radio Thought for the Day broadcasts, Credo columns from The
Times, and a range of articles published in the world's most respected newspapers, along with his House of Lords
speeches and keynote lectures.First heard and read in many different contexts, these pieces demonstrate with striking
coherence the developing power of Sacks' ideas, on faith and philosophy alike. In each instance he brings to bear deep
insights into the immediate situation at the time - and yet it as if we hear him speaking to us afresh, giving us new
strength to face the challenges and complexities of today's world.These words of faith and wisdom shine as a beacon of
enduring light in an increasingly conflicted cultural climate, and prove the timeless nature and continued relevance of
Jonathan Sacks' thought and teachings.
"[We need] a grassroots, bottom-up movement that understands the challenge in front of us, and then organizes against
monopoly power in communities across this country. This book is a blueprint for that organizing. In these pages, you will
learn how monopolies and oligopolies have taken over almost every aspect of American life, and you will also learn about
what can be done to stop that trend before it is too late." —From the foreword by Bernie Sanders. A passionate attack on
the monopolies that are throttling American democracy. Every facet of American life is being overtaken by big platform
monopolists like Facebook, Google, and Bayer (which has merged with the former agricultural giant Monsanto), resulting
in a greater concentration of wealth and power than we've seen since the Gilded Age. They are evolving into political
entities that often have more influence than the actual government, bending state and federal legislatures to their will and
even creating arbitration courts that circumvent the US justice system. How can we recover our freedom from these
giants? Anti-corruption scholar and activist Zephyr Teachout has the answer: Break 'Em Up. This book is a clarion call for
liberals and leftists looking to find a common cause. Teachout makes a compelling case that monopolies are the root
cause of many of the issues that today's progressives care about; they drive economic inequality, harm the planet, limit
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the political power of average citizens, and historically-disenfranchised groups bear the brunt of their shameful and
irresponsible business practices. In order to build a better future, we must eradicate monopolies from the private sector
and create new safeguards that prevent new ones from seizing power. Through her expert analysis of monopolies in
several sectors and their impact on courts, journalism, inequality, and politics, Teachout offers a concrete path toward
thwarting these enemies of working Americans and reclaiming our democracy before it’s too late.
Through the last couple of decades, scholars on both sides of the Atlantic have increasingly emphasized the importance
of political ideas in understanding processes of change and stability in politics and public policy. Yet, surprisingly,
relatively little has been done to more clearly and stringently conceptualize the relationship between political power and
the role of ideas in public policy and political development. This volume addresses this major lacuna in the policy and
political studies literature by bringing some of best scholars in the field, who each write about the relationship between
ideas and power in politics and public policy. The contributions frame the concept of ideational power and explore ways
in which ideas shape power relations, across a number of distinct countries and policy areas. The topics covered include
austerity, coalition building, monetary policy, social policy, tax policy, and macroeconomic indicators. The volume
features a short introduction written by the co-editors, and a final, recapitulative essay prepared by Mark Blyth, one of the
most cited scholars in the field. This book was previously published as a special issue of the Journal of European Public
Policy.
"In this fascinating study, leading American China scholar Cheng Li has written and compiled an unprecedented volume
on China's rapidly growing community of think tanks. The study includes a thorough inventory of China's research
institutions (government and private), and it offers compelling case studies of four leading public intellectuals. But the
best part is Cheng Li's own deep insights into this community of thinkers and institutions, their relative strengths and
weaknesses, and impact on China's domestic and foreign policies. This volume should be mandatory reading for all
China specialists." David Shambaugh George Washington University and author of China's Future China's momentous
socioeconomic transformation is not taking place in an intellectual vacuum: Chinese scholars and public intellectuals are
actively engaged in fervent discussions about the country's domestic and foreign policies, demographic constraints, and
ever-growing integration into the world community. This book focuses on China's major think tanks where policies are
initiated, and on a few prominent thinkers who influence the way in which elites and the general public understand and
deal with the various issues confronting the country. The book examines a number of factors contributing to the rapid rise
of Chinese think tanks in the reform era. These include the leadership's call for "scientific decision-making," the need for
specialized expertise in economics and finance as China becomes an economic powerhouse, the demand for opinion
leaders in the wake of a telecommunication revolution driven by social media, the accumulation of human and financial
capital, and the increasing utility of the "revolving door" nature of think tanks. It has been widely noted that think tanks
and policy advisors have played an important role in influencing the strategic thinking of the top leadership, including the
formation of ideas such as the "Three Represents," "China's peaceful rise," "One Belt, One Road," and the founding of
the Asian Infrastructure Investment Bank (AIIB). In 2014, President Xi Jinping made think tank development a national
strategy, and he claimed that "building a new type of think tank with Chinese characteristics is an important and pressing
mission." Though the media outside China has often reported on this important development, it has all but escaped
rigorous scholarly scrutiny. This book will categorize Chinese think tanks by their various forms, such as government
agencies, university-based think tanks, private think tanks, business research centers or consultancies, and civil society
groups. It will not only analyze the problems and challenges in China's think tank development, but also reveal the power
of ideas.
Too many organizations are overlooking, or even suppressing, their single most powerful source of growth and
innovation. And it’s right under their noses. The frontline employees who interact directly with your customers, make your
products, and provide your services have unparalleled insights into where problems exist and what improvements and
new offerings would have the most impact. In this follow-up to their bestseller Ideas Are Free, Alan G. Robinson and
Dean M. Schroeder show how to align every part of an organization around generating and implementing employee
ideas and offer dozens of examples of what a tremendous competitive advantage this can offer. Their advice will enable
leaders to build organizations capable of implementing 20, 50, or even 100 ideas per employee per year. Citing
organizations from around the world, they explain what’s needed to put together a management team that can lead the
type of organization that embraces grassroots ideas and describe the strategies, policies, and practices that enable them.
They detail exactly how high-performing idea processes work and how to design one for your organization. There’s
constant pressure today to do more with less. But cutting wages and benefits and pushing people to work harder with
fewer resources can go only so far. Ironically, the best solution resides with the very people who have been bearing the
brunt of these measures. With Robinson and Schroeder’s advice, you can unleash a constant stream of great ideas that
will strengthen every facet of your organization.
#1 New York Times Bestseller “THIS. This is the right book for right now. Yes, learning requires focus. But, unlearning
and relearning requires much more—it requires choosing courage over comfort. In Think Again, Adam Grant weaves
together research and storytelling to help us build the intellectual and emotional muscle we need to stay curious enough
about the world to actually change it. I’ve never felt so hopeful about what I don’t know.” —Brené Brown, Ph.D., #1 New
York Times bestselling author of Dare to Lead The bestselling author of Give and Take and Originals examines the
critical art of rethinking: learning to question your opinions and open other people's minds, which can position you for
excellence at work and wisdom in life Intelligence is usually seen as the ability to think and learn, but in a rapidly
changing world, there's another set of cognitive skills that might matter more: the ability to rethink and unlearn. In our
daily lives, too many of us favor the comfort of conviction over the discomfort of doubt. We listen to opinions that make us
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feel good, instead of ideas that make us think hard. We see disagreement as a threat to our egos, rather than an
opportunity to learn. We surround ourselves with people who agree with our conclusions, when we should be gravitating
toward those who challenge our thought process. The result is that our beliefs get brittle long before our bones. We think
too much like preachers defending our sacred beliefs, prosecutors proving the other side wrong, and politicians
campaigning for approval--and too little like scientists searching for truth. Intelligence is no cure, and it can even be a
curse: being good at thinking can make us worse at rethinking. The brighter we are, the blinder to our own limitations we
can become. Organizational psychologist Adam Grant is an expert on opening other people's minds--and our own. As
Wharton's top-rated professor and the bestselling author of Originals and Give and Take, he makes it one of his guiding
principles to argue like he's right but listen like he's wrong. With bold ideas and rigorous evidence, he investigates how
we can embrace the joy of being wrong, bring nuance to charged conversations, and build schools, workplaces, and
communities of lifelong learners. You'll learn how an international debate champion wins arguments, a Black musician
persuades white supremacists to abandon hate, a vaccine whisperer convinces concerned parents to immunize their
children, and Adam has coaxed Yankees fans to root for the Red Sox. Think Again reveals that we don't have to believe
everything we think or internalize everything we feel. It's an invitation to let go of views that are no longer serving us well
and prize mental flexibility over foolish consistency. If knowledge is power, knowing what we don't know is wisdom.
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