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Strategic Management: Text and Cases with Comp Case Guide for InstructorsMcGraw-Hill/Irwin
Now published in its Third Edition, Principles of Strategic Management by Tony Morden is a proven textbook that offers a
comprehensive introduction to the study and practice of strategic management. This new edition covers the fundamentals
of strategic analysis and planning, strategy formulation, strategic choice, and strategy implementation. It contains new
material on leadership and corporate governance, and on the strategic management of time, risk, and performance.
There is a new chapter on the key issue of crisis and business continuity management. The book retains the strong
international flavour of its predecessors. The book is constructed in sharply focused Parts and Chapters. The text is then
broken down into accessible Sections. The presentation is clear and reader-friendly. Principles of Strategic Management
is ideal for use on undergraduate, conversion masters, and MBA courses in business and management. Its readerfriendly approach also makes it suitable for block-release type courses, distance-learning programmes, self-directed
study, in-company training, and continuing personal professional development.
This book on Strategic Management and Business Policy has been designed considering the problem of students in
finding out an easily understandable book covering, by and large, all the relate topics. This book presents the
fundamental concepts of Strategic Management with current examples and illustrations in simple, lucid and student
friendly manner. The book, along with other topics, covers (a) Business Vision, Mission and Objectives (b) Environmental
and Internal Analysis (c) Corporate, Business, Functional, Global and e-Business Strategies (d) Strategic Analysis and
Choice (e) Strategic Implementation: Issues (f) Strategic Evaluation and Control (g) Case Study Methodology The main
feature of this book is a comprehensive coverage of popular analytical frameworks, such as: (i) SWOT Analysis (ii)
Porter's Five Forces Model (iii) Ansoff's Product/ Market Grid (iv) Value Chain Analysis (v) BCG Matrix In addition,
concepts like core competence, competitive advantage, customer- driven strategy, etc., are elaborated extensively in the
book. The book is very useful for the courses, such as MBA, PGDBA, BBA, BBM and other professional programmes at
graduate and postgraduate level.
What is human resource strategy? How are human resources strategies formulated and how can we explain the variance
between what is espoused and what is actually implemented? What impact – if any – does human resource strategy
have on the organization’s "bottom line," and how can this impact be explained? Is there one best HR strategy for all
firms, or is the impact of HR strategy on performance contingent on some set of organizational, technological or
environmental factors? Human Resource Strategy, 2nd edition, provides an overview of the academic and practitioner
responses to these and other questions. Applying an integrative framework, the authors review 30 years’ worth of
empirical and theoretical research in an attempt to reconcile often-conflicting conceptual models and competing empirical
results. Complex theoretical models and scientific findings are presented in an accessible and relevant way, in the
context of the strategic decisions that executives are forced to make on a regular basis. This new edition features an
updated literature review, coverage of the latest challenges to HR strategy, new mini-cases, discussion questions,
additional examples, and an emphasis on the strategic implications of the research, making it an ideal resource for
students and practitioners alike.
This integrates the most current strategic management theories and practices in an engaging and exciting format.
Features include : comprehensive cases at the end of the text including companies such as Amazon.com, Levi-Strauss
and Starbucks ; and a companion web site (www.prenhall.com/coulter) which gives students access to online study
guides, Internet resources and related exercises.
Strategic Management (2020) is a 325-page open educational resource designed as an introduction to the key topics and
themes of strategic management. The open textbook is intended for a senior capstone course in an undergraduate
business program and suitable for a wide range of undergraduate business students including those majoring in
marketing, management, business administration, accounting, finance, real estate, business information technology, and
hospitality and tourism. The text presents examples of familiar companies and personalities to illustrate the different
strategies used by today's firms and how they go about implementing those strategies. It includes case studies, end of
section key takeaways, exercises, and links to external videos, and an end-of-book glossary. The text is ideal for courses
which focus on how organizations operate at the strategic level to be successful. Students will learn how to conduct case
analyses, measure organizational performance, and conduct external and internal analyses.
Thorough yet concise, ESSENTIALS OF STRATEGIC MANAGEMENT, Third Edition, is a brief version of the authors'
market-leading text STRATEGIC MANAGEMENT: AN INTEGRATED APPROACH. Following the same framework as the
larger book, ESSENTIALS helps students identify and focus on core concepts in the field in a more succinct, streamlined
format. Based on real-world practices and current thinking, the text's presentation of strategic management features an
increased emphasis on the business model concept as a way of framing the issues of competitive advantage. Cuttingedge research, new strategic management theory, and a hands-on approach allow students to explore major topics in
management, including corporate performance, governance, strategic leadership, technology, and business ethics. In
addition, a high-quality case program examines small, medium, and large companies--both domestic and
international--so that students gain experience putting chapter concepts into real-world practice in a variety of scenarios.
Important Notice: Media content referenced within the product description or the product text may not be available in the
ebook version.
Aiming to bridge the gap between theory and application, this work focuses on strategic management.
Covering both practical and theoretical aspects of strategic management, this three-volume work brings the complex topic down to
earth and enables readers to gain competitive business advantages in their marketplace.
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This book constitutes the proceedings of the International Conference on ENTERprise information systems, held Viana do
Castelo, Portugal, in October 2010.
Strategic Management: Concepts 2e by Frank T. Rothaermel combines quality and user-friendliness with rigor and relevance by
synthesizing theory, empirical research, and practical applications in this new edition, which is designed to prepare students for the
types of challenges they will face as managers in the globalized and turbulent business environment of the 21st century. With a
single, strong voice that weaves together classic and cutting-edge theory with in-chapter cases and strategy highlights, to teach
students how companies gain and sustain competitive advantage. OneBook...OneVoice...OneVision
This book focuses on the development of strategies for the successful internationalization of large and medium-sized companies.
Becoming international offers important opportunities for companies of all sizes, but in an increasingly complex environment, the
strategic planning involved is also a challenge. The book addresses this, putting forward suggestions that allow large and mediumsized companies to profit from internationalization. After a comprehensive introduction to internationalization and strategic
planning, the authors make clear recommendations, suggesting detailed processes for developing international strategies. The
book distinguishes between going global for new markets and internationalizing production and sourcing. For both, the book
proposes procedures for performing meaningful strategic analyses and for developing successful international strategies. Lastly, it
highlights the challenges faced by international companies and discusses useful decision processes. The book offers valuable
insights for company executives, participants in Executive MBA programs, and master’s students.
Globalization no longer means simply finding low-cost countries for sourcing, but has involved to include the opportunity for growth
in Asia’s emerging domestic markets, specifically China. This development results in extended, truly global supply chains and
thus places a higher pressure on working capital. Therefore, several definitions of Supply Chain Management already encompass
financial aspects and demand a more integrated consideration of material, information, and financial flows within supply chains.
However, more precise theory on “Supply Chain Financing” is understudied and initial implementation of related solutions in
industry has only gained momentum during and after the economic and financial crises of 2008 and 2009. In contrast to traditional
financial instruments for supply chains – for instance trade finance products which have been around for more than a century –
Supply Chain Financing leverages larger and influential members of supply chains. These firms might, for instance, provide easier
and cheaper access to financing for smaller supply chain members supporting their profitability through renegotiated and reduced
purchasing prices. Echoing recent research results on supply chain risk management, other firms may prefer to take on a supply
chain perspective and work on creating agile and resilient supply chains. In this context, Supply Chain Financing can be employed
to ensure liquidity for crucial upstream and downstream supply chain partners thereby allowing a firm to effectively control risk
while making the most of remaining growth opportunities in emerging markets like China!
Traditionally, the study of financial decision making in law enforcement and criminal justice entities has been approached from the
perspective of tax revenues and budgeting that focus only on the past and present. Capital investments of cash flow provide future
benefits to all organizations, and among courses in business administration, these noti
The first book to bring together both leadership and change theories, concepts, and processes, Leading Change in Multiple
Contexts uses a consistent framework and the latest research to help readers understand and apply the concepts and practices of
leading change. Key Features Brings together leadership and change concepts and practices in five distinct
contexts—organizational, community, political, social change, and global Draws from a wide range of classic and recent scholarship
from multiple disciplines Includes the perspectives of change and leadership experts Offers real-life vignettes that provide
examples of leading change in every context Provides readers with application and reflection exercises that allow them to apply
leadership and change concepts to their experiences Leading Change in Multiple Contexts is designed for undergraduate and
graduate courses in Change Management, Leadership, Organizational Behavior, Organizational Development, and Leadership
and Change offered in departments of business, education, communication, and public administration, as well as programs
focusing on leadership, public policy, community activism, and social change.
Strategic Management: Text and Cases, sixth Edition, by the prestigious authors Dess/Lumpkin/Eisner and new co-author Gerry
McNamara provide solid treatment of traditional topics in strategic management as well as thorough coverage of contemporary
topics such intellectual assets, entrepreneurship, innovation, knowledge management, Internet strategies, crowdsourcing,
environmental sustainability, businesses’ use of blogs and social networking sites and more. The text is rounded off by rich,
relevant, and teachable cases. This text’s accessible writing style and wealth of new and updated illustrations, which clarify the
most difficult topics, make this text the best resource for your students. The new case selections emphasize variety, currency, and
familiar company names. The cases are up-to-date in terms of both financial data and strategic issues. This group of cases gives
both instructors and students unparalleled quality and variety. Based on consistent reviewer feedback, these selections combine
comprehensive and shorter length cases about well known companies.

STRATEGIC MANAGEMENT: Creating Competitive Advantages, 3/e, by Dess, Lumpkin, and Eisner, responds to the
demands of today’s rapidly changing and unpredictable global marketplace that students will face when they enter the
business world. The concepts-only text provides students with a timely, rigorous, and relevant book written in an
engaging manner to spur their interest and excitement. This book provides a solid treatment of traditional topics in
strategic management as well as contemporary topics such as entrepreneurship, knowledge management, and ecommerce and internet strategies. Numerous applications from business practice plus sidebars (approximately six per
chapter) bring key concepts to life. Instructors can create their own case volumes for use with Strategic Management 3rd
Edition from a variety of source- pre-selected case packets, customizing from a recommended set which have been
carefully mapped to the chapter concepts, or from the entire Primis database which features cases from Harvard,
Darden, INSEAD, Ivey, and other reputable sources.
MORE THAN ONE MILLION COPIES IN PRINT • “One of the seminal management books of the past seventy-five
years.”—Harvard Business Review This revised edition of the bestselling classic is based on fifteen years of experience in
putting Peter Senge’s ideas into practice. As Senge makes clear, in the long run the only sustainable competitive
advantage is your organization’s ability to learn faster than the competition. The leadership stories demonstrate the
many ways that the core ideas of the Fifth Discipline, many of which seemed radical when first published, have become
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deeply integrated into people’s ways of seeing the world and their managerial practices. Senge describes how
companies can rid themselves of the learning blocks that threaten their productivity and success by adopting the
strategies of learning organizations, in which new and expansive patterns of thinking are nurtured, collective aspiration is
set free, and people are continually learning how to create the results they truly desire. Mastering the disciplines Senge
outlines in the book will: • Reignite the spark of genuine learning driven by people focused on what truly matters to them
• Bridge teamwork into macrocreativity • Free you of confining assumptions and mindsets • Teach you to see the forest
and the trees • End the struggle between work and personal time This updated edition contains more than one hundred
pages of new material based on interviews with dozens of practitioners at companies such as BP, Unilever, Intel, Ford,
HP, and Saudi Aramco and organizations such as Roca, Oxfam, and The World Bank.
Sustainable development has garnered the attention of the global community when United Nations created Brundtland
Commission in 1983 to suggest various ways to save the human environment and natural resources and promote
economic and social development. Sustainable development is a way of organizing that an organization can function in
the long term. United Nation’s sustainable development goals provide a framework to translate these into solutions
through responsible business and investment by incorporating the ten Principles of the UN Global Compact into
strategies, policies and procedures, and establishing a culture of integrity which are expected to bring out transformative
change and create enabling environment for doing business globally. Thus, corporate sustainability, to a large extent,
would depend on the capability of the firm to function over a long period with sustainable relationships with the
stakeholders. The Handbook of Sustainable Development: Strategies for Organizational Sustainability provides guiding
principles and diagnostic tools for transformation, generates knowledge about sustainable organizational designs, cocreating value with multiple stakeholders, managing diversity responsibly, ecopreneurship with entrepreneurial bricolage,
sustainable business model, developing positive synergy, sustainability reporting and organizational transformation for
sustainability which are pivotal issues to be addressed in management education and corporate world.
As the global economy continues to develop and new entrepreneurs take advantage of emerging markets, the small
business sector plays a greater role of economic development in the international arena. The Handbook of Research on
Strategic Management in Small and Medium Enterprises contributes new research to the current array of literature on
small business management under diverse geographic, economic, and socio-cultural conditions. By exploring existing
theories in tandem with fresh viewpoints, this book will serve as a valuable reference to students, lecturers, researchers,
entrepreneurs, and policy makers investigating the use of strategic management in various scenarios and situations.
Throughout the history of capitalism, street economy has found a space in the failures of the open market economy, but it
has been ignored by the mainstream media and academy. As street economies pop up as a spontaneous solution to the
failures of capitalism, these economies are an opportunity to learn, explore and grow away from the mainstream.
This book: Strategic Management of Technological Innovation, Sixth Edition is written for courses that may be called
strategic management of technology and innovation, technology strategy, technology innovation, technology
management, or for specialized new product development courses that focus on technology. The subject is approached
as a strategic process, and as such, is organized to mirror the strategic management process used in most strategy
textbooks, progressing from assessing the competitive dynamics of a situation, to strategy formulation, to strategy
implementation. Highlights: 1. Complete Coverage for Both Business and Engineering Students 2. New Short Cases and
New Indian Cases 3. Cases, Data, and Examples from around the World 4. More Comprehensive Coverage and Focus
on Current Innovation Trends
Primarily intended for the postgraduate students of commerce and management, this compact text covers all the topics
prescribed in almost all universities and autonomous institutes in India. Each concept is explained with the help of many
real-life examples from the Indian context. Considering the fact that the understanding of the concept of strategic intent is
prerequisite to the understanding of strategic management, the chapter on strategic intent is included which brings out
the differences between various elements of strategic intent. It also covers the current happenings in the businesses from
the Indian context. Similarly, a topic on strategic choice has been discussed at length because of the fact that BCG
growth-share matrix and GE nine-cell matrix are extremely useful in making a strategic decision in real life. Besides, the
book contains ten case studies on various topics of strategic management such as environmental appraisal, critical
success factors, SWOT analysis, strategic intent, strategic choice, business level strategy formulation and choice of
growth strategy. All these cases are provided with authentic industry specific data. Firms are chosen from different
businesses thereby giving business-specific flavour and a broad understanding of various business domains.
Entrepreneurial Challenges in the 21st Century analyses the traditional and contemporary issues of entrepreneurial
innovation potentials for stakeholder value co-creation, and structures the entrepreneurial co-creation concept to
reinforce co-creation.
Discover what it takes to create a sustainable competitive advantage in management and business today with this straightforward, powerful
strategic management resource. COMPETING FOR ADVANTAGE, 3E focuses specifically on the issues most important to today's current or
future practitioner. The book details the processes and tools you need to better understand and effectively contribute to your organization's
strategic management process. Applied examples illustrate the latest thinking, practices, and research in strategic management today with indepth discussions that examine critical topics such as innovation, professional service and crisis management. Access to relevant cases, a
focus on the emerging issues such as ethics, and an emphasis on technology throughout prepare you for success in the fast-paced, everchanging global economy in which today's firms compete. Take your students to a new level of understanding strategic management
concepts and practices with COMPETING FOR ADVANTAGE, 3E. Straightforward, focused, and concise, this edition presents the latest
strategic management research and practices, now with more in-depth discussions of the most current strategic topics in business today.
Detailed real-life examples and instant access to relevant cases keep the book focused on issues most important to current or future
practitioners. Crafted to meet the special needs to MBA and executive MBA students, the book details the processes and tools used in
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strategic analysis to create a sustainable competitive advantage. Full chapters on strategic leadership, corporate governance, and a new
chapter on real options examine issues most critical in today's business environment. Comprehensive new instructor support with electric
solutions help you effectively prepare a powerful course that addressed traditional and relevant emerging topics that are shaping strategic
management today. Important Notice: Media content referenced within the product description or the product text may not be available in the
ebook version.
Uniquely organized around the AONE competencies, this trusted resource gives you an easy-to-understand, in-depth look at today’s most
prevalent nursing leadership and management topics. Coverage features the most up-to-date, research-based blend of practice and theory
related to topics such as: the nursing professional's role in law and ethics, staffing and scheduling, delegation, cultural considerations, care
management, human resources, outcomes management, safe work environments, preventing employee injury, and time and stress
management. UNIQUE! Chapters divided according to AONE competencies for nurse leaders, managers, and executives. Research Notes in
each chapter summarize relevant nursing leadership and management studies and highlight practical applications of research findings. Case
Studies at the end of each chapter present real-world leadership and management situations and illustrate how key concepts can be applied
to actual practice. Critical Thinking Questions at the end of each chapter present clinical situations followed by critical thinking questions to
help you reflect on chapter content, critically analyze the information, and apply it to the situation. NEW! Full-color design makes content
more vivid and realistic. NEW! Chapter on Communication and Care Coordination covers these integral topics. NEW! Updates to critical
thinking exercises, case studies, research notes, and references offer the most current information. NEW! Updated sections on Current
Issues and Trends reflect the latest topics in the field. NEW! Relevant Web Sites boxes provide authoritative resources for additional
research.
This book, Human Resource Management in Small and Medium Enterprises, is a comprehensive textbook specially designed to meet the
needs of management students and authors. Adopting an application-orientation approach to the subject, it explains the various concepts by
using illustrations, figures, and tables. The book provides in-depth coverage of topics such as research for HRD practices in small- and
medium-size firms, labor force in SAARC Region, export performance in South Asia vs. the rest of the world, economic growth in India,
modern competition models, and stages in the evolution and development of HRM. Salient features of the book include a simple and easy-tounderstand framework, focus on clarity of concepts and applications, and interesting and meaningful contents. The book aims to provide a
step-by-step approach to each topic, particularly those requiring human resource strategies and management treatment. To compete and
emerge successful in global competitive environments demands an effective and efficient management system. Many organizations are, in
fact, increasing their IT concepts, strategies, and issues involved in developing and managing information regarding management aspects.
Introduce the most important theories and views in strategic management today with this concise, yet fully complete, text. Harrison/St. John's
FOUNDATIONS IN STRATEGIC MANAGEMENT, Sixth Edition, addresses the most recent changes in today's business environment,
including many topics that other strategic management texts often miss. The book thoroughly addresses the traditional economic process
model and the resource-based model, as well as the stakeholder theory. This valuable text builds on a traditional theoretical foundation by
using engaging examples from many of today's leading firms to demonstrate principles and applications. This edition continues to highlight
strategizing in the global arena as well as more focused coverage of stakeholder management. This brief, well-rounded text functions as an
indispensable resource for your immediate and long-term success in strategic management. Available with InfoTrac Student Collections
http://gocengage.com/infotrac. Important Notice: Media content referenced within the product description or the product text may not be
available in the ebook version.
An Introduction to e-Business provides the contemporary knowledge of the key issues affecting the modern e-business environment and links
theory and practice of management strategies relating to e-business. This book brings together the most cogent themes for an introduction to
e-business and constitutes a valuable contribution to formalising common themes for teaching the subject in higher education. It brings
together theoretical perspectives based on academic research and the application of e-business strategies. These concepts are further
explored in the six case studies that follow the set chapters. This new textbook integrates the main themes to provide a complete picture of
the key elements relevant to an introductory text in e-business. To fully appreciate the e-business environment it is necessary to understand
the links between the different disciplines that come together to form
This exciting new textbook is built on the belief that strategic management principles are more straightforward than they seem. Unlike other
textbooks, Essentials of Strategic Management does not overcomplicate the discussion with enigmatic layers of theory or irrelevant
perspectives from other disciplines. Instead you will find focused, clearly articulated coverage of the key topics of strategic management,
encouraging critical reflection and deeper exploration on your own terms. Fully developed to cover the essentials of any strategic
management course, authors Martyn R. Pitt and Dimitrios Koufopoulos not only create understanding of the principles of strategy, but shows
you how to apply them constructively in the face of real-world practicalities.
Strategic Management: Text and Cases, 2nd Edition, by Dess/Lumpkin/Eisner is both readable and rigorous - written for today’s student. A
rocket-ship in its first edition, the revision continues to provide solid treatment of traditional topics in strategic management, as well as
contemporary topics like entrepreneurship, knowledge management, and internet strategies. The prestigious author team understands the
importance of thorough, modern concepts illustrated by rich, relevant and teachable cases. The new case selections emphasize variety,
currency, and familiar company names. The cases are up-to-date in terms of both financial data and strategic issues. This group of cases
gives both instructors and students unparalleled quality and variety. Based on consistent reviewer feedback, these selections combine
comprehensive and shorter length cases about well known companies.
In Strategic Management: Theory and Practice, Fourth Edition, John A. Parnell leads readers through detailed, accessible coverage of the
strategic management field. Concise and easy to understand chapters address concepts sequentially, from external and internal analysis to
strategy formulation, strategy execution, and strategic control. Rather than relegating case analysis to a chapter at the end of the book,
Parnell aligns each chapter's key concepts with 25 case analysis steps. Current examples and high interest real-time cases, largely drawn
from The Wall Street Journal and Financial Times, illustrate the key role of strategic management in the United States and around the world.

Explore successful change models that illustrate how human resources and development professionals can and should lead
organizational change on every level from small incremental changes to quantum fundamental organizational change. Included
are many best practices and models.
This collection of essays explores ways that universities in East Africa can better serve the common good. Each essay here delves
into different aspects of improving the quality of higher education. Readers are introduced to insightful discussions of the role of
quality assurance in creating educational systems that are relevant to the global knowledge economy and to the task of advancing
human flourishing.
Te series Perspectives in Entrepreneurship: A Research Companion provides an authoritative overview of specialised themes in
entrepreneurship. Each of the four books presents the conceptual framework and foundations underlying a specialist feld of
scholarship in entrepreneurship. Te series is inspired by the dearth of higher-level texts available in South Africa, failing to
encapsulate the rigorous research evident in the growing feld of entrepreneurship internationally. Te content is driven by a
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judicious selection and interpretation of key knowledge set in context by introducing and delineating major topics previously not
discussed in-depth in traditional entrepreneurial texts. A blend of theoretical and empirical evidence is presented that collectively
demonstrates the convergence of thinking on a particular theme. Identifying and evaluating the most seminal and impactful
scholarly research on diferent subject areas where entrepreneurship is at the core, serves to achieve this convergence. By
applying a theoretical lens to central issues ‘about entrepreneurship’ rather than focusing on practical issues of ‘how to’, the
series has a conceptual outlook with specialist areas in detailed narrative. Te book is deliberately structured to add value to
learners who are undertaking secondary programmes in entrepreneurship by building on basic entrepreneurship principles and
theory. Te series builds on fundamental entrepreneurial texts. Each book provides a valuable knowledge base for educators, third
year and postgraduate students, researchers, policy makers, and service providers.
Strategic Management: Creating Competitive Advantage, 4th Edition, by the prestigious authors Dess/Lumpkin/Eisner provide
solid treatment of traditional topics in strategic management as well as thorough coverage of contemporary topics such as digital &
internet strategies, innovation & corporate entrepreneurship, knowledge management, and intellectual assets. This text’s
accessible writing style and wealth of new and updated illustrations, which clarify the most difficult topics, make this text the best
resource for your students.
The global impact of so-called ‘offshoring’, including of information technology (IT) and related services, continues to be a topic of
great interest to academics, practitioners and policy makers. The Indian IT industry has sustained high levels of growth in
revenues and employment since the late 1980s. Even following the global financial crisis and meltdown in 2008, the industry has
reported growth, albeit at a lower rate. Furthermore, the high rates of technological change and increased competition has forced
businesses and managers to be innovative and create new business models. This book examines how managers and
entrepreneurs in the Indian IT industry have explored and exploited human capital opportunities at various stages of the industry’s
evolution to create innovative human resources (HR) practices and new business models. Based on extensive academic research
and deep reflective practitioner accounts, this collection presents expert content, views and a coherent picture of the challenges
and changes in the Indian IT industry and analyses how the industry has remained competitive in a constantly changing
environment. This book will appeal to researchers, students and practitioners, particularly in the fields of human resources and
strategic management.
Leadership studies today resembles a bewildering diversity of theories, concepts, constructs and approaches, struggling in huge
part for meaning, relevance and impact. As Dennis Tourish so eloquently puts it, much of the literature suffers from ‘unrelenting
triviality’ and ‘sterile preoccupations’. Seeking to create a clean break from this current state of leadership studies, After
Leadership begins with the premise of a post-apocalyptic world where only fragments of ‘leadership science’ now remain,
echoing Alisdair McIntyre’s imagining of such a scene as the basis for re-establishing the foundations and focus of moral theory.
From these fragments, the authors seek to construct a new leadership studies that challenges much of the established thinking on
leadership, exposes its limitations and biases, and, most importantly, seeks to construct the foundations of a more inclusive,
participatory, bold, relational and social platform for leadership in the future. After Leadership thus imagines a brave new world
where what leadership is and what we seek from it can be developed anew, rather than remaining bound up in the problematic
traditions and preoccupations that characterise leadership studies today. Offering both full length chapter explorations that explore
new ways of understanding and practicing leadership, as well as shorter essays that aim to provoke further reflection on
leadership and what we seek of it, After Leadership offers a uniquely critical and creative collection that will inspire students,
scholars and leadership educators to reconsider their understanding and practice of leadership.
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