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Present anti-virus technologies do not have the symmetrical weaponry to defeat massive DDoS attacks on smart cities.
Smart cities require a new set of holistic and AI-centric cognitive technology, such as autonomic components that
replicate the human immune system, and a smart grid that connects all IoT devices. The book introduces Digital
Immunity and covers the human immune system, massive distributed attacks (DDoS) and the future generations cyber
attacks, the anatomy and critical success factors of smart city, Digital Immunity and the role of the Smart Grid, how
Digital Immunity defends the smart city and annihilates massive malware, and Digital Immunity to combat global cyber
terrorism.
The coverage of this book is very comprehensive, and it will serve as concise guide to a wide range of areas that are
relevant to the Finance field. The book contain 25 chapters and also number of real life financial problems in the Indian
context in addition to the illustrative problems.
The tools of Quantitative Techniques are essential for every Commerce and Management student of the modern
business world. This book is designed according to the syllabus of MBA/PGDBA course students.
All the information you need to master the computerized CPA Exam Published annually, this comprehensive two-volume
paperback reviews all four parts of the CPA exam. Many of the questions are taken directly from previous CPA exams.
Volume I contains all study guides and outlines Volume II contains all problem solutions The most effective system
available to prepare for the CPA exam Contains all current AICPA content requirements in accounting and reporting
Helps you zero in on areas that need work, organize your study program and concentrate your efforts With over 600
multiple choice questions and more than 75 simulations, these study guides provide all the information candidates need
to master in order to pass the computerized Uniform CPA Examination.
This book is especially relevant to undergraduates, postgraduates and researchers studying quantitative techniques as
part of business, management and finance. It is an interdisciplinary book that covers all major topics involved at the
interface between business and management on the one hand and mathematics and statistics on the other. Managers
and others in industry and commerce who wish to obtain a working knowledge of quantitative techniques will also find
this book useful.
Social researchers increasingly find themselves looking beyond conventional methods to address complex research
questions. This is the first book to comprehensively examine emergent qualitative and quantitative theories and methods
across the social and behavioral sciences. Providing scholars and students with a way to retool their research choices,
the volume presents cutting-edge approaches to data collection, analysis, and representation. Leading researchers
describe alternative uses of traditional quantitative and qualitative tools; innovative hybrid or mixed methods; and new
techniques facilitated by technological advances. Consistently formatted chapters explore the strengths and limitations of
each method for studying different types of research questions and offer practical, in-depth examples.
Supply chain professionals: master pioneering techniques for integrating demand and supply, and create demand
forecasts that are far more accurate and useful! In Demand and Supply Integration, Dr. Mark Moon presents the specific
design characteristics of a world-class demand forecasting management process, showing how to effectively integrate
demand forecasting within a comprehensive Demand and Supply Integration (DSI) process. Writing for supply chain
professionals in any business, government agency, or military procurement organization, Moon explains what DSI is, how
it differs from approaches such as SandOP, and how to recognize the symptoms of failures to sufficiently integrate
demand and supply. He outlines the key characteristics of successful DSI implementations, shows how to approach
Demand Forecasting as a management process, and guides you through understanding, selecting, and applying the best
available qualitative and quantitative forecasting techniques. You'll learn how to thoroughly reflect market intelligence in
your forecasts; measure your forecasting performance; implement state-of-the-art demand forecasting systems; manage
Demand Reviews, and much more.
This book provides beginning researchers with an overview of techniques for making data and an explanation of the
ways different tools fit different purposes to provide different research experiences and outcomes. The authors clearly
explain why there are many methods and show readers how to locate their study within that choice. Written as a
pragmatic companion, this text will help readers get confidently and competently started on a research path that works for
their study.
This is a reformatted version of Prof C R Kothari's all-time great book Quantitative Techniques (Third Revised Edition).
Students and teachers will find the readability in the new version much enhanced and thus comprehension greatly
improved. All the diagrams have been freshly drawnfor clarity.The book does not need much introduction as it has been
known for years for its simplicity of approach which explains the tedious concepts of quantitative techniques in a most
readerfriendly manner through practical examples. The style is so lucid that even a reader having no formal training of
mathematics and statistics will not find it difficult to understand and to apply these techniques.The book is meant for
MCom, CA, ICWA and degree diploma students of business administration.
?This volume includes the full proceedings from the 1984 Academy of Marketing Science (AMS) Annual Conference held
in Niagara Falls, New York. It provides a variety of quality research in the fields of marketing theory and practice in areas
such as consumer behaviour, marketing management, marketing education, and international marketing, among others.
Founded in 1971, the Academy of Marketing Science is an international organization dedicated to promoting timely
explorations of phenomena related to the science of marketing in theory, research, and practice. Among its services to
members and the community at large, the Academy offers conferences, congresses and symposia that attract delegates
from around the world. Presentations from these events are published in this Proceedings series, which offers a
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comprehensive archive of volumes reflecting the evolution of the field. Volumes deliver cutting-edge research and
insights, complimenting the Academy’s flagship journals, the Journal of the Academy of Marketing Science (JAMS) and
AMS Review. Volumes are edited by leading scholars and practitioners across a wide range of subject areas in
marketing science.?
This book develops a debate around responsible social inquiry into new racism. A variety of ways of researching new
forms of racism (for example, aversive, modern, cultural, purportedly color-blind, and new racism) are addressed.
Experiments that have been undertaken to inquire into group identity and people’s implicit bias in relation to those
perceived as "other" are critically explored and their potential consequences reconsidered. The book also critically
explores survey research, which, it is argued, can serve to reinforce the notion of the existence of ethnoracial groups with
defined boundaries that inhere in social life. The book considers interviewing (including focus group interviewing) and
case study research (including participant observation/ethnography) in terms of possibilities for moving beyond new
forms of racism. Action research (defined by the understanding of an inextricable link between knowing and acting) is
examined in-depth in terms of the hopes to "make a difference" at the moment of inquiry. Types of retroductive logic that
are used to examine underlying structures that arguably unduly constrain people’s life chances and render human
relationships inhumane are also explored. The book draws together the different arguments; and it proposes ways in
which the design of research into new racism can better approached as well as ways in which dialogue around processes
of inquiry and the products thereof can be better fostered. Suggestions for nurturing humane social relationships that
provide for transcultural meaning-making are threaded through the text.
This Book Is Designed To Serve As A Text For Management, Economics, Accountancy (Chartered And Cost
Accountancy), And Commerce Students. The Book Covers Concepts, Illustrations And Problems In Statistics And
Operations Research. Part I Deals With Statistical Techniques For Decision Making. Part Ii Studies Various Operations
Research Techniques For Managerial Decisions.The Book Contains Illustrations And Problems, Drawn Extensively From
Various Functional Areas Of Management, Viz., Production, Finance, Marketing And Personnel, Which Are Designed To
Understand Real Life Decision Making Situations. In Order To Make The Book Self-Contained, All Relevant Mathematical
Concepts And Their Applications Have Been Included. To Enhance The Understanding Of The Subject Matter By The
Students Belonging To Different Disciplines, The Approach Adopted In This Book, Both In Statistics And Operations
Research, Is Conceptional Rather Than Mathematical. Hence Complicated Mathematical Proofs Have Been
Avoided.This Book Would Be An Ideal Reference To Executives, Computer Professionals, Industrial Engineers,
Economic Planners And Social Scientists. The Other Books By The Same Authors Are: Operations Research For
Management And Business Statistics.
Thoroughly revised and updated for Excel®, this second edition of Quantitative Methods in Health Care Management
offers a comprehensive introduction to quantitative methods and techniques for the student or new administrator. Its
broad range of practical methods and analysis spans operational, tactical, and strategic decisions. Users will find
techniques for forecasting, decision-making, facility location, facility layout, reengineering, staffing, scheduling,
productivity, resource allocation, supply chain and inventory management, quality control, project management, queuing
models for capacity, and simulation. The book's step-by-step approach, use of Excel, and downloadable Excel templates
make the text highly practical. Praise for the Second Edition "The second edition of Dr. Ozcan's textbook is
comprehensive and well-written with useful illustrative examples that give students and health care professionals a
perfect toolkit for quantitative decision making in health care on the road for the twenty-first century. The text helps to
explain the complex health care management problems and offer support for decision makers in this field." —Marion
Rauner, associate professor, School of Business, Economics, and Statistics, University of Vienna. "Quantitative Methods
in Health Care Administration, Second Edition covers a broad set of necessary and important topics. It is a valuable text
that is easy to teach and learn from." —David Belson, professor, Department of Industrial Engineering, Viterbi School of
Engineering, University of Southern California.
This book provides an invaluable guide to undertaking development fieldwork in both the developing world and in western
contexts. It takes you through all the key stages in development research and covers: Research design and the roles of
quantitative and qualitative methods. Research using archival, textual and virtual data, along with using the internet
ethically. Practical as well as personal issues, including funding, permissions, motivation and attitude. Culture shock,
ethical considerations and working with marginalized, vulnerable or privileged groups, from indigenous peoples through
to elites and corporations. How to write up your findings. Sensitive, engaging and accessible in tone, the text is rich in
learning features; from boxed examples to bullet-pointed summaries and questions for reflection. Development Fieldwork
is the perfect companion for students engaged in research across development studies, geography, social anthropology
or public policy.
This book investigates the issue of cloze-validity as a measure of second language reading comprehension. It starts off by making
a distinction between general reading ability and the more specific reading comprehension followed by a thorough review of the
related research on L2 reading comprehension and sorting out the confusion in the literature in this categorization. A
comprehensive account of cloze procedure is presented discussing its origin, different versions, its use for teaching and testing
purposes, as well the latest research on cloze as measures of readability, language proficiency and second language reading. The
book includes studies conducted at several stages on validating cloze as a measure of reading and interview and questionnaire
techniques are applied to investigate the validity of eight cloze tests, criterion reading tests, and other cloze and reading tests in
general. Two new cloze tests, i.e. reader-centered cloze test and phrase cloze test, are also introduced and researched as
measures of reading ability. The book concludes with suggestions for developing tests that can better measure reading
comprehension in light of recent research insights on the complex and dynamic nature of reading. This book will appeal to
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researchers, lecturers and graduate and post-graduate students taking a course in Second Language Acquisition, Applied
Linguistics, TESOL, Language Assessment, and Educational Measurement.
This book is specially designed for a course in Quantitative Techniques taught to MBA students. It provides the students with a
thorough introduction to basic quantitative tools required to perform analytical evaluations and arrive at logical decisions. The
second edition of the book essentially retains the flavour of the first edition. Concepts have been explained in an easy to
understand language and emphasis is on practical applications rather than rigorous mathematical treatment. As far as possible,
detailed proofs and axioms associated with pure mathematics have been avoided. The text in the second edition has been suitably
modified for giving better clarity. Nearly fifty solved examples have been added to various chapters to enable students to
understand the nuances of problem solving. Fifty unsolved problems have also been added to give ample scope to the student for
practice. The book also includes chapters on transportation models, assignment models and network analysis. KEY FEATURES :
Learning objectives at the beginning of each chapter enable students to focus on important points of a chapter. Case studies and
real life problems to connect students to the real-world situations. Worked examples to enhance student comprehension of the
subject. Numerous well-balanced chapter-end exercises with answers to help students attain confidence and master the concepts.
Illustrations on solutions to problems with the help of computer software. Summary at the end of each chapter to help students
review the key concepts.
Marketing: A Relationship Perspective is back for a second edition and continues to set a benchmark for achievement in
introductory marketing courses across Europe. It is a comprehensive, broad-based, and challenging basic marketing text, which
describes and analyzes the basic concepts and strategic role of marketing and its practical application in managerial decisionmaking. It integrates the 'new' relationship approach into the traditional process of developing effective marketing plans. The
book's structure fits to the marketing planning process of a company. Consequently, the book looks at the marketing management
process from the perspective of both relational and transactional approach, suggesting that a company should, in any case,
pursue an integrative and situational marketing management approach. Svend Hollensen's and Marc Opresnik's holistic approach
covers both principles and practices, is drawn in equal measure from research and application, and is an ideal text for students,
researchers, and practitioners alike.
This Case Study Report Focuses On The World`S Largest Conservation Organisation - World Wide Fund For Nature And
Examines The Dynamics Of Mainstreaming People -Oriented Approaches In The Conservation Of Biological Diversity. Condition
Good.
A brand new collection of best practices for planning, organizing, and managing high-value supply chains… 8 authoritative books,
now in a convenient e-format, at a great price! 8 authoritative books help you systematically plan, manage, and optimize any
supply chain, in any environment or industry Master all the knowledge and best practices you need to design, implement, and
manage world-class supply chains! This unique 8 eBook package will be an indispensable resource for supply chain professionals
and students in any organization or environment. It contains 7 complete books commissioned by Council of Supply Chain
Management Professionals (CSCMP), the preeminent worldwide professional association dedicated to advancing and
disseminating SCM research and knowledge. CSCMP's The Definitive Guide to Supply Chain Best Practices brings together stateof-the-art case studies to help you identify challenges, evaluate solutions, plan implementation, and prepare for the future. These
realistic, fact-based cases reflect the full complexity of modern supply chain management. You're challenged to evaluate each
scenario, identify the best available responses, and successfully integrate functional activities ranging from forecasting through
post-sales service. CSCMP's Definitive Guide to Integrated Supply Chain Management is your definitive reference to managing
supply chains that improve customer service, reduce costs, and enhance business performance. Clearly and concisely, it
introduces modern best practices for organizations of all sizes, types, and industries. Next, this eBook package contains five books
fully addressing core areas of CSCMP Level One SCPro™ certification: manufacturing/service operations; warehousing; supply
management/procurement; transportation; and order fulfillment/customer service. All five offer focused coverage of essential
technical and behavioral skills, addressing principles, elements, strategies, tactics, processes, business interactions/linkages,
technologies, planning, management, measurement, global operations, and more. The Definitive Guide to Manufacturing and
Service Operations introduces complete best practices for planning, organizing, and managing the production of products and
services. Itintroduces key terminology, roles, and goals; techniques for planning and scheduling facilities, material, and labor;
continuous process and quality improvement methods; sustainability; MRP II, DRP, and other technologies; and more. Next, The
Definitive Guide to Warehousing helps you optimize all facets of warehousing, step by step. It explains each warehousing option,
storage and handling operations, strategic planning, and the effects of warehousing decisions on total logistics costs and customer
service. It covers product and materials handling, labor management, warehouse support, extended value chain processes, facility
ownership, planning, strategy decisions, warehouse management systems, Auto-ID, AGVs, and more. The Definitive Guide to
Supply Management and Procurement helps you drive sustainable competitive advantage via better supplier management and
procurement. It covers transactional and long-term activities; category analysis, supplier selection, contract negotiation,
relationship management, performance evaluation/management; sustainability; spend analysis, competitive bidding,
eProcurement, eSourcing, auctions/reverse auctions, contract compliance, global sourcing, and more. The Definitive Guide to
Transportation is today's most authoritative guide to world-class supply chain transportation. Its coverage includes: transportation
modes, execution, and control; outsourcing, modal and carrier selection, and 3PLs; TMS technologies; ocean shipping,
international air, customs, and regulation; and more. CSCMP's The Definitive Guide to Order Fulfillment and Customer Service
covers all facets of building and operating world-class supply chain order fulfillment and customer service processes, from initial
customer inquiry through post sales service and support. It introduces crucial concepts ranging from order cycles to available-topromise, supply chain RFID to global order capture networks, guiding you in optimizing every customer contact you make. Finally,
in Demand and Supply Integration: The Key to World-Class Demand Forecasting, Mark A. Moon helps you effectively integrate
demand forecasting within a comprehensive, world-class Demand and Supply Integration (DSI) process. Moon shows how to
approach demand forecasting as a management process; choose and apply the best qualitative and quantitative techniques; and
create demand forecasts that are far more accurate and useful. If you're tasked with driving more value from your supply chain,
this collection offers you extraordinary resources -- and unsurpassed opportunities. From world-renowned supply chain experts
Robert Frankel, Brian J. Gibson, Joe B. Hanna, C. Clifford Defee, Haozhe Chen, Nada Sanders, Scott B. Keller, Brian C. Keller,
Wendy L. Tate, Thomas J. Goldsby, Deepak Iyengar, Shashank Rao, Stanley E. Fawcett, Amydee M. Fawcett, and Mark A. Moon
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Quantitative TechniquesS. Chand Publishing
Quantitative Techniques: Theory and Problems adopts a fresh and novel approach to the study of quantitative techniques, and
provides a comprehensive coverage of the subject. Essentially designed for extensive practice and self-study, this book will serve
as a tutor at home. Chapters contain theory in brief, numerous solved examples and exercises with exhibits and tables.
This edited volume contains essential readings for financial analysts and market practitioners working at Central Banks and Sovereign Wealth
Funds. It presents the reader with state-of-the-art methods that are directly implementable, and industry 'best-practices' as followed by
leading institutions in their field.
Contextual Design: Design for Life, Second Edition, describes the core techniques needed to deliberately produce a compelling user
experience. Contextual design was first invented in 1988 to drive a deep understanding of the user into the design process. It has been used
in a wide variety of industries and taught in universities all over the world. Until now, the basic CD approach has needed little revision, but
with the wide adoption of handheld devices, especially smartphones, the way technology is integrated into people’s lives has fundamentally
changed. Contextual Design V2.0 introduces both the classic CD techniques and the new techniques needed to "design for life", fulfilling core
human motives while supporting activities. This completely updated and revised edition is written in a clear, informal style without excessive
jargon, and is the must-have book for any UX Design library. Users will find coverage of mobile devices and consumer and business
products, all illustrated with new examples, case studies, and discussions on how to use CD with the agile development and other project
requirements methods. Provides tactics on how to gather detailed data on how people live, work, and use products Helps develop a coherent
picture of a whole user population Presents tactics on how to use the seven "Cool Concepts" to support core human motives and generate
new product concepts guided by user data, ideation techniques, and principles key to producing a compelling user experience Explains how
to structure the system and user interface to best support the user across place, time, and platform
The enigmatic nautical charts of the Mediterranean and Black Sea, known as portolan charts, which suddenly appeared in Italy in the
thirteenth century are shown to be sophisticated maps the construction of which was well beyond medieval European mapping capabilities.
Praise for How I Became a Quant "Led by two top-notch quants, Richard R. Lindsey and Barry Schachter, How I Became a Quant details the
quirky world of quantitative analysis through stories told by some of today's most successful quants. For anyone who might have thought
otherwise, there are engaging personalities behind all that number crunching!" --Ira Kawaller, Kawaller & Co. and the Kawaller Fund "A fun
and fascinating read. This book tells the story of how academics, physicists, mathematicians, and other scientists became professional
investors managing billions." --David A. Krell, President and CEO, International Securities Exchange "How I Became a Quant should be must
reading for all students with a quantitative aptitude. It provides fascinating examples of the dynamic career opportunities potentially open to
anyone with the skills and passion for quantitative analysis." --Roy D. Henriksson, Chief Investment Officer, Advanced Portfolio Management
"Quants"--those who design and implement mathematical models for the pricing of derivatives, assessment of risk, or prediction of market
movements--are the backbone of today's investment industry. As the greater volatility of current financial markets has driven investors to
seek shelter from increasing uncertainty, the quant revolution has given people the opportunity to avoid unwanted financial risk by literally
trading it away, or more specifically, paying someone else to take on the unwanted risk. How I Became a Quant reveals the faces behind the
quant revolution, offering you?the?chance to learn firsthand what it's like to be a?quant today. In this fascinating collection of Wall Street war
stories, more than two dozen quants detail their roots, roles, and contributions, explaining what they do and how they do it, as well as
outlining the sometimes unexpected paths they have followed from the halls of academia to the front lines of an investment revolution.
100 Questions (and Answers) About Qualitative Research, by Lisa M. Given, addresses the practical decisions that researchers must make
in their work, from the design of the study, through ethics approval, implementation, and writing. The book’s quick-scan, question-andanswer format make it ideal as a supplementary text or as a ready reference for graduate students preparing for comprehensive exams and
writing research proposals, undergraduates in affiliated programs who will not be taking a primary course in qualitative research methods,
and researchers working across disciplines in academic or practice environments.
In an Internet age, many more people than ever before are involved in the design and conduct of market research. This book provides an
overview for busy managers and MBA students seeking a place to begin. It shows how to think about market research in the context of
business decisions, describes the essential market research techniques, skills, and applications, and pays special attention to business-tobusiness markets and technology products.
The Third Edition of this README FIRST for a User’s Guide to Qualitative Methods offers those new to qualitative inquiry a clear and
practical handbook to doing qualitative research, the fit of questions to methods, and the tasks of getting started. In their direct and friendly
style, Lyn Richards and Janice Morse help researchers reflect on why they are working qualitatively, choose an appropriate method, and
confidently approach research design, data making, coding, analyzing and finally writing up their results.
Innovative 2nd edition, heavily updated and revised from the 1st edition Introduction to various survey and evaluation methods involving IT
systems in the healthcare setting Critical overview of current research in health and social sciences Emphasizes multi-method approach to
system evaluation Includes instruments suitable for research and evaluation Discusses computer programs for data analysis and evaluation
resources Essential reference for anyone involved in planning, developing, implementing, utilizing, evaluating, or studying computer-based
health care systems
This text explains research design, implementation, analysis and assessment criteria with a focus on specific procedures unique to sport
managament.
Now updated for the 2016 PMP exam Learn the latest principles and certification objectives in The PMBOK® Guide, (Fifth Version), in a
unique and inspiring way with Head First PMP. This book helps you prepare for the PMP certification exam using a visually rich format
designed for the way your brain works. You'll find a full-length sample exam included inside the book. More than just proof of passing a test, a
PMP certification means that you have the knowledge to solve most common project problems. But studying for a difficult four-hour exam on
project management isn't easy, even for experienced project managers. Drawing on the latest research in neurobiology, cognitive science,
and learning theory, Head First PMP offers you a multi-sensory experience that helps the material stick, not a text-heavy approach that puts
you to sleep. This book will help you: Learn PMP's underlying concepts to help you understand the PMBOK principles and pass the
certification exam with flying colors Get 100% coverage of the latest principles and certification objectives in The PMBOK Guide, Fifth Edition
Make use of a thorough and effective preparation guide with hundreds of practice questions and exam strategies Explore the material through
puzzles, games, problems, and exercises that make learning easy and entertaining Head First PMP puts project management principles into
context to help you understand, remember, and apply them—not just on the exam, but also on the job.
Quantitative Techniques in Landscape Planning covers all aspects of landscape planning, from the initial stages of the study to the final stage
of processing data and obtaining a classification of the study area. It describes the process of conducting an inventory and the methods for
integrating information from the inventory into the analysis. It also discusses the application of optimization techniques for assigning
significance to points in the study area according to planning objectives. Consisting of four comprehensive sections, Quantitative Techniques
in Landscape Planning includes discussions on the choice of variables relevant to a particular study, and the processes, risks,
methodologies, and statistical techniques of performing a landscape planning study. Systems and classifications for planning purposes,
developed in the United States and abroad, are discussed and analyzed.
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This textbook introduces graduate students in education and policy research to data and statistical methods in state-level higher education
policy analysis. It also serves as a methodological guide to students, practitioners, and researchers who want a clear approach to conducting
higher education policy analysis that involves the use of institutional- and state-level secondary data and quantitative methods ranging from
descriptive to advanced statistical techniques. This book is unique in that it introduces readers to various types of data sources and
quantitative methods utilized in policy research and in that it demonstrates how results of statistical analyses should be presented to higher
education policy makers. It helps to bridge the gap between researchers, policy makers, and practitioners both within education policy and
between other fields. Coverage includes identifying pertinent data sources, the creation and management of customized data sets, teaching
beginning and advanced statistical methods and analyses, and the presentation of analyses for different audiences (including higher
education policy makers).
- This is the latest practice test to pass the CISM Isaca Certified Information Security Manager Exam. - It contains 1519 Questions and
Answers. - All the questions are 100% valid and stable. - You can reply on this practice test to pass the exam with a good mark and in the
first attempt.
This work offers a critical evaluation of the Chicago approach to antitrust. The authors discuss the economic foundations of competition policy
and the different ways in which both American and European competition law does - or does not - take account of economic insights.
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