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Music Business Handbook And
Career Guide 10th Edition
(Music Pro Guide Books & DVDs). New technologies are
revolutionizing the music business. While these changes may
be smashing traditional business models and creating havoc
among the major record companies, they are also providing
new opportunities for unsigned artists, independent labels,
and music business entrepreneurs. The Future of the Music
Business provides a legal and business road map for success
in today's music business by setting forth a comprehensive
summary of the rules pertaining to the traditional music
business, including music licensing, as well as the laws
governing online distribution of music and video. The book
also provides practical tips for: Selling music online; Using
blogs and social networks; Developing an online record
company; Creating an Internet radio station; Opening an
online music store; Raising money for recording projects
online; Creating a hit song in the Digital Age; Taking
advantage of wireless technologies, and much more. This
revised third edition is the most up-to-date and thorough
examination of current trends, and offers special sections on:
What to do if someone steals your song; Protecting the name
of your band or label ; How to find and get a music lawyer to
shop your music; How to land a deal with an indie, or a major
label. The video includes a comprehensive lecture, "How to
Succeed in Today's Music Business," delivered by the author
at the Tisch School of the Arts at NYU.
LET'S KEEP IT 100% REAL: WHEN THERE'S NO ONE
LEFT TO BLAME, MAYBE ITS YOU!“The Music Business is
Corrupt… or Maybe You Just Can't Sing?” is a no-nonsense,
self-help book for struggling singers, musicians and anyone
that feels as if something or someone is holding them
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back.Designed to candidly but lovingly teach you how to
“check yourself” first, get your act together and take
responsibility for your mistakes, this one-of-a-kind career
guide pulls no punches in saying to your face what others are
saying about you behind your back. “The Music Business is
Corrupt…or Maybe You Just Can't Sing?”: tough-love advice
on how to get your career and your life back on track.
(Book). Publishing is one of the most complex and lucrative
parts of the music business. Industry expert Randall Wixen
covers everything from mechanical, performing and synch
rights to sub-publishing, foreign rights, copyright basics, types
of publishing deals, advice on representation and more. Get a
view from the top, in plain English. This updated and revised
edition has been prepared in light of the ever-changing
landscape of music publishing, taking into account factors like
illegal downloading and recent announcements from the
Copyright Royalty Board. With an added "DIY" chapter, the
author demonstrates why the playing field has changed for
the traditional copyright adminstrators, and how musicians
just starting out can protect their own work until they hit the
big time.
Designed to increase overall business and financial
awareness - without compromising artistic integrity - this userfriendly guide helps readers start or strengthen a professional
career in music. Using straightforward language, the book
describes the strategies and tactics of business planning,
decision-making, and marketing specifically for music
performers, songwriters, agents, managers, and promoters. It
provides definitions of key concepts and buzzwords, common
sense principles, guidelines for starting or improving a music
business, and instructional worksheets for developing a
comprehensive business plan. Peppered with entertaining
examples drawn from the real music world, the book helps
readers take the strategic approach to every aspect of doing
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business in music - from product development and pricing to
surviving the industry's renowned competitive environment.
The companion CD-ROM contains glossaries, market
statistics, websites with links, software and multi-media
educational materials, business plan templates, and many
other information resources.
Record Label Marketing, Third Edition is the essential
resource to help you understand how recorded music is
professionally marketed. Fully updated to reflect current
trends in the industry, this edition is designed to benefit
marketing professionals, music business students, and
independent artists alike. As with previous editions, the third
edition is accessible for readers new to marketing or to the
music business. The book addresses classic marketing
concepts while providing examples that are grounded in
industry practice. Armed with this book, you’ll master the
jargon, concepts, and language to understand how music
companies brand and market artists in the digital era.
Features new to this edition include: Social media strategies
including step-by-step tactics used by major and independent
labels are presented in a new section contributed by Ariel
Hyatt, owner of CYBER PR. An in-depth look at SoundScan
and other big data matrices used as tools by all entities in the
music business. An exploration of the varieties of branding
with particular attention paid to the impact of branding to the
artist and the music business in a new chapter contributed by
Tammy Donham, former Vice President of the Country Music
Association. The robust companion website,
focalpress.com/cw/macy, features weblinks, exercises, and
suggestions for further reading. Instructor resources include
PowerPoint lecture outlines, a test bank, and suggested
lesson plans.
With the evolution of the music business and the shifting
influence of large record labels, the artist manager is now –
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more than ever – at the center of an artist’s career. Artist
managers are tasked with keeping abreast of the music
industry and supporting the artists under their management
while simultaneously managing their own careers. Including
key industry insights, exclusive planning guidance,
management tools, and strategies for a successful career,
Artist Management for the Music Business has the tools to
support any new or experienced artist manager. Through its
analysis of over a dozen case studies, lessons, and contract
examples, author Paul Allen provides a focused look at
managing artists’ careers. This follow-up to the best-selling
second edition features a new chapter on entrepreneurship
including detailed information on how to run an artist
management enterprise as a business and includes coverage
of anticipating risks, reacting to challenges, and basic money
management. The chapter also contains additional sections
on the effective use of social media, the Web, and handling
online promotion. For additional resources, visit the book’s
website at www.artistmanagementonline.com.
Presents advice for building a sustainable career in the music
business, covering such topics as booking a performance,
touring with a band, recording in the studio, promotion, and
brand marketing.
Hailed as an “indispensable” guide (Forbes), How to Make It
in the New Music Business returns in this extensively revised
and expanded edition. When How to Make It in the New
Music Business hit shelves in 2016, it instantly became the goto resource for musicians eager to make a living in a turbulent
industry. Widely adopted by music schools everywhere and
considered “the best how- to book of its kind” (Music
Connection), it inspired thousands to stop waiting around for
that “big break.” Now trusted as the leading expert for “do it
yourself” artists, Ari Herstand returns with this second edition,
maintaining that a stable career can be built by taking
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advantage of the many tools at our fi ngertips: conquering
social media, mastering the art of merchandising, embracing
authentic fan connection, and simply learning how to
persevere. Comprehensively updated to include the latest
online trends and developments, it offers inspiring success
stories across media such as Spotify and Instagram. The
result is a must- have for anyone hoping to navigate the
increasingly complex yet advantageous landscape that is the
modern music industry.

The Insider's Guide to Making Money in the Music
Industry. Millions dream of attaining glamour and
wealth through music. This book reveals the secrets
of the music business that have made fortunes for
the superstars. A must-have for every songwriter,
performer and musician.
So you want to be a rock star. Or the next pop
sensation. Or a country music artist. Or perhaps
you're more intrigued by vital roles behind the
scenes. The Realist's Guide to a Successful Music
Career reveals all the ins and outs of building a
viable career in today's ever-changing music
business. With blunt honesty paired with expert
insight and encouragement, this empathetic guide
covers everything from building your brand and
expanding outreach, to finding and playing gigs and
smart touring, to critical marketing and developing
your sound. Packed with practical, real-life guidance
and avoidable missteps, the book vicariously takes
you both onstage and backstage, into the recording
studio, and on the road. And because experience is
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the best education, The Realist's Guide to a
Successful Music Career contains exclusive
interviews and wisdom from a wide range of all-stars
and music insiders, including: Huey Lewis - Susan
Tedeschi - Chuck Leavell - Victor Wooten - Taylor
Hicks Ivan Neville - Jake Cinninger - Nikki Glaspie Pete Shapiro - Alicia Karlin Vince Iwinski - Kevin
Browning - Syd Schwartz - Chris Gelbuda - Robbie
Williams Whether you're a seasoned pro looking to
grow or an emerging talent looking to break out, The
Realist's Guide to a Successful Music Career is the
right note mentorship you need to take your gifts and
passion to the next level.
A necessity for everyone running or owning a studio,
whether it is in your basement, a midrange
commercial study or a world-class room hosting the
stars. You'll get in-depth, detailed, specific
information on ALL aspects of putting together and
managing a recording studio.
Advises would-be musicians on getting started,
obtaining copyrights, selecting managers, and
related matters.
Whether you want to be a singer, rapper, DJ,
producer, manager, executive, promoter, etc. this
book IS your go to, kick in the ass, strategy guide for
making big breakthroughs and next level success in
the music industry.
Music Business Handbook and Career GuideSAGE
Publications, Incorporated
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This book is a comprehensive guide to a career in
the music industry. Offering advice as to how to get
into the business, it explains the main features of a
wide range of jobs, such as management,
production, promotion and merchandise through to
the working lives of recording artists and session
musicians.
This book takes the mystery out of the music
business! "Music Is Your Business" tells you who
does what in the music industry. Music industry
veteran Christopher Knab's honest, no-nonsense
information will empower you to market and promote
your music--whether you're an experienced
performer or just starting out. Learn how to attract
distributors, get radio airplay, negotiate offers, and
create a demand for your music with topics like Con
Jobs: Watch Out for the Flim Flam Man, 10 Reasons
Why Musicians Fail (and How Not To), What A&R
Reps Do, and Online Music Retailing. Straight to the
point legal chapters by entertainment attorney
Bartley F. Day include Filing Copyright Applications,
Trademarking Band Names, and Making Sense of
Recording Industry Contracts. A sample distributor
one-sheet, band tour and work schedule, band bio,
and more! Newly revised, updated, and 100 pages
longer, the 3rd edition of "Music Is Your Business" is
essential for independent musicians and record
labels.
Discusses managers, contracts, copyright, and more
Page 7/20

Where To Download Music Business Handbook
And Career Guide 10th Edition
Offering straightforward information and insights for
musicians of all level of experience, a thoroughly
revised handbook provides up-to-date guidelines on
music industry trends, details on pricing and legal
issues in the digital age, how-to tips for do-it-yourself
and independent musicians, and tips on royalties,
advances, live performances, merchandising, and
more. Original.
All You Need to Know About the Music Business by
veteran music lawyer Don Passman—dubbed “the
industry bible” by the Los Angeles Times—is now
updated to address the biggest transformation of the
music industry yet: streaming. For more than twentyfive years, All You Need to Know About the Music
Business has been universally regarded as the
definitive guide to the music industry. Now in its
tenth edition, Donald Passman leads novices and
experts alike through what has been the most
profound change in the music business since the
days of wax cylinders and piano rolls. For the first
time in history, music is no longer monetized by
selling something—it’s monetized by how many times
listeners stream a song. And that completely
changes the ecosystem of the business, as
Passman explains in detail. Since the advent of filesharing technology in the late 1990s to the creation
of the iPod, the music industry has been teetering on
the brink of a major transformation—and with the
newest switch to streaming music, this change has
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finally come to pass. Passman’s comprehensive
guide offers timely, authoritative information from
how to select and hire a winning team of advisors
and structure their commissions and fees; navigate
the ins and outs of record deals, songwriting,
publishing, and copyrights; maximize concert,
touring, and merchandising deals; and how the
game is played in a streaming world. “If you want to
be in music, you have to read this book,” says Adam
Levine, lead singer and guitarist of Maroon 5. With
its proven track record, this updated edition of All
You Need to Know About the Music Business is
more essential than ever for musicians, songwriters,
lawyers, agents, promoters, publishers, executives,
and managers—anyone trying to navigate the rapid
transformation of the industry.
Dorothy Carvello knows all about the music biz. She
was the first female A&R executive at Atlantic
Records, and one of the few in the room at RCA and
Columbia. But before that, she was secretary to
Ahmet Ertegun, Atlantic's infamous president, who
signed acts like Aretha Franklin and Led Zeppelin,
negotiated distribution deals with Mick Jagger, and
added Neil Young to Crosby, Stills & Nash. The
stories she tells about the kingmakers of the music
biz are outrageous, but it is her sinuous friendship
with Ahmet that frames her narrative. He was
notoriously abusive, sexually harassing Dorothy on a
daily basis. Carvello reveals here how she flipped
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the script and showed Ertegun and every other man
who tried to control her that a woman can be just as
willing to do what it takes to get a hit. Never-beforeheard stories about artists like Michael Jackson,
Madonna, Steven Tyler, Bon Jovi, INXS, Marc
Anthony, and many more make this book a mustread for anyone looking for the real stories on what it
takes for a woman to make it in a male-dominated
industry.
This insider guide discloses the hidden dynamics
and often unfortunate consequences of what really
happens when a deal is prepared, contracts are
signed, and promises are made--and alerts
musicians, attorneys, songwriters, and anyone else
interested in the music business to the potent
dangers lurking beneath the surface of this incredibly
competitive industry.
Present information about occupations within and
connected to the music business, offering overviews
of the responsibilities and requirements of each job,
as well as interviews with professionals in the field
being discussed.
(Berklee Press). If you dream about a career in the
music industry, this book is for you. These practical
strategies will help you to prepare for and land your
dream job in the music business. Thousands of
readers have used this book to educate and
empower themselves and jumpstart successful
music industry careers. You can, too! The third
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edition includes a new career tool kit and social
media strategy. Inside you'll find: details on booming
job prospects in digital music distribution and music
licensing; interviews with nine music industry
professionals under 35 who discuss how they got
their starts, plus what skills today's leading job
candidates must possess; a resource directory of
industry related job websites as well as U.S. and
Canadian trade associations; step-by-step guidance
for developing a first rate resume and acing your
interviews; workshops to help you assess and
develop your own personalized career tool kit;
strategies for industry networking, finding a mentor,
and how to effectively use social media.
"Learn to: navigate the music business to pursue a
successful and sustainable career; follow a plan that
builds your success, one step at a time; create a
brand that stands out to fans and industry
professionals; understand music publishing,
contracts, copyrights, and licensing"--Cover.
Do it yourself and succeed! More and more artists are
taking advantage of new technologies to try and build
successful careers. But in this expanding competitive
marketplace, serious do-it-yourself musicians need
structured advice more than ever. In Music Marketing for
the DIY Musician, veteran musician and industry insider
Bobby Borg presents a strategic, step-by-step guide to
producing a fully customized, low-budget plan of attack
for marketing one’s music. Presented in a
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conversational tone, this indispensable guide reveals the
complete marketing process using the same
fundamental concepts embraced by top innovative
companies, while always encouraging musicians to find
their creative niche and uphold their artistic vision. The
objective is to help artists take greater control of their
own destinies while saving money and time in attracting
the full attention of top music industry professionals. It’s
ultimately about making music that matters, and music
that gets heard! Updates include: New interviews
highlighting current marketing strategies for the new
music market Info on how to leverage digital marketing
and streaming playlists Updated stories and examples of
current music marketing principles Future forecasts and
trends into music marketing New and revised services,
tools, references, and contacts that can help musicians
further their careers New marketing plan samples for
bands/solo artists and freelance musicians and
songwriters
The Live Music Business: Management and Production
of Concerts and Festivals, Third Edition, shines a light on
the enigmatic live music business, offering a wealth of
inside advice and trade secrets to artists and bands
looking to make a living in the industry. Previously
published as The Tour Book, this new edition has been
extensively revised, reorganized, and updated to reflect
today’s music industry. This practical guidebook
examines the roles of the key players – from booking
agents to concert promoters, artist managers to talent
buyers – and the deals, conventions, and processes that
drive this global business. Written by a touring
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professional with over 25 years of experience, this book
elucidates why playing live is crucial to the success of
any musician, band, or artist, explaining issues like: what
managers, promoters, and agents do and how they
arrange shows and tours; how to understand and
negotiate show contracts; how to create a contract rider,
and how the rider affects the money you earn from a
show; how to appear professional and knowledgeable in
an industry with its own conventions, language, and
baffling technical terms; and a three-year plan using live
performance to kickstart your music career Intended for
music artists and students, The Live Music Business
presents proven live-music career strategies, covering
every aspect of putting on a live show, from rehearsing
and soundchecks to promotions, marketing, and
contracts. In an era when performing live is more
essential than ever, this is the go-to guidebook for
getting your show on the road and making a living from
music.
Interested in promoting, selling, and distributing music
online? Have the website but not sure what to do next?
Web Marketing for the Music Business is designed to
help develop the essential Internet presence needed for
effective promotion, sales, and distribution. Author Tom
Hutchison provides instructions on how to set up a
website, as well as how to use the Internet to promote
you or your client, and the website. Includes information
on maximizing your site to increase traffic, online
grassroots marketing tactics that will advance your
career and how to best utilize social networking sites
such as Facebook and Twitter. The accompanying
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website will keep you up-to-date, with online resources
for web support. The author's blog is continuously
updated to include the latest breaking techniques for
promotion.
At a time when artists are independently releasing their
own music and acting as their own self-publishers, there
has never been a greater need for a simple and easy-toread introduction to the business and creative aspects of
music publishing for musicians. Written by two musicians
and industry pros with decades of experience,
Introduction to Music Publishing For Musicians is
organized into seven clearly written sections that will
help musicians save time and avoid getting screwed.
Topics include the basics of copyrights, types of
publishing income, publishing companies and types of
deals, creative matters of music publishing, and things
you need to know about music publishing’s future.The
book features: Short digestible chapters written in a
conversational tone to keep artists focused Section-bysection FAQs that expand on key issues that musicians
encounter today Boxed text stories featuring current
events to emphasize key concepts Interviews with top
beat makers, collaborators, and more to provide secrets
of success A glossary to help you keep track of important
publishing terms Publishing resources offering to help
you place and promote your music Chapter quizzes and
activity assignments to help measure your knowledge
Bobby Borg and Michael Eames have created a
compact, simple and easy-to-read overview of today’s
music publishing industry that caters to both students
and musicians (songwriters, producers, beat makers,
Page 14/20

Where To Download Music Business Handbook
And Career Guide 10th Edition
and more) who want quick, up-to-date, credible, and
relatable information so that they can get back to doing
what they like best: creating music!
The Music Industry Handbook, Second edition is an
expert resource and guide for all those seeking an
authoritative and user-friendly overview of the music
industry today. The new edition includes coverage of the
latest developments in music streaming, including new
business models created by the streaming service
sector. There is also expanded exploration of the music
industry in different regions of the UK and in other areas
of Europe, and coverage of new debates within the
music industry, including the impact of copyright
extensions on the UK music industry and the business
protocols involved when music is used in film and
advertising. The Music Industry Handbook, Second
edition also includes: in-depth explorations of different
elements of the music industry, including the live music
sector, the recording industry and the classical music
business analysis of business practices across all areas
of the industry, including publishing, synchronisation and
trading in the music industry profiles presenting
interviews with key figures workings in the music industry
detailed further reading for each chapter and a glossary
of essential music industry terms.
For all the players in the music business from the artist to
the manager and attorney. Contracts with split page
analysis, information on copyright principles, business
structure and more.
This powerhouse best-selling text remains the most
comprehensive, up-to-date guide to the music industry.
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The breadth of coverage that Music Business Handbook
and Career Guide, Eleventh Edition offers surpasses any
other resource available. Readers new to the music
business and seasoned professionals alike will find
David Baskerville and Tim Baskerville’s handbook an
indispensable resource, regardless of their specialty
within the music field. This text is ideal for introductory
courses such as Introduction to the Music Business,
Music and Media, and Music Business Foundations as
well as more specialized courses such as the record
industry, music careers, artist management, and more.
The fully updated Eleventh Edition includes coverage of
key topics such as copyright, licensing, songwriting,
concert venues, and the entrepreneurial musician.
Uniquely, it provides career-planning insights on dozens
of job categories in the diverse music industry.
No one understands the music industry--from the
technology, to the legalities, to the new industry
practices--better than veteran music lawyer Donald
Passman. In this completely revised and updated
seventh edition of All You Need To Know About the
Music Business, which the Los Angeles Times called
“the industry bible” and which has sold hundreds of
thousands of copies, Passman offers executives and
artists, experts and novices alike the essential
information they need not only to survive in these volatile
and exciting times, but also to thrive. Drawing on his
unique, up-to-the-minute experience as one of the most
trusted advisors in the business, Passman offers advice
concerning: - The Copyright Royalty Board’s latest
decisions regarding online transmissions. - The
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developing new customs concerning new technologies
such as streaming on demand, ringtones, and digital
downloads. Passman also gives guidance on other
fundamental issues such as how to: - Select and hire a
winning team of advisors--personal and business
managers, agents, and attorneys--and structure their
commissions, percentages, and fees in a way that will
protect you and maximize these relationships. - Master
the big picture and the finer points of record deals. Navigate the ins and outs of songwriting, music
publishing, and copyright law. - Maximize concert touring
and merchandising deals. Almost everyone in the music
business, from musicians and songwriters to
entertainment lawyers and record company executives,
are scrambling to sort out what is going to happen next,
and Passman is right in the thick of these changes. Here
is a book for anyone interested in a music career: a
comprehensive and crucial guide to making it in one of
the world’s most dynamic industries.
The Twelfth Edition of this powerhouse best-selling text
maintains its tradition as the most comprehensive, up-to-date
guide to the music industry in all of its diversity. Readers new
to the music business and seasoned professionals alike will
find David Baskerville and Tim Baskerville’s handbook the goto source, regardless of their specialty within the music field.
Music Business Handbook and Career Guide is ideal for
introductory courses such as Introduction to the Music
Business, Music and Media, and other survey courses as well
as more specialized courses such as the record industry,
music careers, artist management, and more. The fully
updated Twelfth Edition includes a comprehensive discussion
of the streaming revolution and its impact on all parts of the
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value chain, including composers, performing artists,
publishers, and labels. The book also analyzes shifts in the
competing platforms of consumption ranging from fastshrinking physical formats and broadcasting to downloads
and subscription services. This edition offers more vignettes
than ever, illustrating how individuals in different industry
roles advanced their careers, as well as how they’ve
adjusted to the intertwining influences of technology, law, and
culture.
Music Business Essentials takes musicians and beginning
business students on a journey which imparts not only vital
“nuts and bolts” information about the business of music, but
provides inspirational and practical tips from a veteran
traveler who has successfully navigated his own music
business path to success for over 25 years.
Today, when artists are empowered to take greater control of
their careers and earnings, the need for musicians to
understand the business of music has never been greater. In
a digital age overflowing with confusing and ever-changing
information, musicians need trusted business advice from a
veteran artist who can break down the basics in language
they understand. Written by a professional musician for other
musicians, Business Basics for Musicians is the laypersons
guide to the music industry. In this must-have manual, music
industry veteran Bobby Borg presents vital info in a
conversational tone and an easy-to-scan format regarding
five vital areas that musicians need to succeed: Career
Execution, Business Relationships, Pro Teams, Deals and
Dollars, and Future Predictions. Everything from copyrights to
record deals, to managers, to merchandising, to doing it
yourself is covered. With pro interviews, anecdotes, and
review quizzes, Business Basics for Musicians is the
complete handbook from start to success. Updates for this
edition: Changes in copyright laws Summary of the Music
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Modernization Act Updates on record, merch, publishing, and
live performance deals New trends in sponsorships and
partnerships with product brands New interviews with industry
professionals, including managers, producers, and agents
New stories paralleling current events and industry
happenings Updated business resources, industry contacts,
and URLs
This volume brings together academics, executives and
practitioners to provide readers with an extensive and
authoritative overview of the classical music industry. The
central practices, theories and debates that empower and
regulate the industry are explored through the lens of
classical music-making, business, and associated spheres
such as politics, education, media and copyright. The
Classical Music Industry maps the industry’s key networks,
principles and practices across such sectors as recording,
live, management and marketing: essentially, how the cultural
and economic practice of classical music is kept mobile and
alive. The book examining pathways to professionalism,
traditional and new forms of engagement, and the
consequences of related issues—ethics, prestige, gender and
class—for anyone aspiring to ‘make it’ in the industry today.
This book examines a diverse and fast-changing sector that
animates deep feelings. The Classical Music Industry
acknowledges debates that have long encircled the sector but
today have a fresh face, as the industry adjusts to the new
economics of funding, policy-making and retail The first
volume of its kind, The Classical Music Industry is a
significant point of reference and piece of critical scholarship,
written for the benefit of practitioners, music-lovers, students
and scholars alike offering a balanced and rigorous account
of the manifold ways in which the industry operates.
Presents an Introduction to the music industry, describing
such jobs as music publisher, artist manager, composer,
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video director, publicist, and music editor, along with
extended interviews with people actually employed in these
positions.
The Seventh Edition of the Music Business Handbook and
Career Guide remains the most comprehensive, up-to-date
guide to the US $100 billion music industry of the United
States. This thoroughly revised edition includes complete
coverage of all aspects of the music industry. Song-writing,
publishing, copyright (national and international), licensing,
artist management, promotion, recording, production, retailing
and media are just some of the topics covered. There is a
complete section on careers in music, including specific
advice on getting started in the music business.
A guide to the music business and its legal issues provides
real-world coverage of a wide range of topics, including teams
of advisors, record deals, songwriting and music publishing,
touring, and merchandising.
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