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By 1990, there were over 4000 Political Action Committees (PACs) active and visible in the USA. This study covers various
perspectives of PACs - size, contribution strategies, access to Washington information networks and issues - by means of diverse
case studies.
Offers an insider's tour through the fast-paced, often sordid world of the professional political campaign.
Can the Supreme Court be free of politics? Do we want it to be? Normative constitutional theory has long concerned itself with the
legitimate scope and limits of judicial review. Too often, theorists seek to resolve that issue by eliminating politics from
constitutional decisionmaking. In contrast, Terri Peretti argues for an openly political role for the Supreme Court. Peretti asserts
that politically motivated constitutional decisionmaking is not only inevitable, it is legitimate and desirable as well. When Supreme
Court justices decide in accordance with their ideological values, or consider the likely political reaction to the Court's decisions, a
number of benefits result. The Court's performance of political representation and consensus-building functions is enhanced, and
the effectiveness of political checks on the Court is increased. Thus, political motive in constitutional decision making does not
lead to judicial tyranny, as many claim, but goes far to prevent it. Using pluralist theory, Peretti further argues that a political Court
possesses instrumental value in American democracy. As one of many diverse and redundant political institutions, the Court
enhances both system stability and the quality of policymaking, particularly regarding the breadth of interests represented.
The U.S. labor movement may be on the verge of massive growth, according to Dan Clawson. He argues that unions don't grow
slowly and incrementally, but rather in bursts. Even if the AFL-CIO could organize twice as many members per year as it now
does, it would take thirty years to return to the levels of union membership that existed when Ronald Reagan was elected
president. In contrast, labor membership more than quadrupled in the years from 1934 to 1945. For there to be a new upsurge,
Clawson asserts, labor must fuse with social movements concerned with race, gender, and global justice. The new forms may
create a labor movement that breaks down the boundaries between "union" and "community" or between work and family issues.
Clawson finds that this is already happening in some parts of the labor movement: labor has endorsed global justice and opposed
war in Iraq, student activists combat sweatshops, unions struggle for immigrant rights. Innovative campaigns of this sort, Clawson
shows, create new strategies—determined by workers rather than union organizers—that redefine the very meaning of the labor
movement. The Next Upsurge presents a range of examples from attempts to replace "macho" unions with more feminist models
to campaigns linking labor and community issues and attempts to establish cross-border solidarity and a living wage.
An examination of the savings and loan crisis and subsequent bailout reveals that the welfare state is a dynamic process: the
bailout is an extension of a larger process of state projects for economic intervention that began with banking regulation following
the Great Depression of the 1930s, and continued with the Chrysler bailout legislation in 1979 and the Garn-St. Germain Act of
1982, which deregulated the banking industry. In viewing the welfare state as a power process involving shifts in relative
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emphases on corporate and social welfare policies and expenditures, this book provides both central case studies and a new
conceptual framework for policy debates on "welfare as we know it."
Originally published: New York: Doubleday, 2016.
Communication Yearbook 26 is devoted to publishing state-of-the-art literature reviews in which authors critique and synthesize a
body of communication research. This volume continues the tradition of publishing critical, integrative reviews of specific lines of
research. Chapters focus on comprehending speaker meaning; understanding family communication patterns and family
functioning; affection in interpersonal relationships; audience activity and passivity; the political influence of business organizations
in public policy. In addition, chapters discuss emotional intelligence in organizational communication; professionalism and social
responsibility in the field of public relations; climate of opinion; ideology and the study of identity in interethnic communication;
technology and the physician-patient relationship; and communication across the life span. Representing media, interpersonal,
intercultural, and other areas of communication, this is an important reference on current research for scholars and students in the
social sciences.
Why is there still so much dissatisfaction with the role of special interest groups in financing American election campaigns, even
though no aspect of interest group politics has been so thoroughly regu-lated and constrained? This book argues that part of the
answer lies in the laws themselves, which prevent many hard-to-organize citizen groups from forming effective political action
committees (PACs), while actually helping business groups organize PACs. Thomas L. Gais points out that many laws that
regulate group involvement in elections ignore the real difficulties of political mobilization, and he concludes that PACs and the
campaign finance laws reflect a fundamental discrepancy between grassroots ideals and the ways in which broadly based groups
actually get organized. ". . . . of fundamental scholarly and practical importance. The implications for 'reform' are controversial,
flatly contradicting other recent reform proposals . . . . I fully expect that Improper Influence will be one of the most significant
books on campaign finance to be published in the 1990s." --Michael Munger, Public Choice "It is rare to find a book that affords a
truly fresh perspective on the role of special interest groups in the financing of U.S. elections. It is also uncommon to find a
theoretically rigorous essay confronting a topic usually grounded in empirical terms. . . . Improper Influence scores high on both
counts and deserves close attention from students of collective action, campaign finance law, and the U.S. political process more
generally." --American Political Science Review Thomas L. Gais is Senior Fellow, The Nelson A. Rockefeller Institute of
Government, State University of New York.
Identifies and discusses the seventeen most influential books in the field of sociology
The politics of impeachment have been explained in either partisan or ethical terms. Morris argues that most legislators-and nearly
all Democrats-simply voted their constituents' preferences on the Clinton impeachment and conviction. Those who voted against
their constituencies did so for a variety of reasons, but all expected to be able to raise sufficient campaign funds to overcome their
constituents' displeasure. The ability of incumbent Republicans to raise the huge campaign war chests offset their constituents'
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frustration with the Clinton impeachment and allowed them to maintain their majority party status in the House. Republican
Senators were not as successful. Morris emphasizes the ways in which our current system of campaign finance both enabled the
Republican leadership to impeach Clinton and allowed the Republicans to retain the House majority, and then he concludes with a
discussion of the role of money in modern American politics.
Sample Text
The first in-depth study of the savings and loan crisis of the eighties reveals the unprecedented scope of the financial fraud and
political collusion involved and the leniency of the criminal justice system in dealing with the culprits. UP.
Analyzes ethical dimensions of contemporary political campaigning and governing.
Special-interest money is destroying our democratic process. But now that the Citizens United decision has thrown out campaign
spending limits as abridgments of free speech, Americans want to know what they can do about it. Derek Cressman gives us the
tools, both intellectual and tactical, to fight back. There's nothing inherently unconstitutional in limiting the amount of speech,
Cressman insists. We do it all the time—for example, cities control when and where demonstrations can take place or how long
people can speak at council meetings. Moreover, he argues that while you choose to patronize Fox News, MSNBC, the New York
Times, or the Wall Street Journal, political advertising is forced upon you. It's not really free speech at all—it's paid speech. It's not
at all what the Founders had in mind when they wrote the First Amendment. Cressman examines how courts have foiled attempts
to limit campaign spending, details what a constitutional amendment limiting paid speech should say, and reveals an overlooked
political tool concerned citizens can use to help gain the amendment's passage. Seven times before in our history we have
approved constitutional amendments to overturn wrongheaded rulings by the Supreme Court—there's no reason we can't do it
again.
Our political system in America is broken, right? Wrong. The truth is, the American political system is working exactly how it is
designed to work, and it isn't designed or optimized today to work for us—for ordinary citizens. Most people believe that our political
system is a public institution with high-minded principles and impartial rules derived from the Constitution. In reality, it has become
a private industry dominated by a textbook duopoly—the Democrats and the Republicans—and plagued and perverted by unhealthy
competition between the players. Tragically, it has therefore become incapable of delivering solutions to America's key economic
and social challenges. In fact, there's virtually no connection between our political leaders solving problems and getting reelected.
In The Politics Industry, business leader and path-breaking political innovator Katherine Gehl and world-renowned business
strategist Michael Porter take a radical new approach. They ingeniously apply the tools of business analysis—and Porter's
distinctive Five Forces framework—to show how the political system functions just as every other competitive industry does, and
how the duopoly has led to the devastating outcomes we see today. Using this competition lens, Gehl and Porter identify the most
powerful lever for change—a strategy comprised of a clear set of choices in two key areas: how our elections work and how we
make our laws. Their bracing assessment and practical recommendations cut through the endless debate about various proposed
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fixes, such as term limits and campaign finance reform. The result: true political innovation. The Politics Industry is an original and
completely nonpartisan guide that will open your eyes to the true dynamics and profound challenges of the American political
system and provide real solutions for reshaping the system for the benefit of all. THE INSTITUTE FOR POLITICAL INNOVATION
The authors will donate all royalties from the sale of this book to the Institute for Political Innovation.
After the Constitutional Convention, Benjamin Franklin was asked, “Well, Doctor, what have we got—a Republic or a Monarchy?”
Franklin’s response: “A Republic—if you can keep it.” This book argues: we couldn’t keep it. A true republic privileges the
common interest above the special interests. To do this, our Constitution established an elaborate system of checks and balances
that disperses power among the branches of government, which it places in conflict with one another. The Framers believed that
this would keep grasping, covetous factions from acquiring enough power to dominate government. Instead, only the people would
rule. Proper institutional design is essential to this system. Each branch must manage responsibly the powers it is granted, as well
as rebuke the other branches when they go astray. This is where subsequent generations have run into trouble: we have
overloaded our government with more power than it can handle. The Constitution’s checks and balances have broken down
because the institutions created in 1787 cannot exercise responsibly the powers of our sprawling, immense twenty-first-century
government. The result is the triumph of special interests over the common interest. James Madison called this factionalism. We
know it as political corruption. Corruption today is so widespread that our government is not really a republic, but rather a special
interest democracy. Everybody may participate, yes, but the contours of public policy depend not so much on the common good,
as on the push-and-pull of the various interest groups encamped in Washington, DC.
Notwithstanding the myriad forms of government assistance to American business, the relationship of business to politics in the
United States remains a highly antagonistic one, characterized by substantial mutual distrust. This adversarial relationship is both
reflected and reinforced not only in American business ideology, but also in America's unique legalistic and confrontational style of
regulation, the political strategies of the public interest movement, the American approach to American industrial policy, and the
distinctive way Americans think about the subject of business ethics. This volume brings together more than two decades of
scholarship on business and politics by one of the leading authorities on this subject. These essays also explore a number of
critical contemporary issues, including the ongoing debate over the scope and extent of business power in America, the growth of
shareholder protests and consumer boycotts, the changing politics of consumer and environmental regulation, and the emergence
of both public and business interest in business ethics. In addition, they place the contemporary dynamics of American businessgovernment relations in both an historical and comparative context. Finally these essays demonstrate e the importance of
integrating the study of business by political scientists with the study of politics by students of management. Originally published in
1996. The Princeton Legacy Library uses the latest print-on-demand technology to again make available previously out-of-print
books from the distinguished backlist of Princeton University Press. These editions preserve the original texts of these important
books while presenting them in durable paperback and hardcover editions. The goal of the Princeton Legacy Library is to vastly
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increase access to the rich scholarly heritage found in the thousands of books published by Princeton University Press since its
founding in 1905.
This volume of primary readings and overview essays provides a comprehensive introduction to the sociology of organizations.
The readings represent a wide range of theoretical perspectives and substantive topics. Most readings are either classics in the
field or works that are widely used and cited.
Critics warn that corporate leaders have too much influence over American politics. Mark Mizruchi worries they exert too little.
American CEOs have abdicated their civic responsibilities in helping the government address national challenges, with grave
consequences for society. A sobering assessment of the dissolution of America’s business class.
Corporate Political Behavior centers on why corporations do what they do in politics. The text draws upon insights from the
author’s forty years of government and political experience—insights placed within an operating framework grounded in the political
science and strategic issue management disciplines. Robert Healy argues that corporate political behavior results from the
interplay of behavioral drivers—commercial objectives, competitive political advantage, corporate political culture and
leadership—and behavioral enablers—political capital, corporate political reputation, corporate campaign financing, and corporate
political clout. This interplay all functions within a three-world environment: market, non-market, and internal corporate. The book
examines how these factors structure a firm’s political positioning, its business-political strategies, and its political behavior as it
seeks to attain its marketplace goals. The text features in-chapter side bars— events, or circumstances or political happenings of
which the author either knew or participated—along with longer mini-cases in which the author also participated or was consulted.
Each chapter concludes with a summary and takeaway points. Corporate Political Behavior will be applicable to courses in political
science and in business school courses on strategic issue management, policy construction, corporate agency and corporate
strategy, as well as of interest to corporations and practitioners.
Looks at campaign contributions and their influence on elections
Introduction -- Weak link? -- The uninformed public -- The malleable public -- The cynical public -- The pragmatic public -- What do
the experts think? -- Campaign finance laws and trust in government -- Conclusion.
From lobbyists such as Jack Abramoff, to corporate executives, like Enron's Kenneth Lay and Jeffrey Skilling, recent scandals
dealing with politics and government have focused only on men at the top. But do these high-profile men accurately represent the
gendered make up of corporate-government in the United States? In this first in-depth look at the changing face of corporate
lobbying, Denise Benoit shows how women who have historically worked mostly in policy areas relating to "women's issues" such
as welfare, family, and health have become increasingly influential as corporate lobbyists, specializing in what used to be
considered "masculine" policy, such as taxes and defense. Benoit finds that this new crop of female lobbyists mobilize both
masculinity and femininity in ways that create and maintain trusting, open, and strong relations with those in government, and at
the same time help corporations to save and earn billions of dollars. While the media focuses on the dubious behaviors of men at
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the top of business and government, this book shows that female corporate lobbyists are indeed one of the best kept secrets in
Washington.
Takes a behind-the-scenes look at what political action committees want from Congress, and how they go about getting it
This volume includes the full proceedings from the 1995 Academy of Marketing Science (AMS) Annual Conference held in
Orlando, Florida. The research and presentations offered in this volume cover many aspects of marketing science including
marketing strategy, consumer behavior, advertising, branding, international marketing, marketing education, among others.
Founded in 1971, the Academy of Marketing Science is an international organization dedicated to promoting timely explorations of
phenomena related to the science of marketing in theory, research, and practice. Among its services to members and the
community at large, the Academy offers conferences, congresses and symposia that attract delegates from around the world.
Presentations from these events are published in this Proceedings series, which offers a comprehensive archive of volumes
reflecting the evolution of the field. Volumes deliver cutting-edge research and insights, complimenting the Academy’s flagship
journals, Journal of the Academy of Marketing Science (JAMS) and AMS Review. Volumes are edited by leading scholars and
practitioners across a wide range of subject areas in marketing science.
This book picks up where Karl Polanyi's study of economic and political change left off. Building upon Polanyi's conception of the
double movement, Blyth analyzes the two periods of deep seated institutional change that characterized the twentieth century: the
1930s and the 1970s. Blyth views both sets of changes as part of the same dynamic. In the 1930s labor reacted against the
exigencies of the market and demanded state action to mitigate the market's effects by 'embedding liberalism.' In the 1970s, those
who benefited least from such 'embedding' institutions, namely business, reacted against these constraints and sought to overturn
that institutional order. Blyth demonstrates the critical role economic ideas played in making institutional change possible. Great
Transformations rethinks the relationship between uncertainty, ideas, and interests, achieving profound new insights on how, and
under what conditions, institutional change takes place.
Employers are increasingly recruiting their workers into politics to change elections and public policy-sometimes in coercive ways.
Using a diverse array of evidence, including national surveys of workers and employers, as well as in-depth interviews with top
corporate managers, Alexander Hertel-Fernandez's Politics at Work explains why mobilization of workers has become an
appealing corporate political strategy in recent decades. The book also assesses the effect of employer mobilization on the
political process more broadly, including its consequences for electoral contests, policy debates, and political representation.
Hertel-Fernandez shows that while employer political recruitment has some benefits for American democracy-for instance, getting
more workers to the polls-it also has troubling implications for our democratic system. Workers face considerable pressure to
respond to their managers' political requests because of the economic power employers possess over workers. In spite of these
worrisome patterns, Hertel-Fernandez found that corporate managers view the mobilization of their own workers as an important
strategy for influencing politics. As he shows, companies consider mobilization of their workers to be even more effective at
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changing public policy than making campaign contributions or buying electoral ads. Hertel-Fernandez closes with an array of
solutions that could protect workers from employer political coercion and could also win the support of majorities of Americans. By
carefully examining a growing yet underappreciated political practice, Politics at Work contributes to our understanding of the
changing workplace, as well as the increasing power of corporations in American politics. It is essential reading for anyone
interested in the connections between inequality, public policy, and American democracy.
First published in 2001. Routledge is an imprint of Taylor & Francis, an informa company.
Thoroughly revised, updated, and expanded, The SAGE Encyclopedia of Business Ethics and Society, Second Edition explores
current topics, such as mass social media, cookies, and cyber-attacks, as well as traditional issues including accounting,
discrimination, environmental concerns, and management. The new edition also includes an in-depth examination of current and
recent ethical affairs, such as the dangerous work environments of off-shore factories for Western retailers, the negligence
resulting in the 2010 BP oil spill, the gender wage gap, the minimum wage debate and increasing income disparity, and the
unparalleled level of debt in the U.S. and other countries with the challenges it presents to many societies and the considerable
impact on the ethics of intergenerational wealth transfers. Key Features Include: Seven volumes, available in both electronic and
print formats, contain more than 1,200 signed entries by significant figures in the field Cross-references and suggestions for further
readings to guide students to in-depth resources Thematic Reader's Guide groups related entries by general topics Index allows
for thorough browse-and-search capabilities in the electronic edition
Poverty and Power asserts that American poverty is a structural problem resulting from failings in our social system rather than
individual failings of the poor. Contrary to the popular belief that poverty results from individual deficiencies—that poor people lack
intelligence, determination, or skills—author Edward Royce introduces students to the very real structural issues that stack the
balance of power in the United States. The book introduces four systems that contribute to inequality in the U.S.—economic,
political, cultural, and structural—then discusses ten institutional problems that make life difficult for the poor and contribute to the
persistence of poverty. Throughout the book, the author compares individualistic and structural approaches to poverty to assess
strengths and limitations of each view. The second edition of this provocative book has been revised throughout with new
statistical information, as well as analysis of the recent recession, the Obama presidency, increasing political polarization, the rise
of the Tea Party and appearance of the Occupy Movement, new anti-poverty movements, and more.
Examines the evolution of corporate form and managerial process from the 1880s to the 1990s, detailing how corporations
influenced government to affect changes in response to economic transitions.
"Political controversy is a lens through which the author examines corporate philanthropy. He explains why corporate philanthropy
has become politicized, how corporations, respond to controversy about their donations, and what the conflicts tell us about
corporate phlanthropy and corproate politics. Himmelstein argues that corporate giving sometimes becomes politicized because it
is inherently a complex social and political act. Drawing on in-depth interviews with managers at fifty-five of the largest corporate
Page 7/10

Online Library Money Talks Corporate Pacs And Political Influence
giving programs in the U.S., Himmelstein shows that corporate giving often finds itself, as one manager put it, locked in a 'struggle
between looking good and doing good.'"--Back cover.

From the Publisher: The New Class Society provides a fresh, lucid, and compelling exploration of U.S. class structure,
social inequities, and the fading American Dream. This third edition extends the authors' distributional model of class
analysis and class-based power networks model developed in earlier editions. The narrative has been revised with new,
recent examples from today's news, social issues, and global developments. The book demonstrates how and why, over
the last thirty years, class inequalities in the United States have been widened, hardened, and legitimized.
"Campaign finance reform has always been motivated by a definition of democracy that does not count corporations as
citizens and holds that self-government works best by reducing political inequality. In the early years of the twentieth
century, Congress recognized the strength of these principles by prohibiting corporations from making campaign
contributions, passing a disclosure law, and setting limits on campaign expenditures. These reforms were not
controversial at the time, but conservative opposition to them appeared in the 1970s. That opposition was well
represented in the Supreme Court, which has rolled back reform by granting First Amendment rights to corporations and
declaring the goal of reducing political inequality to be unconstitutional. Buying the Vote analyzes the rise and decline of
campaign finance reform by tracking changes in the way presidential campaigns have been funded since the late
nineteenth century, and changes in the debate over how to reform fundraising practices. A close examination of major
Supreme Court decisions shows how the Court has fashioned a new and profoundly inegalitarian redefinition of American
democracy"-Individual donors play a critical role in financing congressional elections, accounting for more than half of all money
raised in House campaigns. But significant donors (defined here as those contributing more than $200) are the least
understood participants in the system. Defenders assert that contributing money to campaigns is part of a broader
pattern of civic involvement and is free speech that gives a voice to various interests. Detractors argue that these
contributions are undemocratic, enabling wealthy citizens to overwhelm the voices of the many and to promote narrow
business and policy interests. These divergent assessments were raised in connection with the Bipartisan Campaign
Finance Reform Act of 2002 and continue to characterize the debate over campaign finance reform. So who really
contributes and why? How much and to how many candidates? What are the strategies used by political campaigns to
elicit contributions and how do the views of significant donors impact the campaign-finance system? What do donors
think about campaign-finance reform? This book investigates these vital questions, describing the influence of
congressional financiers in American politics.
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A quiet revolution came to corporate America during the late 1980s and early 1990s. Large shareholders - pension funds,
insurance companies, money managers, and commercial banks - exercised new-found muscle, pressuring senior
managers to improve disappointing financial results by reshaping their organizations. Michael Useem reveals how those
investor pressures have transformed the inside structures of many corporations, better aligning them with shareholder
interests. Useem draws on numerous sources, including interviews with senior managers and intensive studies of seven
large corporations representing a range of restructuring experiences and industries - including pharmaceuticals,
transportation, chemicals, retailing, and financial services. He shows that organizational changes have affected many
areas of corporate life: headquarters staffs have been reduced, authority has filtered down to operating units, and
compensation has become more closely tied to performance. Change also extends to corporate governance, where
managers have fought back by seeking legal safeguards against takeovers and by staggering board terms. They've also
put significant resources into building more effective relations with shareholders. As Useem demonstrates, this revolution
has reached beyond the corporation, influencing American politics and law. As increasing ownership concentration has
caused companies to focus more attention on shareholders, corporate political agendas have shifted from fighting
government regulation to resisting shareholder intrusion. This book will be important reading for managers, economists,
lawyers, financial analysts, and all observers of American business.
This new volume contains all the material a reader needs to understand the American election process and its political
parties. This complete A-to-Z reference guide covers the people, events, and terms involved in the electoral process. It
also provides the history of elections in the United States, focusing primarily on the presidential elections. Appendix
material includes the results for every presidential election.
This book analyzes the influence of business in democratic politics. Advice from business actors regularly carries more
weight with policymakers than other interests because it refers to the core of the state-market nexus in democratic
capitalism: the consequences for voters and policymakers of harming business and the economy. The book examines
the resulting informational and structural constraints on public policymaking and their strategic use by business lobbyists.
While the role of information is frequently acknowledged in studies on business political influence, very few empirical
analyses of its strategic use exist. This book outlines a theoretical model of the role of information and its asymmetric
supply for business actors’ ability to influence policy. Focusing on banking regulation and environmental politics, the
informational–structural view of business power is evaluated empirically in a cross-national, multi-level research design
involving case studies as well as quantitative analyses of elite survey data and policy outcomes in advanced capitalist
democracies. Patrick Bernhagen suggests that, while democracy in capitalist society is vulnerable to a pro-business
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policy bias, better informed policymakers can redress the balance of power with business and improve on bringing
policies in line with public preferences. His analysis identifies the institutional and behavioural factors affecting business’
informational power. The Political Power of Business will be of particular interest to students and researchers of political
science, policymaking and business studies.
Containing almost 200 entries from 'accountability' to the 'Westminster model' the Encyclopedia of Democratic Thought
explores all the ideas that matter to democracy past, present and future. It is destined to become the first port-of-call for
all students, teachers and researchers of political science interested in democratic ideas, democratic practice, and the
quality of democratic governance. The Encyclopedia provides extensive coverage of all the key concepts of democratic
thought written by a stellar team of distinguished international contributors. The Encyclopedia draws on every tradition of
democratic thought, as well as developing new thinking, in order to provide full coverage of the key democratic concepts
and engage with their practical implications for the conduct of democratic politics in the world today. In this way, it brings
every kind of democratic thinking to bear on the challenges facing contemporary democracies and on the possibilities of
the democratic future. The Encyclopedia is global in scope and responds in detail to the democratic revolution of recent
decades. Referring both to the established democratic states of Western Europe, North America and Australasia, and to
the recent democracies of Latin America, Eastern and Central Europe, Africa and Asia, classical democratic concerns
are related to new democracies, and to important changes in the older democracies. Supplemented by full bibliographical
information, extensive cross-referencing and suggestions for further reading, the Encyclopedia of Democratic Thought is
a unique work of reference combining the expertise of many of the world's leading political scientists, political sociologists
and political philosophers. It will be welcomed as an essential resource for both teaching and for independent study, and
as a solid starting point both for further research and wider exploration.
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