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Providing coverage of topics such as relevant costs for decision making, capital
budgeting decisions, segment reporting and decentralization, this text offers a
glimpse into how real companies use managerial accounting concepts in their
practical applications. Authors Eric Noreen, Peter Brewer, and Ray Garrison
have crafted a streamlined Managerial Accounting book that is perfect for nonaccounting majors who intend to move into managerial positions by focusing on
the fundamentals to develop the conceptual framework managers need to
succeed.This is done by adhering to the three core
standards:FOCUSNoreen/Brewer/Garrison pinpoint the key managerial concepts
students will need in their future careers. With no journal entries or financial
accounting topics to worry about, students can focus on the fundamental
principles of managerial accounting. The manager approach in Noreen allows
students to develop the conceptual framework needed to succeed, with a focus
on decision making and analytical skills.RELEVANCEBuilding student interest
with its insightful Business Focus vignettes opening each chapter, current In
Business examples throughout the text, and tried-and-true end-of-chapter
material, students will always see the real-world applicability of
Noreen/Brewer/Garrison.BALANCEThere is more than one type of business, and
so Noreen/Brewer/Garrison covers a variety of business models, including
nonprofit, retail, service, wholesale, and manufacturing organizations. Service
company examples are highlighted with icons in the margins of the text
Introduction to Managerial Accounting, 4/e by Brewer/Garrison/Noreen is based
on the market-leading text, Managerial Accounting, by Garrison, Noreen and
Brewer. However, this is not simply a briefer book with chapters removed; B/G/N
has been rethought and retooled to meet the needs of the market. B/G/N 4/e is a
more accessible, yet thoroughly student-friendly text that satisfies the basic
needs of the managerial accounting student without unnecessary depth on
advanced topics associated with the follow-up course: cost accounting/cost
management. Faculty and students alike will find this new edition has retained
the hallmark features of the Garrison brand: author-written supplements,
excellent readability, terrific examples, and balanced end-of-chapter material.
This is the first detailed view of the managerial accountant’s role and
responsibilities in organization setting. Its aim is to foster role development: the
opportunity to work at an advanced level of practice. Accounting studies develop
technical skills associated with topics, and, responding to defined scenarios but
provide very little guidance on what to recognizing and approaching the broad
problems or challenges under conditions of uncertainty. It is a double first
because it provides the managerial accountant’s compass as a general purpose
analytical framework for managerial accounting independent of any selected
theory and method. The metaphor of a compass creates a mental schema for its
four points named (1) goals and principles, (2) boundaries and constraints, (3)
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methods and models, and, (4) collegial relationships. Dynastic Chinese and
some other Central Asian cultures, view the center as a fifth principal direction,
giving a total of five points. The center represents a high standard ethical conduct
and self-care, or moral compass. Managerial Accountant’s Compass offers an
integrated and systematic guide to approaching situations that are constantly
changing. It gives a protective starting pattern which produces new meanings
and awareness of the ambiguity and uncertainty for each situation. Ultimately the
managerial accountant’s compass can help you make more effective sense of
yourself, your expertise and your practice in the organization where you work,
which should open career opportunities.
The text and images in this book are in grayscale. A hardback color version is
available. Search for ISBN 9781680922929. Principles of Accounting is designed
to meet the scope and sequence requirements of a two-semester accounting
course that covers the fundamentals of financial and managerial accounting. This
book is specifically designed to appeal to both accounting and non-accounting
majors, exposing students to the core concepts of accounting in familiar ways to
build a strong foundation that can be applied across business fields. Each
chapter opens with a relatable real-life scenario for today's college student.
Thoughtfully designed examples are presented throughout each chapter,
allowing students to build on emerging accounting knowledge. Concepts are
further reinforced through applicable connections to more detailed business
processes. Students are immersed in the "why" as well as the "how" aspects of
accounting in order to reinforce concepts and promote comprehension over rote
memorization.
Close the gap between homework and exam performance with
Warren/Reeve/Duchac's FINANCIAL AND MANAGERIAL ACCOUNTING 14E!
Market-leading FINANCIAL AND MANAGERIAL ACCOUNTING has been on the
forefront of innovation and change based on the needs of today's teaching and
learning environment. Warren/Reeve/Duchac's FINANCIAL AND MANAGERIAL
ACCOUNTING 14e helps elevate student thinking with content that addresses
each stage of the learning process from motivation to mastery. It motivates
students to learn, provides practice opportunities to better prepare for exams,
and helps students achieve mastery with tools to help them make connections
and see the big picture. The Complete Learning System in FINANCIAL AND
MANAGERIAL ACCOUNTING is built around the way students use textbooks to
learn, study and complete homework, allowing them to achieve ultimate success
in this course. Content updates involve the inclusion of the new revenue
recognition standard and a greater emphasis on service companies in the
managerial accounting chapters. The end goal of Warren/Reeve/Duchac's
FINANCIAL AND MANAGERIAL ACCOUNTING learning system is to elevate
thinking and create more empowered and prepared students--ready to take on
the rest of their educational and career goals. Important Notice: Media content
referenced within the product description or the product text may not be available
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in the ebook version.
A look at how new technologies can be put to use in the creation of a more just
society. Artificial Intelligence (AI) is not likely to make humans redundant. Nor will
it create superintelligence anytime soon. But it will make huge advances in the
next two decades, revolutionize medicine, entertainment, and transport,
transform jobs and markets, and vastly increase the amount of information that
governments and companies have about individuals. AI for Good leads off with
economist and best-selling author Daron Acemoglu, who argues that there are
reasons to be concerned about these developments. AI research today pays too
much attention to the technological hurtles ahead without enough attention to its
disruptive effects on the fabric of society: displacing workers while failing to
create new opportunities for them and threatening to undermine democratic
governance itself. But the direction of AI development is not preordained.
Acemoglu argues for its potential to create shared prosperity and bolster
democratic freedoms. But directing it to that task will take great effort: It will
require new funding and regulation, new norms and priorities for developers
themselves, and regulations over new technologies and their applications. At the
intersection of technology and economic justice, this book will bring together
experts--economists, legal scholars, policy makers, and developers--to debate
these challenges and consider what steps tech companies can do take to ensure
the advancement of AI does not further diminish economic prospects of the most
vulnerable groups of population.
While there is growing interest in IFRS within the US, interest outside the US has
exploded. Weygandt's fourth edition of Financial Accounting: IFRS highlights the
integration of more US GAAP rules, a desired feature as more foreign companies
find the United States to be their largest market. The highly anticipated new
edition retains each of the key features (e.g. TOC, writing style, pedagogy, robust
EOC) on which users of Weygandt Financial have come to rely, while putting the
focus on international companies/examples, discussing financial accounting
principles and procedures within the context of IFRS, and providing EOC
exercises and problems that present students with foreign currency examples
instead of solely U.S. dollars.
Designed for student use, this supplement contains fully worked-out solutions for
all of the even-numbered questions and problems in the textbook. This may be
purchased with the instructor's permission.
Make smart business decisions! Recognizing that most students will become managers, and
not accountants, Jiambalvo’s Managerial Accounting, Second Edition focuses on the
knowledge and skills that managers need to make good business decisions. Students and
instructors alike have praised the clear and concise writing style – discussions are to the point,
ideas are illustrated, and examples are presented to make the ideas concrete. Before you buy,
make sure you are getting the best value and all the learning tools you’ll need to succeed in
your course. If your professor requires eGrade Plus, you can purchase it now at no additional
cost. With this special eGrade Plus package you get the new text –– no highlighting, no
missing pages, no food stains –– and a registration code to eGrade Plus, a suite of effective
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learning tools to help you get a better grade. All this, in one convenient package! eGrade Plus
gives you: A complete online version of the textbook Over 1,500 problems from the end-ofchapter problem sets and test bank 2 self-assessment tests per chapter One Demonstration
Problem per chapter (a worked out end-of-chapter problem that steps students through that
chapter’s key concepts) Cases, which promote critical thinking and decision-making skills
Learning objectives for each chapter eGrade Plus is a powerful online tool that provides
students with an integrated suite of teaching and learning resources and an online version of
the text in one easy-to-use website.
"Realizing that most students in an introductory managerial accounting course are not going to
major in accounting, this book seeks to position managerial accounting in a broader context of
business decision making."--Pref.
A less-expensive grayscale paperback version is available. Search for ISBN 9781680922936.
Principles of Accounting is designed to meet the scope and sequence requirements of a twosemester accounting course that covers the fundamentals of financial and managerial
accounting. This book is specifically designed to appeal to both accounting and nonaccounting majors, exposing students to the core concepts of accounting in familiar ways to
build a strong foundation that can be applied across business fields. Each chapter opens with
a relatable real-life scenario for today's college student. Thoughtfully designed examples are
presented throughout each chapter, allowing students to build on emerging accounting
knowledge. Concepts are further reinforced through applicable connections to more detailed
business processes. Students are immersed in the "why" as well as the "how" aspects of
accounting in order to reinforce concepts and promote comprehension over rote memorization.
This text is written as an integrated work in managerial accounting, and is intended for use as
a basic text for students after completing a first semester or quarter course in financial
accounting at either the undergraduate or graduate level. This text is organized around the
following major areas of managerial accounting: An Overview of Managerial Accounting. In this
section, the text discusses the uses of managerial accounting and contrasts the type and use
of information provided by managerial accounting and financial accounting (Chapter 1).
Chapter 2 focuses on basic cost information and behavior. In this chapter we distinguish
between the different types of costs incurred by organizations. In addition, this chapter
discusses the behavior of these costs with changes in activity as well as the effect of cost
behavior on managerial decisions. Cost Accumulation. Chapters 3 through 5 illustrate the
process through which the organization accumulates costs with its products and services. In
Chapter 3, we focus on production and service processes that require different levels of effort
across individual jobs (job-order costing). Chapter 4 illustrates the cost accumulation process
for manufacturing environments characterized by the production of a large number of similar
products (process costing). Chapter 5 focuses on the process through which overhead costs
are accumulated with the organization's inventory and services. The dedication of an entire
chapter to overhead costs is considered necessary given the importance of controlling
overhead costs to organizations in manufacturing inventory and providing services. The Use of
Managerial Accounting Information. Chapters 6 through 11 describe various uses of
managerial accounting information. Topics discussed in these chapters include variable
costing and costvolume-profit analysis (Chapter 6), standard costing and determination of
variances (Chapter 7), budgeting (Chapter 8), responsibility accounting (Chapter 9), short-term
managerial decisions (Chapter 10), and capital budgeting (Chapter 11). In these chapters, the
basic principles of cost behavior and cost accumulation discussed in the preceding two
sections are applied to important decisions facing managers in today's business world.
Warren/Reeve/Duchac’s MANAGERIAL ACCOUNTING 14E provides a solid foundation in
managerial accounting fundamentals, while motivating students to learn by showing how
accounting is important to business. Business examples and a new chapter schema provide
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context for readers, demonstrating how each chapter’s content fits into the big picture,
connecting fundamental concepts with real businesses. Important Notice: Media content
referenced within the product description or the product text may not be available in the ebook
version.
Wild's Managerial Accounting presents the managerial accounting course content using a
corporate approach. In features the same student-friendly writing style and learning tools that
have enjoyed consistent success with students and instructors using other texts in the Wild
series. Also consistent with this series is Managerial Accounting's focus on the "Three C's":
Clear presentation of accounting concepts, Concise coverage to help students focus on
important material, Cutting edge technology to engage students and improve their chances for
success. The author provides a balance of small and leaf.
NOTE: You are purchasing a standalone product; MyAccountingLab does not come packaged
with this content. If you would like to purchase both the physical text and MyAccountingLab
search for ISBN-10: 0134047478 /ISBN-13: 9780134047478 . That package includes ISBN-10:
013385129X /ISBN-13: 9780133851298 and ISBN-10: 0133877248 /ISBN-13:
9780133877243. For courses in Financial and Managerial Accounting. Expanding on Proven
Success with Horngren's Financial and Managerial Accounting Horngren’s Financial and
Managerial Accounting presents the core content of the accounting course in a fresh format
designed to help today’s learners succeed. The Eleventh Edition expands on the proven
success of the significant revision to the Horngren franchise and uses what the authors have
learned from focus groups, market feedback, and colleagues to create livelier classrooms,
provide meaningful learning tools, and give professors resources to help students inside and
outside the class. First, the authors ensured that content was clear, consistent, and above all,
accurate. Every chapter is reviewed to ensure that students understand what they are reading
and that there is consistency from chapter to chapter. The author team worked every single
accounting problem and employed a team of accounting professors from across the nation to
review for accuracy. This edition continues the focus on student success and provides
resources for professors to create an active and engaging classroom. Through
MyAccountingLab, students have the opportunity to watch author recorded solution videos,
practice the accounting cycle using an interactive tutorial, and watch in-depth author-driven
animated lectures that cover every learning objective. In addition, all instructor resources have
been updated to accompany this edition of the book, including the PowerPoint presentations
and Test Bank. Also available with MyAccountingLab ® MyAccountingLab is an online
homework, tutorial, and assessment program designed to work with this text to engage
students and improve results. Within its structured environment, students practice what they
learn, test their understanding, and pursue a personalized study plan that helps them better
absorb course material and understand difficult concepts.
While there is growing interest in IFRS within the US, interest outside the US has exploded.
Weygandt's third edition of Financial Accounting: IFRS highlights the integration of more US
GAAP rules, a desired feature as more foreign companies find the United States to be their
largest market. The highly anticipated new edition retains each of the key features (e.g. TOC,
writing style, pedagogy, robust EOC) on which users of Weygandt Financial have come to rely,
while putting the focus on international companies/examples, discussing financial accounting
principles and procedures within the context of IFRS, and providing EOC exercises and
problems that present students with foreign currency examples instead of solely U.S. dollars.

The emphasis of MANAGERIAL ACCOUNTING, 6e is on teaching students to
use accounting information to best manage an organization. In a practice Hilton
pioneered in the first edition, each chapter is written around a realistic business
or focus company that guides the reader through the topics of that chapter.
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Known for balanced examples of Service, Retail, Nonprofit and Manufacturing
companies, Hilton offers a clear, engaging writing style that has been praised by
instructors and students alike. As in previous editions, there is significant
coverage of contemporary topics such as activity-based costing, target costing,
the value chain, customer profitability analysis, and throughput costing while also
including traditional topics such as job-order costing, budgeting and performance
evaluation.
Revised edition of Financial & managerial accounting by Charles T. Horngren,
Walter T. Harrison Jr., and M. Suzanne Oliver, 3rd ed.
This Managerial Accounting Solutions Manual provides answers to all Basic and
Involved Problems found in the textbook. The Managerial Accounting book
covers a range of managerial and cost accounting topics related to planning,
directing, and controlling functions. Costing methods, operating and capital
budgets, tools for analysis, performance evaluation, decision-making processes,
and reporting techniques are all covered in depth. This material is customary for
most managerial accounting courses, and is foundational for all accountants and
business people.
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