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The success of every business in the hospitality industry depends on maximizing revenues and minimizing costs. This Ninth
Edition continues its time-tested presentation of fundamental concepts and analytical techniques that are essential to taking
control of real-world accounting systems, evaluating current and past operations, and effectively managing finances toward
increased profits. It offers hands-on coverage of computer applications and practical decision-making skills to successfully prepare
readers for the increasingly complex and competitive hospitality industry.
With its tried-and-true framework and respected author team, Horngren/Harrison/Oliver’s Accounting—when combined with
MyAccountingLab—is the trusted choice for instructors and students of Principles of Accounting. To package MyAccountingLab
with Accounting, order ISBN 0132785862. Accounting and the Business Environment; Recording Business Transactions; The
Adjusting Process; Completing the Accounting Cyc? Merchandising Operations; Merchandise Inventory; Internal Control and
Cash; Receivables; Plant Assets and Intangibles; Current Liabilities and Payroll; Long-Term Liabillities, Bonds Payable, and
Classification of Liabilities on the Balance Sheet; Corporations, Paid-In Capital, and the Balance Sheet; Corporations: Effects on
Retained Earnings and the Income Statement; Statement of Cash Flows; Financial Statement Analysis; Statement of Cash Flows;
Financial Statement Analysis; Introduction to Management Accounting; Job Order and Process Costing; Activity-Based Costing
and Other Cost-Management Tools; Cost-Volume-Profit Analysis; Short-Term Business Decisions; Capital Investment Decisions
and the Time Value of Money; The Master Budget and Responsibility Accounting; Flexible Budgets and Standard Costs;
Performance Evaluation and the Balanced Scorecard MARKET: For anyone interested in learning the principles of accounting.
Prepare your students to perform at their best with the latest streamlined and reorganized edition of this innovative managerial
accounting text. Hansen/Mowen's MANAGERIAL ACCOUNTING, 8E reflects the latest developments in managerial accounting
today with a strong decision-making approach that integrates unmatched coverage of contemporary topics, such as strategic cost
analysis, ABC, and quality cost management, with traditional coverage of issues such as job order and process costing. Unique,
full chapters on environmental accounting and lean accounting further highlight cutting-edge concepts.A wealth of actual business
examples throughout this edition include more service-oriented situations to mirror the shift toward the service industry in the
economy today. A new emphasis on ethics prepares students for CPA and CMA exams. You'll find more variety and stronger endof-chapter problems and exercises that correspond directly to AACSB and CMA standards to ensure student understanding in
these important areas. A new, outcomes-driven CengageNOW online teaching and learning system saves you time and offers the
ultimate flexibility in planning, managing, and grading your course with personalized learning paths to ensure stronger student
performance and ongoing satisfaction with your managerial accounting course.
NOTE: You are purchasing a standalone product; MyAccountingLab does not come packaged with this content. If you would like
to purchase both the physical text and MyAccountingLab search for ISBN-10: 0134047478 /ISBN-13: 9780134047478 . That
package includes ISBN-10: 013385129X /ISBN-13: 9780133851298 and ISBN-10: 0133877248 /ISBN-13: 9780133877243. For
courses in Financial and Managerial Accounting. Expanding on Proven Success with Horngren's Financial and Managerial
Accounting Horngren’s Financial and Managerial Accounting presents the core content of the accounting course in a fresh format
designed to help today’s learners succeed. The Eleventh Edition expands on the proven success of the significant revision to the
Horngren franchise and uses what the authors have learned from focus groups, market feedback, and colleagues to create livelier
classrooms, provide meaningful learning tools, and give professors resources to help students inside and outside the class. First,
the authors ensured that content was clear, consistent, and above all, accurate. Every chapter is reviewed to ensure that students
understand what they are reading and that there is consistency from chapter to chapter. The author team worked every single
accounting problem and employed a team of accounting professors from across the nation to review for accuracy. This edition
continues the focus on student success and provides resources for professors to create an active and engaging classroom.
Through MyAccountingLab, students have the opportunity to watch author recorded solution videos, practice the accounting cycle
using an interactive tutorial, and watch in-depth author-driven animated lectures that cover every learning objective. In addition, all
instructor resources have been updated to accompany this edition of the book, including the PowerPoint presentations and Test
Bank. Also available with MyAccountingLab ® MyAccountingLab is an online homework, tutorial, and assessment program
designed to work with this text to engage students and improve results. Within its structured environment, students practice what
they learn, test their understanding, and pursue a personalized study plan that helps them better absorb course material and
understand difficult concepts.

The text and images in this book are in grayscale. A hardback color version is available. Search for ISBN
9781680922929. Principles of Accounting is designed to meet the scope and sequence requirements of a two-semester
accounting course that covers the fundamentals of financial and managerial accounting. This book is specifically
designed to appeal to both accounting and non-accounting majors, exposing students to the core concepts of accounting
in familiar ways to build a strong foundation that can be applied across business fields. Each chapter opens with a
relatable real-life scenario for today's college student. Thoughtfully designed examples are presented throughout each
chapter, allowing students to build on emerging accounting knowledge. Concepts are further reinforced through
applicable connections to more detailed business processes. Students are immersed in the "why" as well as the "how"
aspects of accounting in order to reinforce concepts and promote comprehension over rote memorization.
Hansen/Mowen’s CORNERSTONES OF COST MANAGEMENT, 4E demonstrates the dynamic nature of cost
accounting in today’s changing business environment. The book covers functional-based cost and control, and then
activity-based cost systems, giving students the skills to manage any cost management system. Developed using
extensive research on student learning behavior, this book presents concepts in a unique format that speaks to how
students learn. Cornerstones examples in each chapter emphasize the How, Why, and What-Ifs of basic cost
management concepts, while delving into the conceptual nature of each equation or topic. Important Notice: Media
content referenced within the product description or the product text may not be available in the ebook version.
Warren/Reeve/Duchac’s MANAGERIAL ACCOUNTING 14E provides a solid foundation in managerial accounting
fundamentals, while motivating students to learn by showing how accounting is important to business. Business
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examples and a new chapter schema provide context for readers, demonstrating how each chapter’s content fits into the
big picture, connecting fundamental concepts with real businesses. Important Notice: Media content referenced within the
product description or the product text may not be available in the ebook version.
The emphasis of MANAGERIAL ACCOUNTING, 6e is on teaching students to use accounting information to best
manage an organization. In a practice Hilton pioneered in the first edition, each chapter is written around a realistic
business or focus company that guides the reader through the topics of that chapter. Known for balanced examples of
Service, Retail, Nonprofit and Manufacturing companies, Hilton offers a clear, engaging writing style that has been
praised by instructors and students alike. As in previous editions, there is significant coverage of contemporary topics
such as activity-based costing, target costing, the value chain, customer profitability analysis, and throughput costing
while also including traditional topics such as job-order costing, budgeting and performance evaluation.
Intermediate Accounting: IFRS Edition provides the tools global accounting students need to understand IFRS and how it
is applied in practice. The emphasis on fair value, the proper accounting for financial instruments, and the new
developments related to leasing, revenue recognition, and financial statement presentation are examined in light of
current practice. Global Accounting Insights highlight the important differences that remain between IFRS and U.S.
GAAP, and discuss the ongoing joint convergence efforts to resolve them. Comprehensive, up-to-date, and accurate,
Intermediate Accounting: IFRS Edition includes proven pedagogical tools, designed to help students learn more
effectively and to answer the changing needs of this course.
This text is written as an integrated work in managerial accounting, and is intended for use as a basic text for students
after completing a first semester or quarter course in financial accounting at either the undergraduate or graduate level.
This text is organized around the following major areas of managerial accounting: An Overview of Managerial
Accounting. In this section, the text discusses the uses of managerial accounting and contrasts the type and use of
information provided by managerial accounting and financial accounting (Chapter 1). Chapter 2 focuses on basic cost
information and behavior. In this chapter we distinguish between the different types of costs incurred by organizations. In
addition, this chapter discusses the behavior of these costs with changes in activity as well as the effect of cost behavior
on managerial decisions. Cost Accumulation. Chapters 3 through 5 illustrate the process through which the organization
accumulates costs with its products and services. In Chapter 3, we focus on production and service processes that
require different levels of effort across individual jobs (job-order costing). Chapter 4 illustrates the cost accumulation
process for manufacturing environments characterized by the production of a large number of similar products (process
costing). Chapter 5 focuses on the process through which overhead costs are accumulated with the organization's
inventory and services. The dedication of an entire chapter to overhead costs is considered necessary given the
importance of controlling overhead costs to organizations in manufacturing inventory and providing services. The Use of
Managerial Accounting Information. Chapters 6 through 11 describe various uses of managerial accounting information.
Topics discussed in these chapters include variable costing and costvolume-profit analysis (Chapter 6), standard costing
and determination of variances (Chapter 7), budgeting (Chapter 8), responsibility accounting (Chapter 9), short-term
managerial decisions (Chapter 10), and capital budgeting (Chapter 11). In these chapters, the basic principles of cost
behavior and cost accumulation discussed in the preceding two sections are applied to important decisions facing
managers in today's business world.
Make smart business decisions! Recognizing that most students will become managers, and not accountants,
Jiambalvo’s Managerial Accounting, Second Edition focuses on the knowledge and skills that managers need to make
good business decisions. Students and instructors alike have praised the clear and concise writing style – discussions
are to the point, ideas are illustrated, and examples are presented to make the ideas concrete. Before you buy, make
sure you are getting the best value and all the learning tools you’ll need to succeed in your course. If your professor
requires eGrade Plus, you can purchase it now at no additional cost. With this special eGrade Plus package you get the
new text –– no highlighting, no missing pages, no food stains –– and a registration code to eGrade Plus, a suite of
effective learning tools to help you get a better grade. All this, in one convenient package! eGrade Plus gives you: A
complete online version of the textbook Over 1,500 problems from the end-of-chapter problem sets and test bank 2 selfassessment tests per chapter One Demonstration Problem per chapter (a worked out end-of-chapter problem that steps
students through that chapter’s key concepts) Cases, which promote critical thinking and decision-making skills Learning
objectives for each chapter eGrade Plus is a powerful online tool that provides students with an integrated suite of
teaching and learning resources and an online version of the text in one easy-to-use website.
The authors have kept the text concise by focusing on the key concepts students need to master. Opening vignettes & 'in
action' boxes show realistic applications of these concepts throughout. Comprehensive end-of-chapter problems provide
students with all the practice they need to fully learn each concept.
Clear. Accurate. Current. The new twelfth edition of Financial and Managerial Accounting: A Basis for Business
Decisions unites this texts long-running standard of excellence with a thorough revision reflecting contemporary concepts
and issues in accounting. The managerial accounting section has been expanded making this book appropriate for the
50/50 split accounting principles courses that employ a corporate approach. The hallmarks of this text continue to be
exceptional balance between the preparer and user points of view, excellent real-world examples that do not distract
students from the text narrative, and clear writing style. This is a reflection of the authors and their well-known dedication
to accounting education.
Go beyond managerial accounting theory to the techniques used in management today. Managerial Accounting: Making
Decisions and Motivating Performance enables managers and business owners to attain the core skills they need to
become integral members of their company's decision-making teams. This new program from established authors Srikant
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M. Datar and Madhav Rajan emphasizes decision-making and the effects of decisions. While many texts teach the
theories and frameworks of management education, Managerial Accounting goes further by covering the capabilities and
techniques necessary for effective management practice, as well as fostering attitudes that typify integrity, honesty, and
fairness. 0132816245 / 9780132816243 Managerial Accounting: Making Decisions and Motivating Performance Plus
NEW MyAccountingLab with Pearson eText -- Access Card Package Package consists of: 0132829444 /
9780132829441 NEW MyAccountingLab with Pearson eText -- Access Card -- for Managerial Accounting: Making
Decisions and Motivating Performance, 1/e 0137024878 / 9780137024872 Managerial Accounting: Making Decisions
and Motivating Performance, 1/e
A less-expensive grayscale paperback version is available. Search for ISBN 9781680922936. Principles of Accounting is
designed to meet the scope and sequence requirements of a two-semester accounting course that covers the
fundamentals of financial and managerial accounting. This book is specifically designed to appeal to both accounting and
non-accounting majors, exposing students to the core concepts of accounting in familiar ways to build a strong
foundation that can be applied across business fields. Each chapter opens with a relatable real-life scenario for today's
college student. Thoughtfully designed examples are presented throughout each chapter, allowing students to build on
emerging accounting knowledge. Concepts are further reinforced through applicable connections to more detailed
business processes. Students are immersed in the "why" as well as the "how" aspects of accounting in order to reinforce
concepts and promote comprehension over rote memorization.
Fundamentals of Corporate Finance's applied perspective cements students' understanding of the modern-day core
principles by equipping students with a problem-solving methodology and profiling real-life financial management
practices--all within a clear valuation framework. KEY TOPICS: Corporate Finance and the Financial
Manager;Introduction to Financial Statement Analysis;The Valuation Principle: The Foundation of Financial Decision
Making;The Time Value of Money;Interest Rates;Bonds;Valuing Stocks;Investment Decision Rules;Fundamentals of
Capital Budgeting;Risk and Return in Capital Markets;Systematic Risk and the Equity Risk Premium;Determining the
Cost of Capital;Risk and the Pricing of Options;Raising Equity Capital;Debt Financing;Capital Structure;Payout
Policy;Financial Modeling and Pro Forma Analysis;Working Capital Management;Short-Term Financial Planning;Risk
Management;International Corporate Finance; Leasing;Mergers and Acquisitions;Corporate Governance MARKET:
Appropriate for Undergraduate Corporate Finance courses.
Crosson/Needles, MANAGERIAL ACCOUNTING, 10e, International Edition continuously evolves to meet the needs of today's learner. This
edition's new structure is based on research about how to deliver content to students and how to mirror the way instructors have told us they
teach! The authors have organized this edition into a NEW! Three Section Approach:The CONCEPTS section focuses on the overarching
accounting concepts that require consistent reiteration throughout the course.The ACCOUNTING APPLICATIONS section helps students
apply the accounting procedures with features like "Apply It!" and a new transaction analysis model.The BUSINESS APPLICATIONS section
illustrates how concepts and procedures are used to make real business decisions.As students walk through the new Three Section
Approach, they can gain extra practice with new corresponding TriLevel Problems within CengageNOW. These problems mirror the Three
Sections in each chapter. Concepts, Accounting Applications, and Business Applications foster a complete understanding of each
section.These substantial changes will make students more efficient learnersand prepare them to face a business world increasingly
complicated by ethical issues, globalization, and technology.
Introduction to Managerial Accounting, 4/e by Brewer/Garrison/Noreen is based on the market-leading text, Managerial Accounting, by
Garrison, Noreen and Brewer. However, this is not simply a briefer book with chapters removed; B/G/N has been rethought and retooled to
meet the needs of the market. B/G/N 4/e is a more accessible, yet thoroughly student-friendly text that satisfies the basic needs of the
managerial accounting student without unnecessary depth on advanced topics associated with the follow-up course: cost accounting/cost
management. Faculty and students alike will find this new edition has retained the hallmark features of the Garrison brand: author-written
supplements, excellent readability, terrific examples, and balanced end-of-chapter material.
Want to become an accountant? Own a small business but need help balancing your books? Worried about managing your finances under
the cloud of the recession? This hands-on workbook gets you up to speed with the basics of business accounting, including reading financial
reports, establishing budgets, controlling cash flow, and making wise financial decisions. The question and answer sections encourage you to
find your own solutions to challenging accounting problems - and there's plenty of space to scribble your workings out! Accounting Workbook
For Dummies is the only book that makes truly light work of the financial fundamentals that many businesspeople try to bluff their way through
every day. Accounting Workbook For Dummies, UK Edition covers: Part I: Business Accounting Basics Chapter 1: Elements of Business
Accounting Chapter 2: Financial Effects of Transactions Chapter 3: Getting Started in the Bookkeeping Cycle Chapter 4: The Bookkeeping
Cycle: Adjusting and Closing Entries Part II: Preparing Financial Statements Chapter 5: The Effects and Reporting of Profit Chapter 6:
Reporting Financial Condition in the Balance Sheet Chapter 7: Coupling the Profit & Loss Statement and Balance Sheet Chapter 8: Reporting
Cash Flows and Changes in Owners' Equity Chapter 9: Choosing Accounting Methods Part III: Managerial, Manufacturing, and Capital
Accounting Chapter 10: Analysing Profit Behavior Chapter 11: Manufacturing Cost Accounting Chapter 12: Figuring Out Interest and Return
on Investment Part IV: The Part of Tens Chapter 13: Ten Things You Should Know About Business Financial Statements Chapter 14: A TenPoint Checklist for Management Accountants Main changes in the UK edition include: UK Accounting practice Currency UK institutions Inland Revenue and Customs and Excise etc National Insurance, PAYE UK taxation and VAT Partnerships and Limited company information
UK legal practice UK specific forms UK specific case studies
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