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Feature And Magazine Writing Action Angle And
Anecdotes
Scholarly engagement with the magazine form has, in the last two decades, produced a
substantial amount of valuable research. Authored by leading academic authorities in
the study of magazines, the chapters in The Routledge Handbook of Magazine
Research not only create an architecture to organize and archive the developing field of
magazine research, but also suggest new avenues of future investigation. Each of 33
chapters surveys the last 20 years of scholarship in its subject area, identifying the
major research themes, theoretical developments and interpretive breakthroughs.
Exploration of the digital challenges and opportunities which currently face the
magazine world are woven throughout, offering readers a deeper understanding of the
magazine form, as well as of the sociocultural realities it both mirrors and influences.
The book includes six sections: -Methodologies and structures presents theories and
models for magazine research in an evolving, global context. -Magazine publishing: the
people and the work introduces the roles and practices of those involved in the editorial
and business sides of magazine publishing. -Magazines as textual communication
surveys the field of contemporary magazines across a range of theoretical
perspectives, subjects, genre and format questions. -Magazines as visual
communication explores cover design, photography, illustrations and interactivity.
-Pedagogical and curricular perspectives offers insights on undergraduate and
graduate teaching topics in magazine research. -The future of the magazine form
speculates on the changing nature of magazine research via its environmental effects,
audience, and transforming platforms.
Requirements for professional media editing have undergone enormous technological
change. Editors still edit copy. But today they do much more. Mass media editors must
demonstrate skills from computerized pagination to social media monitoring, from
image manipulation to Search Engine Optimization. The need for editing skills is
reaching far beyond traditional journalism and into all areas of mass media, from
newspapers to strategic communication. Public relations practitioners are expected to
edit. Even advertising creative professionals must edit. And journalists taking on new
roles as social media editors need to understand editing at the speed of digital media.
This textbook aims to prepare university-level students for these expanded editing roles
in an age of convergence. Thirteen authors representing many years of collective
media experience examine both traditional editing roles and new editing needs. While
many mass media students will not become professional editors, this textbook assumes
nearly all will need competent editing knowledge to produce products of professional
quality. Editing, the authors believe, remains a bedrock skill for all students who hope to
be successful in the mass media. Instructors considering this book for use in a course
may request an examination copy here.
A trusted resource by Christian writers for more than two decades provides up-to-date
information on more than 1,200 Christian literary markets, listing agents, special
markets contacts, editorial services, writers' conferences and groups, contests,
resources, a handy CD-ROM with text listings, and more. Original.
One of the bestselling rsum books of all time and a trusted resource for job-seekers for
nearly three decades, this edition has been completely revised and updated for today's
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marketplace.
Writing for Animation, Comics, and Games explains the practical aspects of creating
scripts for animation, comics, graphic novels, and computer games. It details how you
can create scripts that are in the right industry format, and follow the expected rules for
you to put your best foot forward to help you break-in to the trade. This book explains
approaches to writing for exterior storytelling (animation, games); interior/exterior
storytelling (comics and graphic novels), as well as considerations for non-linear
computer games in the shortest, pithiest, and most economical way. The author offers
insider's advice on how you can present work as professional, how to meet deadlines,
how visual writing differs from prose, and the art of collaboration.
Writing Feature Articles presents clear and engaging advice for students and young
professionals on working as a freelance feature writer. This fifth edition not only covers
producing content for print, but also for digital platforms and online. Mary Hogarth offers
comprehensive guidance on every aspect of feature writing, from having the initial idea
and conducting market and subject research, to choosing the right target audience and
publishing platform and successfully pitching the article. In addition, the book instructs
students on developing their own journalistic style and effectively structuring their
feature. Each chapter then concludes with an action plan to help students put what they
have read into practice. Topics include: Life as a freelance Building a professional
profile Telling a story with images Developing a specialism Interviewing skills Profile
and interview articles Working in publicity and advertising A career in magazines and
newspapers Getting published overseas Understanding issues in media law and
regulation The book also provides an extensive range of interviews with successful
media professionals, including a newspaper editor, a money, health and lifestyle
journalist, a copywriter and an award-winning columnist, where they share their own
experiences of working in the industry and offer invaluable tips on best practice.
A foreword by former soldier and memoirist Brian Turner, author of My Life as a Foreign
Country, and an afterword by military wife and memoirist Angela Ricketts, author of No
Man's War: Irreverent Confessions of an Infantry Wife, bookend the volume.
For more than twenty years, the Christian Writers' Market Guide has offered
indispensable help to Christian writers. The 2006 edition includes up-to-date listings of
over twelve hundred markets for books, articles, stories, poetry, greeting cards, and
more, including information on forty new book publishers, eighty-three new periodicals,
and thirty-four new literary agents.
This fully revised and updated edition of Feature and Magazine Writing covers
everything from finding original ideas to locating expert sources. With fresh
perspectives and advice from professional writers and editors, this colorfully-written
introduction is required reading for anyone who wishes to become a strong feature
writer. Includes chapters on connecting content to the calendar, writing for online
publications, trends, issues and controversies, and writing dramatic stories New
chapters in this edition include 'How To Find A Magazine Job', 'Last Chance: The Final
Draft', and 'Writing for Trades, Associations and Organizations' New sections in this
edition include 'Improving Your Pizzazz and 'Original Research = Original Articles'
Practicing Convergence Journalism teaches budding journalists how to make the most
of digital technology to tell their stories effectively across multiple media platforms--in
print, audio, video and online. Janet Kolodzy addresses multi-media and cross-media
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thinking, organizing, reporting and producing for both short-form spot news and longform features. Her approach focuses on storytelling principles, not just specific technical
practices, providing journalists with the mindset and skills they need to adapt their
writing and reporting for the tools of today and tomorrow. With this book and the aid of
its companion website, students learn how to: Develop a cross-media mode of
journalistic thinking that will result in stories suitable for a fast-paced, multitasking and
mobile audience. Decide when visuals are useful and necessary, and understand how
to capture, select and organize them to effectively enhance a reader's understanding of
a story. Put together various elements of storytelling (writing, audio, moving and still
pictures) for an interactive journalistic experience.
'Best Newspaper Writing 2006-2007' celebrates the winners and finalists of the
American Society of Newspaper Editors annual competition. The text offers a wide
array of exemplary writing and photojournalism, providing quality models students can
analyse and emulate.
This book provides an important and original way of understanding how journalists use
emotion to communicate to readers, posing the deceptively simple question, how do
journalists make us feel something when we read their work?. Martin uses case-studies
of award-winning magazine-style features to illuminate how some of the best writers of
literary journalism give readers the gift of experiencing a range of perspectives and
emotions in the telling of a single story. Part One of this book discusses the origins and
development of narrative journalism and introduces a new theoretical framework, the
Virtue Paradigm, and a new textual analysis tool, the Virtue Map. Part Two includes
three case-studies of prize-winning journalism, demonstrating how the Virtue Paradigm
and the Virtue Map provide fresh insight into narrative journalism and the ongoing
conversation of what it means to live well together in community.
Becoming a Public Relations Writer is a comprehensive guide to the writing process for
public relations practice. Using straightforward, no-nonsense language, realistic
examples, easy-to-follow steps, and practical exercises, this text introduces the various
formats and styles of writing you will encounter as a public relations practitioner. A
focus on ethical and legal issues is woven throughout, with examples and exercises
addressing public relations as practiced by corporations, non-profit agencies, and other
types of organizations both large and small. In addition, the book offers the most
comprehensive list of public relations writing formats to be found anywhere—from the
standard news release to electronic mail and other opportunities using a variety of
technologies and media. The fifth edition has been updated to reflect significant
developments in the public relations field, including: New and updated information on
research into persuasion and social psychology aimed at helping readers be more
influential in their writing. Significant updating on a new chapter on multimedia,
introducing a new transmedia format for a comprehensive news package for print,
broadcast, online and social media. Expansion of a chapter on websites, blogs and
wikis. Expansion of the chapter on direct mail and online appeals. Updated examples of
actual pieces of public relations writing. A companion website with resources for
instructors and students, including a glossary, flashcards, exercises, and appendices
on ethical standards, careers in public relations, and professional organizations.
Through its comprehensive and accessible approach, Becoming a Public Relations
Writer is an invaluable resource for future and current public relations practitioners.
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Hennessy's classic text tells you everything you need to know about writing successful
features. You will learn how to formulate and develop ideas and how to shape them to
fit different markets. Now in its fourth edition, Writing Feature Articles has been fully
revised and updated to take into account the changing requirements of journalism and
media courses. You will also discover how to exploit new technology for both
researching and writing online. Learn step-by-step how to plan, research and write
articles for a wide variety of 'popular', 'quality' and specialist publications. Discover
more and make the advice stick by completing the tasks and reading the keen analysis
of extracts from the best of today's writing. Packed with inspirational advice in a
friendly, highly readable style, this guide is a must-have for practising and aspiring
journalists and writers.
Gatekeeping is one of the media’s central roles in public life: people rely on mediators
to transform information about billions of events into a manageable number of media
messages. This process determines not only which information is selected, but also
what the content and nature of messages, such as news, will be. Gatekeeping Theory
describes the powerful process through which events are covered by the mass media,
explaining how and why certain information either passes through gates or is closed off
from media attention. This book is essential for understanding how even single,
seemingly trivial gatekeeping decisions can come together to shape an audience’s
view of the world, and illustrates what is at stake in the process.
Here is a concise overview of everything you want to know about the magazine
production process, from the conception of article ideas through printing and
distribution. Looking at magazine publishing from the «micro» view - individual
magazines - to the «macro» view - industry trends, history, and issues - this book
contains chapters on how to launch a new magazine and write a business plan.
Magazines: A Complete Guide to the Industry is ideal for students in magazine editing,
management, and publishing courses; entrepreneurs who want to launch a new
magazine; or magazine staff members who are new to the industry.
Updated with fresh facts, examples and illustrations, along with two new chapters on
digital media and blogs this third edition continues to be the authoritative and essential
guide to writing engaging and marketable feature stories. Covers everything from
finding original ideas and angles to locating expert sources Expanded edition with new
chapters on storytelling for digital media and building a story blog Captivating style
exemplifies the authors’ expert guidance, combining academic authority with
professional know-how Comprehensive coverage of all the angles, including marketing
written work and finding jobs in the publishing industry Essential reading for anyone
wishing to become a strong feature writer Accompanied by a website with a wealth of
resources including PowerPoint presentations, handouts, and Q&As that will be
available upon publication: www.wiley.com/go/sumnerandmiller
For more than 25 years, The Christian Writer’s Market Guide has been the most
comprehensive and highly recommended resource available for Christian writers,
agents, editors, publishers, publicists, and writing teachers. In addition to providing a
wealth of tips and ideas for publishing in the Christian industry, The Christian Writer’s
Market Guide also includes up-to-date information on hundreds of book publishers,
periodicals, agents, conferences, contests, editorial services niche markets, selfpublishing services, and more. This is the ultimate reference tool for the aspiring
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Christian writer.
"Taking a page from the legendary magazine publisher Henry Luce, who termed the
twentieth century `the American century,' David E. Sumner aptly adapts his magazine
history book and names it The Magazine Century. The book scans the magazines of
the twentieth century and provides the reader with a carefully crafted buffet of historical
nuggets---enough to engage its audience with an amazing experience that leaves them
satisfied and wanting more at the same time. The love affair with magazines that this
book offers is a historical asset to anyone thinking of starting, studying, or even
dreaming about launching a new magazine. It is the cornerstone of our past, from which
we can live our present and better prepare for our future. A must-read for anyone who
ever doubts the power of magazines and their place in our history."---Samir Husni,
Professor of Journalism and Director, Magazine Innovation Center, University of
Mississippi -MediaWriting is an introductory, hands-on textbook for students preparing to write in the
current multimedia environment. Rather than just talk about the differences among the
styles of print, broadcast, and public relations, MediaWriting sythensizes and integrates
them, while weaving in basic principles of Internet writing and social media reporting.
Complete with real-world examples, practical writing exercises, and tips and information
for entering into the profession, MediaWriting continues to give students the tools they
need to become a successful media writer. The new edition has been extensively
rewritten to reflect the dynamic nature of the profession, paying significant attention to
how the Internet and social media have become essential communication tools for print
and broadcast journalists, and public relations professionals. Further updates and
features include: Increased attention to computer-assisted reporting, the preparation of
online copy, and social media applications Two new chapters on lead writing and new
new media A separate chapter focused solely on ethics Explanatory "how to" boxes
that help students understand and retain main themes Illustrative "It Happened to Me"
vignettes from the authors’ professional experiences Discussion questions and
exercises at the end of every chapter Suggested readings that highlight biographies,
books, and websites that expand the scope and definition of professionalism In addition
to new multimedia elements, the fourth edition’s companion website features enhanced
resources for both students and instructors, including chapter overviews, writing tips, a
test bank, sample critiques, and a sample syllabus.
Science Journalism: An Introduction gives wide-ranging guidance on producing
journalistic content about different areas of scientific research. It provides a step-bystep guide to mastering the practical skills necessary for covering scientific stories and
explaining the business behind the industry. Martin W. Angler, an experienced science
and technology journalist, covers the main stages involved in getting an article written
and published; from choosing an idea, structuring your pitch, researching and
interviewing, to writing effectively for magazines, newspapers and online publications.
There are chapters dedicated to investigative reporting, handling scientific data and
explaining scientific practice and research findings to a non-specialist audience.
Coverage in the chapters is supported by reading lists, review questions and practical
exercises. The book also includes extensive interviews with established science
journalists, scholars and scientists that provide tips on building a career in science
journalism, address what makes a good reporter and discuss the current issues they
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face professionally. The book concludes by laying out the numerous available routes
into science journalism, such as relevant writing programs, fellowships, awards and
successful online science magazines. For students of journalism and professional
journalists at all levels, this book offers an invaluable overview of contemporary science
journalism with an emphasis on professional journalistic practice and success in the
digital age.

If we ask the lay readers why they read newspapers, the obvious answer would
be to get news. However, what keeps the newspaper endearing and, in a way,
enduring are the longer stories about people behind the news, about the
humorous everyday experiences we all have, or the closer look at someone and
the unexpected surprises we get in the process. In short, we call these features.
In this substantially revised book on Feature Writing, the author with her vast
experience discusses various aspects of Feature Writing. She focuses on
different types of features found in newspapers—Humour and Satire, Brights,
Human Interest Features, Travel Features and News Features—and illustrates
each of these. In addition, she provides a detailed description of Profiles,
Interviews, and Online Features with examples, and gives a clear analysis of
Feature Writing Techniques. Intended as a text for students offering courses in
Journalism, this book would also be extremely useful for freelance writers, and
anyone who has a flair for writing. What is New to THE SECOND Edition
Includes two new chapters on Obituary and Tribute, and Sports and new sections
such as Blogs and Professionalism in Journalism. Provides more illustrations
culled from recent newspapers. Gives explanatory notes on some key words
used in the book, and a section on Vocabulary. What the Reviewers Say In this
delightful book on FW [Feature Writing], Meera Raghavendra Rao brings home to
us that writing a story or a novel is one way of discovering sequence in
experience, of stumbling upon cause and effect in the happenings of a writer’s
own life. In my view Meera Raghavendra Rao’s book on FW is an exceptionally
good and useful book not only for all students of Journalism but also for all
writers interested in FW. —V. Sundaram, News Today The author has used
instances from her career spanning more than two decades to illustrate various
situations in this book. —Deccan Chronicle The book is a rather exhaustive guide
on ways to tell a feature story. Among the other pluses is the Indianness
permeating the book—most sample articles are home-brewn. —The Hindu,
Metroplus Weekend
Here's how to transform your interest in popular health topics such as gene
hunters, medical trends, self-help, nutrition, current issues, or pets into writing
salable feature articles for popular publications. Become a health-aware feature
writer, journalist, editor, indexer, abstractor, proofreader, information broker, book
packager, investigative reporter, pharmaceutical copywriter, or documentary
video producer. Here are the skills you'll need to transform your interest in
popular science into writing health and medical feature and filler articles or
columns for a wide variety of publications. For those who always wanted to write
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or edit medical publications, scripts, medical record histories, case histories, or
books, here's a guide with all the strategies and techniques you'll need to
become a medical writer, journalist, or editor. Whether you're a medical language
specialist, transcriber, freelance writer, editor, indexer, or want to be, you'll learn
how to write and market high-demand feature articles for popular magazines on a
variety of popular science subjects from health, fitness, and nutrition to DNA, pet
issues, and self-help. You'll find not only how-to techniques, but contacts for
networking, associations, and where to find the research. You don't need science
courses to write about popular science. What you do need is dedication to
writing, journalism, or editing-freelance or staff. Feature articles and fillers are
wanted on popular health-related subjects for general consumer, women's,
men's, and niche magazines.
This helpful guidebook for prospective journalists provides the skills needed to be
a successful magazine or newspaper feature writer. The Essential Feature is a
writing guide, a file of examples, and a style manual all in one book. The author
concentrates on those aspects of nonfiction writing that editors find wanting in
beginning journalists: research, accuracy, and the skills needed to tell a story, not
just report news. This book tells novice writers what editors want them to know.
The Essential Feature explains how to apply research and literary techniques to
journalistic writing; provides eight examples of successful prize-winning published
articles; combines approaches to writing with practical advice on working as a
staff or freelance writer; and supplies publishing tips to give the beginning writer a
better understanding of the market.
Alphabetally arranged entries look at the controversies surrounding guns, gun
control, and gun violence in the United States.
Science Fiction and Fantasy Literature, A Checklist, 1700-1974, Volume Two of
Two, contains Contemporary Science Fiction Authors II.
What does it take to launch a career writing for magazines? In this
comprehensive, up-to-date introduction to magazine writing, students will learn
everything from the initial story pitch all the way through to the final production,
taking with them the essential tools and skills they will need for today’s rapidly
changing media landscape. Written by a team of experienced writers and editors,
Magazine Writing teaches the time-tested rules for good writing alongside the
modern tools for digital storytelling. From service pieces to profiles, entertainment
stories and travel articles, it provides expert guidance on topics such as:
developing saleable ideas; appealing to specific segments of the market;
navigating a successful pitch; writing and editing content for a variety of areas,
including service, profiles, entertainment, travel, human interest and enterprise
Chock full of examples of published works, conversations with successful
magazine contributors and bloggers, and interviews with working editors,
Magazine Writing gives students all the practical and necessary insights they
need to jumpstart a successful magazine writing career.
A text for undergraduate feature-writing classes, also useful for freelance writers.
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Award-winning newspaper and magazine features illustrate writing principles in
chapters on getting ideas, differences between the magazine article and the
newspaper feature, interviewing, marketing articles, and wri
Master the art of article writing! The world of journalism is changing rapidly, and the
modern journalist needs more than a basic knowledge of article writing to navigate it.
The Complete Guide to Article Writing provides a compass for freelancers and students
of journalism looking to write successfully on a wide variety of topics and for many
different markets--both in print and online. From researching and interviewing to writing
features, reviews, news articles, opinion pieces, and even blog posts, this one-stop
guide will illuminate the intricacies of article writing so you can produce entertaining,
informative, and salable articles. • Learn how to write coherently, cohesively, and
concisely. • Choose the proper structure for the article you want to write. • Weave
narrative and fact seamlessly into your pieces. • Develop your freelance platform with
the latest in social media outlets. • Pitch your ideas like a pro. • Develop a professional
relationship with editors. • And much more! Modern journalism can be a treacherous
terrain, but with The Complete Guide to Article Writing as your companion, you'll not
only survive the journey--you'll be able to write pieces that inform, entertain, inspire,
delight--and sell!
The Best American Magazine Writing 2020 brings together outstanding writing, from indepth reporting to incisive criticism. The anthology features excerpts from major
projects that challenge American certitudes: the Washington Post Magazine’s “Prison”
issue, detailing the scope of mass incarceration, and the New York Times Magazine’s
“The 1619 Project,” which recenters the nation’s history around slavery and its
legacies. It includes extraordinary globe-spanning journalism, including pieces on the
genocide against the Rohingya (New York Times Magazine) and the unintended
consequences of a dengue fever vaccine (Fortune). Pamela Colloff details prosecutors’
reliance on an untrustworthy jailhouse informant (New York Times Magazine in
partnership with ProPublica), and a ProPublica series investigates the disaster that
befell the USS Fitzgerald. The anthology showcases the work of remarkable stylists,
including Jia Tolentino’s cultural commentary (New Yorker) and Ligaya Mishan’s
columns on food and culture (T: The New York Times Style Magazine). Columns by
s.e. smith consider disability (Catapult), and the DeafBlind poet John Lee Clark writes
about art he can touch (Poetry). Jordan Kisner visits a Martha Washington–themed
debutante ball in Texas near the Mexican border for The Believer, and Jacob Baynham
offers a moving portrait of his father-in-law (Georgia Review). Arundhati Roy excoriates
the increasing authoritarianism of Modi’s India (The Nation in partnership with Type
Media Center). The anthology concludes with Jonathan Escoffery’s short story of
homesickness for Jamaica, “Under the Ackee Tree” (Paris Review).
The new edition of this successful text gives advanced writers and reporters a thorough
look at newspaper, magazine, and newsletter feature writing. It includes computerbased research tools and a discussion of online publications and resources. This
edition emphasizes three primary aspects of feature writing: *introduction and writing
skills--the basics, *article types, and *the collegiate and professional writing life.
Readers learn from the narrative, from the advice of professionals, and by example.
Each chapter contains excerpts and complete articles from some of the nation's leading
publications to illustrate points made in the text.
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The go-to soup-to-nuts guide on how to really make money from food writing, both in
print and online With recipe-driven blogs, cookbooks, reviews, and endless foodie
websites, food writing is ever in demand. In this award-winning guide, noted journalist
and writing instructor Dianne Jacob offers tips and strategies for getting published and
other ways to turn your passion into cash, whether it's in print or online. With insider
secrets and helpful advice from award-winning writers, agents, and editors, Will Write
for Food is still the essential guide to go from starving artist to well-fed writer.
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