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Aviation is one of the most widely talked about industries in the global economy
and yet airlines continue to present an enigma. Between 2010 and 2018 the
global airline industry experienced its longest period of sustained profitability;
however, huge global profits hid a darker side. Many airlines made inadequate
profits or serious losses while others collapsed entirely. This fifth edition of Flying
Off Course explains why. Written by leading industry expert, Rigas Doganis, this
book is an indispensable guide to the inner workings of this exciting industry.
Providing a complete, practical introduction to the fundamentals of airline
economics and marketing, it explores the structure of the market, the nature of
airline costs, issues around pricing and demand, and the latest developments in
e-commerce. Vibrant examples are drawn from passenger, charter and freight
airlines to provide a dynamic view of the entire industry. This completely updated
edition also explores the sweeping changes that have affected airlines in recent
years. It includes much new material on airline alliances, long-haul low-cost
airlines, new pricing policies and ancillary revenues in order to present a
compelling account of the current state of the airline industry. Offering a practical
approach and peppered with real examples, this book will be valuable to anyone
new to the airline industry as well as those wishing to gain a wider insight into its
operations and economics. For undergraduate or postgraduate students in
transport studies, tourism and business the book provides a unique insider's view
into the workings of this exciting industry.
Air Transport Management: An International Perspective provides in-depth
instruction in the diverse and dynamic area of commercial air transport
management. The 2nd edition has been extensively revised and updated to
reflect the latest developments in the sector. The textbook includes both
introductory reference material and more advanced content so as to provide a
solid foundation in the core principles and practices of air transport management.
This 2nd edition includes a new chapter on airline regulation and deregulation
and new dedicated chapters focusing on aviation safety and aviation security.
Four new contributors bring additional insights and expertise to the book. The
2nd edition retains many of the key features of the 1st edition, including: • A
clearly structured topic-based approach that provides information on key air
transport management issues including: aviation law, economics; airport and
airline management; finance; environmental impacts, human resource
management; and marketing; • Chapters authored by leading air transport
academics and practitioners worldwide which provide an international
perspective; • Learning objectives and key points which provide a framework for
learning; • Boxed case studies and examples in each chapter; • Keyword
definitions and stop and think boxes to prompt reflection and aid understanding of
key terms and concepts. Designed for undergraduate and postgraduate students
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studying aviation and business management degree programmes and industry
practitioners seeking to expand their knowledge base, the book provides a single
point of reference to the key legal, regulatory, strategic and operational concepts
and processes that shape the form and function of the world’s commercial air
transport industry.
Subdued oil prices prompted a trimmed federal budget for 2016 as the UAE, like
other countries in the region, tightened its belt in response to falling hydrocarbons
revenues. However, a sustained focus on economic diversification and targeted
investment in Abu Dhabi’s key non-oil sectors in recent years means the emirate
is well positioned to weather the storm. Looking forward, plans for future
development are mapped out in Abu Dhabi Economic Vision 2030, a
comprehensive economic policy document that aims to reduce dependence on
oil and gas, thereby creating a more sustainable knowledge-based economy for
the emirate and its inhabitants. Aided by hydrocarbons reserves that are among
the world’s largest and substantial financial resources, Abu Dhabi has built up a
strong foundation to become a regional leader and an increasingly important
global player in a wide variety of sectors, including oil and gas, financial services,
health care, aviation and renewable energy.
As the airline industry struggles to extricate itself from its latest crisis, the time
has come to examine the fundamentals of airline business strategy in a more
innovative way and find answers to the questions, "What went wrong?" and "Why
didn't we see it coming?". Stormy Skies captures the key issues that determine a
viable airline industry in an increasingly globalised world and calls for more
radical business thinking to ensure that mistakes are avoided in future. It looks at
the airline business through the eyes of both the airlines themselves and also
their customers, drawing upon the experience and views of industry personalities.
This book discusses megatrends and subsequently applies them to the air
transport industry from a legal, ethical and economic perspective. Starting with a
detailed discussion on what these megatrends are, the book provides an
essential overview of megatrends and air transport, including analytical
discussions on how megatrends could affect basic issues such as nationalism
and sovereignty, market access in air transport, and commercial space transport.
It also delves into the rights of the airline passenger as affected by megatrends.
Further, the book analyses a broad range of topics, including: the digital
transformation of air transport; technology and air transport; robotic pilots and
their legal ramifications; the human-robot interface and the law with focus on the
pilot; cognitive computing; and issues of empowerment and connectivity. It
discusses in detail United Nations initiatives and initiatives of the International
Civil Aviation Organization, considering aspects such as: the new world order; etrends and air transport; apps that make air travel easier; and apps designed to
help the aviation authorities. Further topics include artificial intelligence and air
transport and related technical, ethical and economic issues, as well as a legal
inquiry into manufacturer’s defects; design defects; and liability for failure to warn
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of defects. Questions are posed and answers provided on the effects of artificial
intelligence and legal issues stemming from its use in air transport. Two major
discussions follow on millennials and air transport, and on the Internet of
everything as related to air transport. The conclusion ties in megatrends with air
transport and offers the industry a way forward for adapting to these trends.
This textbook focuses on strategic management in emerging market contexts. It
delineates the border between business level strategy and corporate strategy to
better align business level and corporate level strategy.
The Global Airline Industry Second Editionprovides a definitive introduction to the
global air transportationsystem. It features detailed coverage of airline
economics,strategy, management, scheduling, operations, and ticketdistribution,
as well as survey chapters on aviation safety andsecurity, airports, air traffic
control, environmental impacts, andthe international regulatory environment in
which the industryoperates. It offers a global perspective, drawing on theeditors’
extensive experience with airline and air transportissues and featuring
contributions from experts all around theworld. The Global Airline Industry,
Second Edition has beensignificantly revised and updated from the bestselling
firstedition and now also includes a chapter on Airline RevenueManagement.
Air Transport: A Tourism Perspective provides rigorous insights into the current complexities,
synergies and conflicts within air transportation and tourism, presenting a balanced,
comprehensive, contemporary, and global analysis that thoroughly examines the links between
theory and practice. The book offers readers a multi-sector, global perspective on the practical
implications of the link between air transport and tourism. By using a novel approach, it
systematically explores the successive stages of a tourist's trip—investigating reasons for flying,
the airport experience, airline industry structures, competition and regulation, and air
transportation and destination interrelationships. In addition, the book explores current and
salient debates on such issues as the influence of traveling to visit friends and family, the role
of charters versus low cost carriers, public subsidies to support airport development, and much
more. Presents insights from an international team of expert contributors with proven research
and publication experience in their specialty area Includes cutting-edge analyses based on
original research that identifies emerging research directions and policy and managerial
implications Utilizes a multidisciplinary approach to fully explore theoretical and policy concepts
and their effect on air transportation and tourism development Provides case studies from
around the globe in each chapter
The travel industry has been through exceptional upheaval and change. Plunkett's Airline,
Hotel & Travel Industry Almanac will be your complete guide to this fascinating industry. After
reeling from the effects of the September 11, 2001 tragedies, the travel business is now
emerging as a more streamlined, efficient and focused industry. Many of the biggest, most
successful firms are becoming extremely global in nature. Meanwhile, most airlines are
struggling to return to profitability, while low-cost providers Southwest Airlines and JetBlue
continue to set the standard for air travel. Deregulation is opening up huge travel markets in
India and China. On the hotel side, massive management firms, development companies and
real estate investment trusts are gaining in scale and influence. The booking of travel online is
perhaps the most successful niche of all of the world's e-commerce efforts. Consumers use the
Internet to become better informed and to seek bargains. Online sites like Travelocity, Priceline
and Orbitz steer millions of consumers toward specific airlines and hotels in a manner that
lowers prices and improves satisfaction among consumers. The exciting new reference book
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(which includes a fully-featured database on CD-ROM) will give you access to the complete
scope of the travel industry, including: Analysis of major trends; Market research; Statistics and
historical tables; Airlines; Hotel operators; Entertainment destinations such as resorts and
theme parks; Tour operators; The largest travel agencies; E-commerce firms; Cruise lines;
Casino hotels; Car rental; and much, much more. You'll find a complete overview, industry
analysis and market research report in one superb, value-priced package. It contains
thousands of contacts for business and industry leaders, industry associations, Internet sites
and other resources. This book also includes statistical tables, a travel industry glossary,
industry contacts and thorough indexes. The corporate profile section of the book includes our
proprietary, in-depth profiles of over 300 leading companies in all facets of the travel industry.
Purchasers of either the book or PDF version can receive a free copy of the company profiles
database on CD-ROM, enabling key word search and export of key information, addresses,
phone numbers and executive names with titles for every company profiled.
This book provides an overview of the origins, repercussions and projected future of the
ongoing Gulf crisis, as well as an analysis of the major issues and debates relating to it. The
Gulf region witnessed an extraordinary rift when, on 5 June 2017, Saudi Arabia, the United
Arab Emirates and Bahrain cut all diplomatic ties and imposed a siege on the State of Qatar
following the hacking of the Qatar News Agency website. This book approaches the Gulf crisis
from an interdisciplinary perspective by bringing together a group of top scholars from a wide
range of disciplines and areas of expertise to engage in a nuanced debate on the current
crisis. With the pressing role of media in general and social media in particular, new political
realities have been created in the region. The book addresses the role that cyber and
information security play on politics, as well as the shift of alliances in the region as a result of
the crisis. It scrutinizes the role of media and information technology in creating political
cultures as well as conflicts. The book also explores the long-term economic implications of the
siege imposed on Qatar and identifies how the country's economy is adjusting to the impact of
the siege. Thus, the book considers the extent of social and economic changes that the crisis
has brought to the region. This book invites in-depth understanding of the regional crisis and its
implications on nation building and the reconfiguration of political and economic alliances
across the region. It will appeal to a broad interdisciplinary readership in the area of Gulf
studies.
Encyclopedia of the Anthropocene presents a currency-based, global synthesis cataloguing
the impact of humanity’s global ecological footprint. Covering a multitude of aspects related to
Climate Change, Biodiversity, Contaminants, Geological, Energy and Ethics, leading scientists
provide foundational essays that enable researchers to define and scrutinize information,
ideas, relationships, meanings and ideas within the Anthropocene concept. Questions widely
debated among scientists, humanists, conservationists, politicians and others are included,
providing discussion on when the Anthropocene began, what to call it, whether it should be
considered an official geological epoch, whether it can be contained in time, and how it will
affect future generations. Although the idea that humanity has driven the planet into a new
geological epoch has been around since the dawn of the 20th century, the term
‘Anthropocene’ was only first used by ecologist Eugene Stoermer in the 1980s, and hence
popularized in its current meaning by atmospheric chemist Paul Crutzen in 2000. Presents
comprehensive and systematic coverage of topics related to the Anthropocene, with a focus on
the Geosciences and Environmental science Includes point-counterpoint articles debating key
aspects of the Anthropocene, giving users an even-handed navigation of this complex area
Provides historic, seminal papers and essays from leading scientists and philosophers who
demonstrate changes in the Anthropocene concept over time
"In this book Harold L. Vogel comprehensively and holistically examines the business
economics and investment aspects of major components of the travel industry, including
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airlines, hotels, casinos, amusement and theme parks, cruise lines, and tourism. The book is
designed as an economics-grounded text that uniquely integrates reviews of each sector's
history with economics, accounting, and financial aspects and analysis. As such, it provides a
concise, up-to-date reference guide for financial analysts, economists, industry executives,
legislators and regulators, advertisers, and journalists interested in the economics, financing,
and marketing of travel and tourism-related goods and services. The fourth edition of this wellestablished text updates, refreshes, and significantly broadens the coverage of tourism
economics. It includes new sections on travel law and applications of big data and artificial
intelligence technologies as well as additional material on demographic spending patterns, the
online travel agency business, the pandemic's effects and affects on industry finances,
expanded coverage of the cruise line industry, and information on the damage to tourist
destinations caused by excessive pollution and traffic."-Filling a gap in the market, this new title approaches the field through a uniquely international
angle, with increased emphasis on the impact of digital technology and supported by
international case-studies.
Real strategies, tactics & solutions for succeeding in emerging markets now Attract nonconsumers and upscale current customers Reflect local culture, tradition, and preferences
across your business Make your products easier to find, buy, and use Strengthen your brand
and deliver on your brand promises Engage and serve all your stakeholders Build a
sustainable, profitable business How big is your emerging market opportunity? Potential
annual consumption will hit $30 trillion by 2025, with $10 trillion in India and China alone.
Emerging economies are transforming markets worldwide–attracting multinationals,
strengthening domestic firms, and launching local brands onto the global stage. Best of all,
there are now proven best practices for succeeding in these markets. They’ve been developed
the hard way: through the experiences of pioneers who’ve learned from mistakes and listened
to their customers. This book’s brand stories reflects these winning strategies. You’ll learn
from high-profile leaders like Gillette, Levi’s, Starbucks, Alibaba, GlaxoSmith-Kline, and
WeChat–and from great companies you’ll discover for the first time. Linking theory to practice,
the authors offer expert guidance on attracting non-users, adapting products, aligning with
local culture, optimizing channels, building brands, upscaling, strengthening relationships, and
much more. You’ve never had an opportunity this enormous. Nobody has. Get it right–with the
right advice, right from the trenches. Emerging markets offer the biggest growth opportunity in
the history of capitalism. This practical guide offers a comprehensive, strategic marketing
perspective tailored to these new markets. Leading experts demonstrate how companies can
succeed both today and tomorrow, no matter what happens in the global economy. Breakout
Strategies for Emerging Markets integrates insights drawn from the authors’ extensive primary
research worldwide, their pioneering academic research and case development, practical
consulting and management experience, and their conversations with industry leaders on
several continents. You will learn about the experiences and actions of both local and global
enterprises in industries ranging from consumer goods to entertainment, apparel to finance.
The authors share new insights for attracting non-users by developing products, aligning with
local traditions, upscaling, selecting channels, financing, brand messaging, using e-commerce,
building relationships, and more. Discover how to… Convert non-users: Optimize acceptability,
affordability, accessibility, and awareness Create “functional Fusion”: Adapt products to blend
western and local elements Design “cultural fusion”: Embed local tradition, history, language,
and taste Democratize the offer: Make products more affordable, financially and
psychologically Upscale the offer: Upgrade choices and experiences across the income
spectrum Manage reach: Get your channels and supply chains right Reinvent reach: Leverage
revolutionary channels and payment methods Build brand identity: Align your brand essence
with your customer’s experience Engage stakeholders: Serve the needs of every entity you
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Extensively revised and updated edition of the bestselling textbook, provides an
overview of recent global airline industry evolution and future challenges Examines the
perspectives of the many stakeholders in the global airline industry, including airlines,
airports, air traffic services, governments, labor unions, in addition to passengers
Describes how these different players have contributed to the evolution of competition
in the global airline industry, and the implications for its future evolution Includes many
facets of the airline industry not covered elsewhere in any single book, for example,
safety and security, labor relations and environmental impacts of aviation Highlights
recent developments such as changing airline business models, growth of emerging
airlines, plans for modernizing air traffic management, and opportunities offered by new
information technologies for ticket distribution Provides detailed data on airline
performance and economics updated through 2013
Aviation is one of the most regulated industries in the world. Much of this regulation is
safety-related, to mitigate the inherent risks tied with air transport. But aviation is also
subject to economic regulation that influences which airline flies which route, at which
frequency, capacity and price. It even stipulates the nationality of its owners and
decision makers. Aviation has freed itself from some restrictions over the past three
decades, with many benefits to society. Yet liberalisation has also raised issues with
regard to maintaining fair competition, high labour standards and mitigating aviation’s
growing environmental impact.
In recent years, the European air transport industry has seen a number of important
changes, with more on the horizon. This comprehensive work presents a multi-faceted
analysis of the air industry in Europe, how it has developed in recent years, and how it
is set to develop further into the future.
The second edition of Services Marketing: Text and Cases takes a leap forward to
develop a strategic perspective to the service marketing framework. This edition begins
with an initiation into the field of services and then develops an appreciation of the
service marketing system and includes five additional chapters. The focus is then
directed at service strategy and the creation of sustainable differentiation. The book
finally discusses the management of operational issues such as quality, demand
matching, recovery and empowerment.
Winners of The 2014 Thailand Property Awards.
This textbook provides a truly international approach to the emerging field of sports
marketing and provides the reader with the best practices of over 200 companies and
sports clubs around the world. Sports Marketing explores the latest sports
Valued by instructors and students alike, Foundations of Marketing presents an
accessible introduction to Marketing. Packed with examples and end of chapter case
studies highlighting the real world application of marketing concepts, this fully updated
Sixth Edition features digital marketing integrated throughout the chapters as well as a
dedicate chapter on marketing planning and strategy. Discover: How marketing adds
value to customers and organizationsHow innovative brand positioning drives
commercial successHow new digital marketing communication techniques are being
used by companies to drive their brand awareness and engagement, as well as
customer retention and conversion levelsHow marketing planning and strategy gives
direction to an organization’s marketing effort and co-ordinates its activities. Key
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features: Marketing Spotlights showcase the marketing innovations of brands including
Adidas, Crayola, Samsung and KFC.Marketing in Action boxes offer varied examples of
real companies’ campaigns in the UK, Scandinavia, The Netherlands and
internationally.Critical Marketing Perspective boxes encourage critical thinking of ethical
debates to stimulate student discussion about socially responsible practice and
encourage critical analysis of these issues.12 brand new end of chapter Case Studies
including Fjallraven, Primark, Uber and BrewDog give in-depth analysis of companies’
marketing strategies, with dedicated questions to provoke student enquiry.Marketing
Showcase videos feature interviews with business leaders and marketing professionals,
offering insights into how different organisations have successfully harnessed the
elements of the marketing mix.
Libertarianism—the philosophy of government that pairs free market economics with
social liberalism—presents a vigorous and viable political alternative to the old Left-Right
partisan shouting match. Libertarianism offers surprising new solutions to stagnant
policy debates over issues such as immigration and civil rights, and provides a
framework for tackling contemporary problems like privacy, the environment and
technological change. In The Libertarian Alternative, Chris Berg offers a new agenda
for restoring individual liberty in Australia, revitalising politics and strengthening our
sagging economy.
Presented in a handy question-and-answer format, this practical guide to airline travel
draws on the expertise of a commercial airline pilot to provide valuable information on
safety, security screening, passenger health, aerodynamics, and many other topics,
accompanied by a glossary of common buzzwords for travelers. Original.
When starting new airlines in response to government deregulation, entrepreneurs in
the U.S. and Europe reduced some traditional service qualities (to reduce costs),
concentrated on non-stop services between city pairs not already so connected,
improved on-time performance, and offered low fares to win leisure travelers from the
incumbents and to encourage more travel. In recent developments, some of the new
airlines have offered optional extras (at higher fares) to attract business travelers and
entered major routes alongside the legacy carriers. Within both the U.S. and Europe,
deregulation removed most geographical barriers to expansion by short-haul airlines.
Later, limited deregulation spread to other world regions, where many short-haul routes
connect city pairs in different countries, and where governments have retained
traditional two-country mechanisms restricting who may fly. To gain access to domestic
routes in other countries, some new airlines are setting up affiliate companies in
neighboring countries, with each company legally controlled in the country of domicile.
With air travel growing strongly, especially in Asia, a common result is intense, but
potentially short-lived, competition on major routes. The recent developments give clear
signposts to likely mid-term outcomes, and make this an opportune time to report on
the new-airline scene. The Airline Revolution will provide valuable economic analysis of
this climate to students, airline professionals advancing to senior positions, public
servants and others who provide advice to governments.
Since the emergence of urban systems, cities have developed in a mutually interdependent process of socio-economic dynamics and transportation linkages. In recent
years, Airports worldwide have stepped beyond the stage of being pure infrastructure
facilities while the complex dynamics that are taking place at and around international
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airports represent a crucial element in the post-industrial reorganisation of urban and
regional systems. Airports are increasingly recognized as general urban activity
centres; that is, key assets for cities and regions as economic generators and catalysts
of investment in addition to being critical components of efficient city infrastructure. This
book brings together contributions from renowned academic scholars and world leading
practitioners to discuss insights gained from theory and practice. The first collection of
papers reflects upon the general role and future of airports as well as their specific
contribution to competitive advantages within a fast changing business and economic
landscape. The second group of contributions ask about the role airports play within the
innovation process that is inherently centred on generating and sharing knowledge. The
third section of papers investigates the drivers of real estate developments on airport
land and in the close vicinity of airports.
In recent years, the airport sector has moved from an industry characterised by public
sector ownership and national requirements, into a new era of airport management
which is beginning to be dominated by the private sector and international players.
Airports are now complex enterprises that require a wide range of business
competencies and skills to meet the needs of their users, just as with any other
industry. Moreover, deregulation of air transport markets has made the airport sector
much more competitive and given airports greater incentives to develop innovative,
proactive and aggressive marketing strategies so that they can reap the benefits from
these developments. New types of airline business model, such as low cost carriers,
have emerged through deregulation, which in many cases require a completely different
approach to be adopted by airport marketers and have encouraged a further deviation
from past practice. The travelling public is also becoming more experienced and is
generally placing greater demands on the airport operator to deliver a quality product at
a time when more stringent controls, especially as regards security, have been
introduced. This accessible book fills an important need for an up-to-date,
comprehensive and in-depth textbook that introduces students and practitioners to the
principles and practice of airport marketing as well as the major changes and future
marketing challenges facing the airport sector. It applies principles of marketing within
the airport industry, and examines airport marketing and its environment, how to define
and measure the market for airport services, airport marketing planning, and individual
elements of the airport marketing mix (product, price, promotion and distribution). The
book integrates key elements of marketing theory with airport marketing in practice.
Each chapter contains extensive industry examples for different types of airports from
around the world to build on the theoretical base of the subject and show real-life
applications. The dynamic nature of the airport industry requires students and
practitioners to have a thorough, up-to-date and contemporary appreciation of airport
marketing issues and challenges. This comprehensive, accessible textbook written by
two airport marketing experts satisfies this need and is essential reading for air
transport students and future managers.
Research Paper from the year 2011 in the subject Business economics - Marketing,
Corporate Communication, CRM, Market Research, grade: B, The University of
Liverpool, language: English, comment: well done, abstract: Etihad Airways is one of
the world's most famous airline carrier based at the Abu Dhabi in the United Arab
Emirates. This organization is well known for its quality cabin crew services it provides
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to its clients. The cabin crew is made up of highly qualified beverage and food
managers, cabin mangers, cabin seniors and cabin crew who are dedicated to
providing quality services to its clients, hence the organization's top reputation globally.
The airline operates in various destinations globally including Africa, Asia, Americas,
Middle East and Europe. Alongside the airline services, Etihad airways operate other
services including Etihad Cargo and Etihad Holidays (Saleem, 2010). The organization
has its head office in the Khalifa City in the Abu Dhabi international airport where the
organization's corporate activities are controlled at. The organization is governed by the
board of directors consisting of seven non-independent executive members, an audit
committee and an executive committee. The boards of directors are responsible for
coming up with legislations, rules and policies which govern the organization. The
winning of the World Travels award is one of the contributing factors among other
wards which have contributed to this organization's excellent performance and positive
public picture (Lastrou & Oretti, 2007). This airway carrier operates in a total of 86
destinations globally. These destinations are located in a total of 42 countries
distributed across Africa, Americas, Europe, North America, Asia and Oceania. Etihad
provides quality in-flight entertainment services to its clients meeting their comfort. The
organization has partnership agreements with other airline companies which promote
the company's operations. These include the Aer Li
Covers every key functional and theoretical area of sport marketing, including
marketing research, information systems, consumer behavior, logistics, retail
management, sales management, e-commerce, promotions, advertising, sponsorship,
and international business.
From the few tickets that were sold by Alaska Airlines and former British Midland in December
1995 via the industry’s first airline booking engine websites, global online travel has grown to
generate today more than half a trillion dollars in annual revenue. This development has
brought significant changes to the airline business, travel markets, and consumers. Today,
airlines worldwide not only use e-commerce for online marketing and selling but also as a
platform to offer unique services and capabilities that have no counterpart in the physical
world. This book is an in-depth introduction to airline e-commerce. It covers a broad scope of
areas that are essential to an airline’s ongoing digital transformation. Digital properties &
features E-marketing E-sales & distribution Web customer service E-commerce organization Ecommerce strategy Written by an airline e-commerce expert and illustrated with numerous
examples of leading airlines in this area, Dr. Hanke provides for comprehensive "behind-thescenes" details of how airline e-commerce works. This book is a crucial companion for
students and practitioners alike because it allows the reader to acquire a thorough foundation
of airline e-commerce. Furthermore, the book enables the reader to appreciate the
ramifications of airline e-commerce in certain corporate areas and to take effective action for a
successful e-commerce strategy.
Airline IndustryPoised for Disruptive Innovation?Routledge
Airline Operations and Management: A Management Textbook is a survey of the airline
industry, mostly from a managerial perspective. It integrates and applies the fundamentals of
several management disciplines, particularly economics, operations, marketing and finance, in
developing the overview of the industry. The focus is on tactical, rather than strategic,
management that is specialized or unique to the airline industry. The primary audiences for this
textbook are both senior and graduate students of airline management, but it should also be
useful to entry and junior level airline managers and professionals seeking to expand their
knowledge of the industry beyond their own functional area.
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This book explores the legal and regulatory aspects of the complex air cargo sector, discussing
in detail the general principles of the carriage of air cargo; artificial intelligence and air cargo;
facilitation; carriage of hazardous goods; human remains; and animals, as well as cargo
security; price fixing and anti competitive conduct in air cargo operations; liability issues; the air
cargo supply chain and contract of carriage. It also discusses related achievements of the
International Civil Aviation Organization; the International Air Transport Association and
Airports Council International. The value of goods carried by airlines represents 7.4% of the
global Gross Domestic Product. While cargo carried by air accounts for less than 1% of global
cargo carriage, airlines carry 35% of the value of world trade, making this industry highly
valuable and efficient, and the most reliable way to transport goods throughout the world. On
average, airlines transport 52 million metric tons of goods per annum, worth an equivalent of
$6.8 trillion, i.e. $18.6 billion worth of goods daily.
The aviation industry is a major driver of world trade. As global markets and economies are
constantly evolving, practitioners and academics need more quality information and a broader
perspective of aviation management rather than just silo-based knowledge, particularly if they
wish to move up the management ladder and progress. Air Transport Management presents
the dynamic shifts which have influenced structural changes in the aviation industry, such as
the emergence of low cost carriers. These changes have transformed the market, leading to
deregulation and consolidation. The author provides a viable road map aimed at giving
students and managers in the aviation industry a rigorous understanding on how to manage
strategically in complex and turbulent market conditions. Air Transport Management examines
the airline industry structure in terms of entry barriers, competition dynamics and competing
business models. With the inclusion of fascinating case studies, this handbook assesses
different business models used by international companies and proposes best fit management
practices which airlines should follow in order to survive. Online supporting resources include
PowerPoints of lesson plans.
Many business sectors have been, and are being, forced to compete with new competitorsdisrupters of some sort-who have found new ways to create and deliver new value for
customers often through the use of technology that is coupled with a new underlying
production or business model, and/or a broad array of partners, including, in some cases,
customers themselves. Think about the disruption created by Apple by the introduction of the
iPod and iTunes, and by Netflix within the entertainment sectors using partners within the
ecosystem; think of Uber that didn’t build an app around the taxi business but rather built a
mobility business around the app to improve customer experience. Airline Industry considers
whether the airline industry is poised for disruptive innovations from inside or outside of the
industry. Although airlines have a long history of continuous improvements and innovation, few
of their innovations can be classified as disruptive innovations. The few disruptive innovations
that did emerge were facilitated, for example by new technology (jet aircraft) and government
policy (deregulation). Now there are new forces in play-customers who expect to receive
products that are more personalized and experience-based throughout the entire journey, new
customer interfaces (via social media), advanced information systems and analytics, financially
powerful airlines based in emerging nations, and the rise of unencumbered entrepreneurs who
think differently as well as platform-focused integrators.
Covers various trends in supply chain and logistics management, transportation, just in time
delivery, warehousing, distribution, inter modal shipment systems, logistics services,
purchasing and advanced technologies such as RFID. This book includes one page profiles of
transportation, supply chain and logistics industry firms.
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