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REVEL™ for Communicating in Small Groups:
Principles and Practices balances the principles of
small group communication with real-world
applications. With an emphasis on practical
examples, technology, and ethical collaboration,
REVEL for Communicating in Small Groups helps
readers enhance their performance in groups and
teams, while giving them insight into why group and
team members communicate as they do. REVEL is
Pearson’s newest way of delivering our respected
content. Fully digital and highly engaging, REVEL
offers an immersive learning experience designed
for the way today's students read, think, and learn.
Enlivening course content with media interactives
and assessments, REVEL empowers educators to
increase engagement with the course, and to better
connect with students. NOTE: REVEL is a fully
digital delivery of Pearson content. This ISBN is for
the standalone REVEL access card. In addition to
this access card, you will need a course invite link,
provided by your instructor, to register for and use
REVEL.
Presenting a neuroscientifically aware approach to
art therapy. Art Therapy and the Neuroscience of
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Relationships, Creativity, and Resiliency offers a
comprehensive integration of art therapy and
interpersonal neurobiology. It showcases the Art
Therapy Relational Neuroscience (ATR-N)
theoretical and clinical approach, and demonstrates
how it can be used to help clients with
autobiographical memory, reflecting and creating,
touch and space, meaning-making, emotions, and
dealing with long-term stress and trauma. The ATRN approach, first developed by Noah Hass-Cohen, is
comprised of six principles: Creative Embodiment,
Relational Resonating, Expressive Communicating,
Adaptive Responding, Transformative Integrating,
and Empathizing and Compassion (CREATE). The
chapters in this book are organized around these
CREATE principles, demonstrating the dynamic
interplay of brain and bodily systems during art
therapy. Each chapter begins with an overview of
one CREATE principle, which is then richly
illustrated with therapeutic artwork and intrapersonal
reflections. The subsequent discussion of the related
relational neuroscience elucidates how the ATR-N
work is grounded in research and evidence-based
theory. The last section of each chapter, which is
devoted to clinical skills and applications, integrates
practices and approaches across all six of the
CREATE principles, demonstrating how therapeutic
art making can help people decipher the functional
mystery of their relational nervous system, enhance
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their emotive and cognitive abilities, and increase the
motivation to learn novel concepts and participate in
a meaningful social discourse.
This text combines research with the practical tools
students need to become productive group
members. It takes the approach that an
understanding of small group communication is
necessary in order to function effectively in modern
society.
Equipping students so they can act as change
agents who encourage ethical transformation in
corporations, small businesses, government, social
service agencies, religious groups, the military and
other organizations, this text blends theory and
practice as it introduces readers to important ethics
theories, concepts and skills (tools) drawn from a
variety of academic disciplines and outlines
implementation strategies (tactics). Selfassessments, case studies and chapter end
exercises foster skill development, discussion and
analysis.
Body-mind psychotherapy (BMP) takes the basic
tools of mind-body integration and joins them with an
awareness of emotional development. Working with
techniques such as body awareness, touch, breath,
and movement, BMP reintroduces the body and its
innate wisdom to the theory and practice of
psychotherapy. This alternative practice is one of the
exciting frontiers of therapy and will enrich the work
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of therapists, medical practitioners, and
bodyworkers.Body and mind are functionally
inseparable. The cultural separation of body and
mind, however, has confused our thinking and
created obstacles for psychological health. This
separation is itself firmly planted in the practices of
standard psychotherapy. In the first part of the book,
Aposhyan discusses this false division and goes on
to articulate the theoretical basis for the unity of body
and mind. Drawing on research in neuroscience and
developmental conceptions of human attachment,
bodily processes including nonverbal attunement,
processing, and regulation are shown to be basic to
what transpires in therapy. This account culminates
in a chapter on the links between biology and
consciousness that are critical for therapeutic that
addresses the whole person.Part 2 provides an
overview of the basic form of BMP. Beginning with
the tasks of therapy, the chapters in this part
describe the format of therapy in terms of a cycle of
interaction between body and mind concluding with a
consideration of the primary goal of BMP-i.e., a
synchronization of body and mind founded in body
awareness. The therapy professional is also offered
methods to cultivate his or her own embodiment. For
the psychotherapist, personal embodiment is the
single most important key to integrating the body into
psychotherapy practice.The body systems are
reviewed in Part 3. Aposhyan takes the reader on a
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detailed tour of various important systems including
the muscular, skeletal, and nervous systems as well
as the skin, fluids, viscera, and endocrine systems.
The result is an articulate picture of an integrated set
of body functions all of which have their distinct roles
and yet communicate with and have a bearing upon
the functioning of each other. The specific
techniques of BMP are grounded in this detailed
picture of the various body systems.In Part 4
Aposhyan instructs readers in how to anchor in the
body the change affected by BMP. Discussions here
consider change at the cellular level and address
specific clinical issues critical to BMP.Body-Mind
Psychotherapy offers a simple, user-friendly, and
safe approach to integrating the body into therapy
and psychological exploration. The techniques
involved are consistent with research from
neuroscience, psychological development, and
traumatology. As a result, the reader will find BMP
both an effective and research-based therapeutic
approach.
EFFECTIVE SMALL GROUP AND TEAM
COMMUNICATION presents original research based
upon the experiences of functioning groups. The text
emphasizes an interactive approach to teaching
small group communication and contains activities
that tie into each chapter. Chapters on both face-toface and virtual meetings are guided by a teamwork
philosophy that encourages the use of shared
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emergent leadership in classroom groups.
Social Media for Strategic Communication: Creative
Strategies and Research-Based Applications
Second Edition teaches students the skills and
principles needed to use social media in persuasive
communication campaigns. This book combines
cutting edge research with practical, on-the-ground
instruction to prepare students for the real-world
challenges they’ll face in the workplace. By focusing
on strategic thinking and awareness, this book gives
students the tools they need to adapt what they learn
to new platforms and technologies that may emerge
in the future. A broad focus on strategic
communication – from PR, advertising, and
marketing, to non-profit advocacy—gives students a
broad base of knowledge that will serve them
wherever their careers may lead. The Second
Edition features new case studies and exercises and
increased coverage of diversity and inclusion issues
and influencer marketing trends. INSTRUCTORS:
Your students save when you bundle Social Media
for Strategic Communication, Second Edition with
Freberg?s Portfolio Building Activities in Social
Media, Second Edition featuring 125 real-world
activities across various social media platforms.
Order using bundle ISBN 978-1-0718-6142-4.
This unique text, for both the first year graduate student
and the newcomer to the field, provides in-depth
coverage of the basic principles of data communications
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and covers material which is not treated in other texts,
including phase and timing recovery and echo
cancellation. Throughout the book, exercises and
applications illustrate the material while up-to-date
references round out the work.
With more than 300 entries, these two volumes provide a
one-stop source for a comprehensive overview of
communication theory, offering current descriptions of
theories as well as the background issues and concepts
that comprise these theories. This is the first resource to
summarize, in one place, the diversity of theory in the
communication field. Key Themes Applications and
Contexts Critical Orientations Cultural Orientations
Cybernetic and Systems Orientations Feminist
Orientations Group and Organizational Concepts
Information, Media, and Communication Technology
International and Global Concepts Interpersonal
Concepts Non-Western Orientations Paradigms,
Traditions, and Schools Philosophical Orientations
Psycho-Cognitive Orientations Rhetorical Orientations
Semiotic, Linguistic, and Discursive Orientations
Social/Interactional Orientations Theory, Metatheory,
Methodology, and Inquiry
Setting the agenda for the study of group communication
in the future, this book presents work that has not
previously been explored in the current small group
communication literature. It focuses on new theoretical
and conceptual directions; examines new research
methodologies; looks at antecedent factors affecting
group communication; provides insight into both group
communication process and practices; and covers
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different group communication contexts.
The rapid development of information communication
technologies (ICTs) is having a profound impact across
numerous aspects of social, economic, and cultural
activity worldwide, and keeping pace with the associated
effects, implications, opportunities, and pitfalls has been
challenging to researchers in diverse realms ranging
from education to competitive intelligence.
Marketing in the digital age poses major challenges for
traditional and established practices of communication.
To help readers meet these challenges Principles of
Integrated Marketing Communications: An Evidencebased Approach provides a comprehensive foundation to
the principles and practices of integrated marketing
communications (IMC). It examines a variety of
traditional and digital channels used by professionals to
create wide-reaching and effective campaigns that are
adapted for the aims of their organisations. This edition
has been thoroughly revised and each chapter includes:
case studies of significant and award-winning campaigns
from both Australian and international brands that
illustrate the application of explored concepts; discussion
and case study questions that enable readers to critically
evaluate concepts and campaigns; a managerial
application section that illustrates how concepts can be
applied effectively in a real situation; a 'further thinking'
section that expands knowledge of advanced concepts
and challenges readers to think more broadly about IMC.
"This research publication accommodates in-depth
studies that elucidate both the prospects and problems
of learning assessment in higher education"--Provided
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by publisher.
This book brings together experts from different areas to
show how creativity drives design and innovation to allow
the integration of a wider spectrum of topics related to
engineering design, industrial design and ergonomics in
design. It presents theories and best practices
demonstrating how creativity generates technological
invention, and how this, combined with entrepreneurship,
leads to business innovation. It also discusses strategies
to teach creativity and entrepreneurial competencies.
Moreover, the book discusses the role of human factors
in understanding, communicating with and engaging
users, reporting on innovative approaches, new
typographies, visual elements and technologies applied
to mobile and computer interfaces developments. It also
discusses innovative strategies for design education and
sustainable design. Based on the AHFE 2020 Virtual
Conference on Creativity, Innovation and
Entrepreneurship and on the AHFE 2020 Virtual
Conference on Human Factors in Communication of
Design, held on July 16–20, 2020, this book offers a
fresh perspective and novel insights for human factors
researchers, designers, communicators and innovators.
Based on IABC sponsored research in over 60 organizations,
this guide provides an easy-to-administer model and
instrument for measuring and managing trust in
organizations. An explanation and practical applications
accompany each of the model's five critical dimensions of
trust: Competence, Openness and Honesty, Concern for
Others, Reliability, and Identification. Using rich case
examples and interviews, the book examines diverse
approaches and opportunities for building trust--in peer
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groups, virtual environments, and with managers/supervisors,
and top management. Individual interviews represent diverse
organizational positions, responsibilities, perspectives, and
geographic locations. Note: CD-ROM/DVD and other
supplementary materials are not included in the digital
editions of this book.
Dance has the power to change the lives of young people. It
is a force in shaping identity, affirming culture and exploring
heritage in an increasingly borderless world. Creative and
empowering pedagogies are driving curriculum development
worldwide where the movement of peoples and cultures
generates new challenges and possibilities for dance
education in multiple contexts. In Dance Education around
the World: Perspectives on Dance, Young People and
Change, writers across the globe come together to reflect,
comment on and share their expertise and experiences. The
settings are drawn from a spectrum of countries with
contributions from Europe, the Americas, the Middle East,
Asia, the Pacific and Africa giving insights and fresh
perspectives into contrasting ideas, philosophies and
approaches to dance education from Egypt to Ghana, Brazil
to Finland, Jamaica to the Netherlands, the UK, USA,
Australia, New Zealand and more. This volume offers
chapters and narratives on: Curriculum developments
worldwide Empowering communities through dance
Embodiment and creativity in dance teaching Exploring and
assessing learning in dance as artistic practice Imagined
futures for dance education Reflection, evaluation, analysis
and documentation are key to the evolving ecology of dance
education and research involving individuals, communities
and nations. Dance Education around the World:
Perspectives on Dance, Young People and Change provides
a great resource for dance educators, practitioners and
researchers, and pushes for the furtherance of dance
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education around the world. Charlotte Svendler Nielsen is
Assistant professor and head of educational studies at the
Department of Nutrition, Exercise and Sports, research group
Body, Learning and Identity, University of Copenhagen,
Denmark. Stephanie Burridge lectures at Lasalle College of
the Arts and Singapore Management University, and is the
series editor for Routledge Celebrating Dance in Asia and the
Pacific.
Theories of Small Groups: Interdisciplinary Perspectives
brings together the threads that unify the field of group
research. The book is designed to define and describe
theoretical perspectives on groups and to highlight select
research findings within those perspectives. In this text,
editors Marshall Scott Poole and Andrea B. Hollingshead
capitalize on the theoretical advances made over the last fifty
years by integrating models and theories of small groups into
a set of nine general theoretical perspectives. Theories of
Small Groups is the first book to assess, synthesize,
integrate, and evaluate the body of theory and research on
small groups across disciplinary boundaries.
Creating a Better Future This book offers a concise,
accessible guide to the key concepts and applications in Otto
Scharmer's classic Theory U. Scharmer argues that our
capacity to pay attention coshapes the world. What prevents
us from attending to situations more effectively is that we
aren't fully aware of that interior condition from which our
attention and actions originate. Scharmer calls this lack of
awareness our blind spot. He illuminates the blind spot in
leadership today and offers hands-on methods to help
change makers overcome it through the process, principles,
and practices of Theory U. And he outlines a framework for
updating the “operating systems” of our educational
institutions, our economies, and our democracies. This book
enables leaders and organizations in all industries and
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sectors to shift awareness, connect with the highest future
possibilities, and strengthen the capacity to co-shape the
future.
This text targets the synergistic process that includes the
symbolic process of creating & our capacity to use symbols to
create environments that nurture creativity.
Leadership: A Communication Perspective has been at the
forefront of university and college leadership courses for
nearly three decades, providing a compelling, authoritative
introduction to leadership as a communication-based activity.
The new edition continues the tradition of excellence with an
up-to-date treatment of theory and research combined with
practical, real-world advice for improving communication
competence and leadership effectiveness. Relevant: The
authors profile contemporary leaders and organizations like
Alibaba’s Jack Ma, Zappos’ Tony Hsieh, Facebook’s Sheryl
Sandberg, Uber, The Container Store, Airbnb, Chipotle, the
Waffle House, Nordstrom, and Google. Their presentation
balances current scholarship and trends with historical
perspectives to provide a fuller understanding of the study
and practice of leadership. Comprehensive: Leadership and
followership are examined in multiple contexts, including
organizational leadership, public leadership, and leadership in
groups and teams. Topics new to this edition include
transcendent followership, the leadership skills approach,
team coaching, escalation of commitment, invisible
leadership, cultural intelligence, trigger events, and resilience.
Full-featured: Self-Assessments measure readers’
perceptions of personal leadership skills, communication
style, cultural intelligence, motivation to lead, and more. Case
Studies examine leadership situations and pose thoughtful
questions that prompt students to apply their experiences and
understandings. Research Highlights summarize seminal and
recent scholarship. Chapter Takeaways reinforce important
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concepts and action steps. Application Exercises offer
abundant opportunities to explore, practice, and reflect on
chapter content. Cultural Connections discuss leadership
expectations and behaviors in other cultures. Leadership on
the Big Screen correlates chapter concepts with the themes
of popular films and documentaries.
NEW YORK TIMES BESTSELLER • The instant classic
about why some ideas thrive, why others die, and how to
improve your idea’s chances—essential reading in the “fake
news” era. Mark Twain once observed, “A lie can get halfway
around the world before the truth can even get its boots on.”
His observation rings true: Urban legends, conspiracy
theories, and bogus news stories circulate effortlessly.
Meanwhile, people with important ideas—entrepreneurs,
teachers, politicians, and journalists—struggle to make them
“stick.” In Made to Stick, Chip and Dan Heath reveal the
anatomy of ideas that stick and explain ways to make ideas
stickier, such as applying the human scale principle, using the
Velcro Theory of Memory, and creating curiosity gaps. Along
the way, we discover that sticky messages of all kinds—from
the infamous “kidney theft ring” hoax to a coach’s lessons
on sportsmanship to a vision for a new product at Sony—draw
their power from the same six traits. Made to Stick will
transform the way you communicate. It’s a fast-paced tour of
success stories (and failures): the Nobel Prize-winning
scientist who drank a glass of bacteria to prove a point about
stomach ulcers; the charities who make use of the Mother
Teresa Effect; the elementary-school teacher whose
simulation actually prevented racial prejudice. Provocative,
eye-opening, and often surprisingly funny, Made to Stick
shows us the vital principles of winning ideas—and tells us
how we can apply these rules to making our own messages
stick. BONUS: This edition contains an excerpt from Chip
Heath and Dan Heath's Switch.
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This book discusses the essential elements of management
with a sound balance of theory and practice. It encapsulates
a comprehensive approach to managing situations with an
aim to achieve goals on time, within budget and as per
specified standards. It presents a comprehensive body of
knowledge on this subject having theoretical, research based
as well as application oriented elements.
Advanced principles of grammar and creative writing are
emphasized in this workbook, along with spelling rules.
Students learn how to make a subject and verb agree, how to
handle transitive and intransitive verbs, and how to identify
subordinating conjunctions and adverb clauses. Creative
writing activities include writing paragraphs, expository writing
drills, and preparing a research paper. Grade 11.
Written in clear, non-technical language, this book explains
how employees and employers can maximize internal and
external organizational communication—for both personal
benefit and to the entity as a whole.
Understanding the legal challenges relating to spatial data
information (SDI).
A bold addition to existing literature, this book provides an
excellent overview of corporate communication. Taking an
interdisciplinary approach, it offers readers the in-depth
analysis required to truly understand corporate
communication, corporate strategy and corporate affairs as
well as the relevant public relations issues. With a refreshing
new approach to this topic, the authors challenge reductionist
views of corporate communication, providing persuasive
evidence for the idea that without an organizational
communication strategy, there is no corporate strategy.
Written by an impressive list of international authorities, the
text is well illustrated with contemporary case studies,
drawing out the most pertinent best-practice outcomes of
theoretically based applications. Its four sections cover:
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national communication international communication image,
identity and reputation management the future for corporate
communication theory and practice. This is an essential onestop reference for all academics, practitioners and students
seeking to understand corporate communication and public
relations.
Offers skills and information designed to enhance your
success in groups and teams. You'll learn how to facilitate
positive group and team experiences and how, in truly
successful teams, every member also takes on the roles of
facilitator, contributor, participant, and leader. Just as
important, you'll discover how diversity contributes to quality
teamwork. The authors give you the tools you need to
appreciate different points of view and understand how
factors such as gender and culture influence every group
dynamic.
This book is intended for police officers who want to improve
their communication skills in the context of implementing the
goals and objectives of community policing. The first chapter
discusses basic communication principles that explain how a
message is sent and received. It examines the content and
relational message components, communication context,
verbal and nonverbal codes, channel, and feedback. Chapter
2 is designed to improve an officer's interpersonal
communication, as community policing increases the number
of interactions between an officer and the community.
Chapter 3 considers the dynamics of work groups. Step-bystep instructions are provided for planning and leading a
small, task-oriented group meeting. Chapter 4 focuses on
public speaking, as it teaches officers how to prepare and
deliver a talk before a group; and Chapter 5 instructs officers
in how to prepare for and lead a community meeting. Topics
cover selecting a presentation format, planning the details of
your meeting, and dealing with a hostile audience. Remaining
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chapters focus on creative problem-solving techniques, ways
to convince others to support a creative solution and become
involved in an action plan for change, and ways to publicize a
program through the media and other means.

This is an engaging and practical introduction to the
elements of grammar, sentence structure, and style
that you need to write well across a range of
academic, creative, and professional contexts, deftly
combining practical strategies with scholarly
principles. The second edition includes updated
material based on a longstanding commitment to
writing and to best international practice. It includes
advice on reading; language; grammar and style;
structuring; designing; paragraphing; punctuation;
workplace and academic documents; digital writing
for social media; and revising, editing, and
proofreading. How Writing Works should be on the
desk of everyone who needs to write: students,
professionals in all fields, and creative writers. It is
an essential handbook for working writers and
writing workers in the contemporary writing-reliant
workplace. The accompanying companion website
includes video interviews and presentations from
leading grammarians including Professor David
Crystal and Professor Geoff Pullum, in addition to
online quizzes and activities to support readers’
learning.
Principles of Management is designed to meet the
scope and sequence requirements of the
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introductory course on management. This is a
traditional approach to management using the
leading, planning, organizing, and controlling
approach. Management is a broad business
discipline, and the Principles of Management course
covers many management areas such as human
resource management and strategic management,
as well behavioral areas such as motivation. No one
individual can be an expert in all areas of
management, so an additional benefit of this text is
that specialists in a variety of areas have authored
individual chapters.
This book constitutes the refereed proceedings of
the 15th International Working Conference on
Requirements Engineering: Foundation for Software
Quality, REFSQ 2009, held in Amsterdam, The
Netherlands, in June 2009. The 14 revised full
papers were carefully reviewed and selected from 49
submissions. The papers are organized in thematic
sections on value and risk, change and evolution,
interactions and inconsistencies, organization and
structuring, experience, elicitation, research
methods, behavior modeling, empirical studies, and
open-source RE.
"Volume 2 of the Oxford Handbook of Music
Performance is designed around four distinct
sections: Enhancements, Health and Wellbeing,
Science, and Innovations. Chapters on the popular
Feldenkrais method and Alexander technique open
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the volume, and these lead to chapters on peak
performance and mindfulness, stage behavior,
impression management and charisma, enhancing
music performance appraisal, and how to build a
career and the skills and competencies needed to be
successful. The section dealing with health and
wellbeing surveys the brain mechanisms involved in
music learning and performing and musical activities
in people with disabilities, performance anxiety,
diseases and health risks in instrumentalists, hearing
and voice, and finally, a discussion of how to
promote a healthy related lifestyle. The first six
chapters of the Science section cover the basic
science underlying the operation of wind, brass,
string instruments, and the piano, and two chapters
covering the solo voice and vocal ensembles. The
final two chapters explain digital musical instruments
and the practical issues that researchers and
performers face when using motion capture
technology to study movement during musical
performances. The four chapters of the Innovations
section address the types of technological and social
and wellbeing innovations that are reshaping how
musicians conceive their performances in the twentyfirst century"-Copyright: 28a4b7a6f8ac5e9cc2861d2ac8805a9d

Page 18/18

Copyright : blog.twg.ca

